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IHE  GRAPHIC  ARTS  MONTHLY 

AND  THE  PRINTING  INDISTRY 


With  America  concentrating  on  national 
defense,  our  industries  are  facing  emer¬ 
gency  conditions.  As  production  demands 
step  up,  efficiency  must  be  increased  to 
do  more  work  and  offset  rising  costs. 
Everywhere  new  equipment  is  replacing 
old,  improved  methods  are  going  in. 

llie  Graphic  Arts  cannot  afford  to  lag 
behind.  You,  too,  must  meet  the  in¬ 
creased  tempo  of  the  times.  You  may 
have  old,  obsolescent  equipment.  Check 
it  NOWl  Study  your  paper  cutting 


"We  have  now  had  our  50"SevboId  A 
Spacer  in  operation  for  some  tune  sod 
feel  called  upon  to  inform  you  of  owq 

elete  satisfaction  with  the  machine.lt 
een  our  experience  in  the  past  thatoL, 
a  piece  of  equipment  does  not  live  ups 
the  manufacturer’s  claims  for  it  oaie 
ordinary  operating  conditions,  this 
not  been  the  case  with  the  Auto  Spaot, 
as  it  has  done  all  that  was  claimedfoti! 
and  considerably  more. 


a  NEW  Seybold  will  do  your  work! 

Canada  shows  the  way!  Just  read  wha: 
Vice-president  Peterson,  of  the  Westea 
Printing  &  Lithographing  Co.,  Ltd,  of 
Calgary,  says  above,  about  the  new  Scj- 
bold  Electric  Auto  Spacer  he  install^ 
recently  for  the  very  purpose  of  turoio; 
out  more  and  better  work  at  lower  cost 

Seybold  sales  representatives  are  ready, 
at  your  call,  to  demonstrate  how  a  on 
Seybold  Cutter  can  help  YOU  in  tliis 
emergency  period.  Write,  wire  or  phone 


methods!  Analyze  your  cutting  costs!  By  your  inquiry  for  prompt  attention. 

all  means,  find  out  NOIT  how  much  bet-  SEYBOLD  DIVISION.  Harris  •  Seybold  •  Pothr  Ci 

ter,  how  much  faster,  how  much  cheaper  tai  WASHINGTON  ST.  •  DAYTON, oHio 


SEYBOLD  SALES  AND  SERVICE: 


NEW  YORK:  E.  P.  Lawton 
Co..  Inc.,  426  W.  33rd  St. 

CNICAGOt  Chat.  N.  Stovons 
Co..lnc.,  1 10  W.HarrftonSt. 

ATLANTA.  OA.t  Harrto>6ay 
bold  Salat  Corp.,  aaOSpring 
Strtat,  N.W. 


DAYTON:  Cantral  Salot  DIt- 
trict,  83 a  Wathinston  St. 

SAN  FRANCISCO,  LOS 
ANGELES,  SEATTLE:  Harty 
W.  Brintfian  Co. 

TORONTO,  MONTREAL:  Har- 
rIt-Soybold  Pottor  (Canada) 
Limitad 


PAPER  CUTTERS  •  BOOK  TRIMMERS  •  DIE  PRESSES  •  KNIFE  GRINDERS  •  DRILLS  •  WIRE  STlTC^i' 
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\^luable  to  reader,  to  publisher, 
to  printer  ....  How  well  it  looks, 
how  easily  produced  and  at  what 
price,  depends  on  the  printer,  his 
craftsmanship  and  the  ‘‘selling 
qualities”  of  his  presses.  “Selling 
qualities”  such  as  —  versatility, 
speed,  fine  quality  and  low-cost  op¬ 
eration.  They  mean  much  today, 
much  more  than  ever  before ....  %1L 


Check  the  busy  presses  that  help 
“sell”  themselves  to  capacity  pro¬ 
duction.  Notice  that  almost  always 
they  are  modern  Miller  Automatics, 
especially  in  highly  rated  and  suc¬ 
cessful  pressrooms,  large  or  small. 

Information  on  modern  Miller 
Automatics  gladly  given  on  request 
....  Miller  Printing  Machinery 
Co.,  Pittsburgh,  Pa. 


One  vereatile  27x41  Miller  Major  Automatic  will 
print  a  22x28  sheet  even  faster  than  presses  half 
iu  sheet  size  and  will  surpass  the  production  of 
outmoded  42x56  presses.  All  this,  with  greatly 
superior  accuracy,  impression  and  distribution. 


The  modern  27x41  Miller  Two-Color,  3500  sheets 
per  hour,  versatilely  handles  tissue,  paper  or  card- 
hoard;  runs  faster  than  any  other  single-color  press 
and  takes  less  floorspace.  Quality  and  versatility 
in  its  size  equaled  by  no  other  press  or  process. 


. » .We  mean  "hard  wear"^jobs  printed  with 
the  new,  improved  non-scratch  blacks 
by  Huber,  originators  of  non-scratch 
inks.  Ask  your  Huber  representative. 


When  there  were  no  printing  ink  manulacturen  as  we 
know  them  today.  Huber  specialized  in  the  manufacture 
of  dry  colors  for  printers  who  mulled  their  own  inks  by 
hand.  Today,  more  than  a  century  and  a  half  later. 
Huber  still  manufactures  its  own  dry  colors,  carbon 
black  and  other  raw  materials,  controlling  every  step  in 
the  production  of  its  inks  from  the  ground  up. 


HUBER  PERSIAN  ORANGE  — D-201 
HUBER  NON  SCRATCH  BLACK  NO.  28404 


...TS ...» 


Robinson  Company  .  .  Portland 
HAMPSHIRE 

HPh.  Robinson  Company  .  Manchester 
YORK 

A  F.  B.  Garrett  Company  «  Syracuse 

F  The  Ohio  &  Michigan  Paper  Co.  Toledo 
PENNSYLVANIA 

Donaldson  Paper  Co.  .  «  Harrisburg 
H.  A.  Whiteman  &  Co.,  Inc.  Wilkes-Barre 
H.  A.  Whiteman  &  Co.,  Inc.  Williamsport 

MIDDLE  WEST  and  WEST 

COLORADO 

A  E.  Heinsohn  «*«•••  Denver 
ILLINOIS 

Economy  Printers  Products  Co.  Chicago 
Newhouse  Paper  Co.  .  .  .  ,  Moline 

INDIANA 

Butler  Paper  Co.  .  .  .  <  Fort  Wayne 
Century  Paper  Co.  .  .  .  Indianapolis 

IOWA 

Newhouse  Paper  Co.  •  .  De  Moines 
Newhouse  Paper  Co.  ...  Dubuque 

MICHIGAN 

Butler  Paper  Co . Detroit 

Central  Trade  Plant  .  .  Grand  Rapids 

MINNESOTA 

John  Boshart  Paper  Co.  «  .  «  Duluth 
The  Paper  Supply  Co.  .  Minneapolis 


^fitONSIN 
Steen-Mocek  Paper  Co. 


."^dnsas  City 
St.  Louis 


Green  Bay 


SOUTH  and  SOUTHWEST 


ALABAMA 

Strickland  Paper  Ca.  .  .  Birmingham 
Strickland  Paper  Co . Mobile 

ARKANSAS 

Arkansas  Paper  Co.  •  .  .  Little  Rock 
GEORGIA 

Vulcan  Paper  Corp.  «...  Atlanta 
KENTUCKY 

Bush-Krebs  Co . Louisville 

LOUISIANA 

Louisiana  Paper  Co.  ,  .  Shreveport 
MISSISSIPPI 

Mississippi  Engraving  Co.  .  Jackson 
NORTH  CAROLINA 

Dillard  Paper  Co . Charlotte 

Dillard  Paper  Co.  .  .  .  Greensboro 

OKLAHOMA 

Butler  Paper  Co . .  .  Tulsa 

SOUTH  CAROLINA 

Dillard  Paper  Co . Greenville 

TENNESSEE 

S.  M.  Kieth  Paper  Co.  .  Chattanooga 

Southern  Paper  Co . Knoxville 

T.  David  Tomlinson . Memphis 

TEXAS 

Natho-Ross  Paper  Co.  .  San  Antonio 
Southwestern  Paper  Co.  .  .  .  Dallas 
Southwestern  Paper  Co.  .  Fort  Worth 


J.  M.  HUBER,  INC. 

NEW  YORK  •  CHICAGO  •  ST.  LOUIS  e  BOSTON 


IHELPFUL  BOOK^ 

j  for  reference  and  guidance 

I  PHOTOLITHOGRAPHY 
I  and  OFFSET  PRINTING 

I  hy  /•  S,  Mertle  and  Harry  Keusch 


The  Encyclopedia  of  Ideas - Price  $20.00 

Modern  Typography  and  Layout - Price  $  7.50 

by  Douglat  C,  McMurtrie 

Photography  and  Platemaking  for  Photo- 

Lithography  _ Price  $  5.00 

by  I.  H.  Sayra 

Advertising  and  Publishing  Production  Year 

Book - Price  $  5.00 

The  Practice  of  Presswork _ Price  $  4.00 

by  Craig  R,  Spicher 

The  Univ.  of  Chicago  Manual  of  Style _ Price  $  3.00 

Handbook  for  Pressmen _ Price  $  3.00 

by  Fred  W,  Hoch 

Printing  Papers _ Price  $  2.50 

by  Wiiliam  Bond  Wheelwright 

A  Practical  Touch  System _ Price  $  2.27 

by  £.  0.  Harding 

Printing  and  the  Allied  Trades _ Price  $  1.50 

by  R,  Randolph  Kareh 

Tips  on  Presswork _ Price  $  1.50 

by  G.  C.  Cooper 

Pressman's  Pocket  Manual _ Price  $  1 .00 

by  /.  Af.  Harrison 

Direct  Advertising  and  the  Printer _ Price  $  1 .00 

by  Albert  Highton 


PLEASE  SEND  MONEY  WITH  ORDER 

Orders  from  foreign  countries  must  include  10%  additional 
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GRAPHIC  ARTS  PUBLISHING  CO. 

608  SOUTH  DEARIORN  STREET  CHICAGO^  lUINOIS 


more  profitable  jobs! 


presentation 
in  free 
minutest 


PROFIT- 
MAKER  . . 

teem  mori 
afrom  it! 


Distribute  this  book  among  your  customers! 

You  see  Hammermill  Bond  advertisements  in  lead¬ 
ing  magazines  month  after  month.  YouVe  seen  how 
they  teU  business  men:  “Consult  your  printer.” 

Now  Hammermill  offers  you  a  selling  tool  to  turn 
this  advertising  into  sales.  “The  Most  for  Your 
Money”  is  a  hard-lutting,  ready-made  sales  presen¬ 
tation  for  any  bond  paper  printing  job. 

In  five  minutes’  reading  time  it  makes  a  complete 
analysis  of  a  printing  job  .  •  •  shows  your  customer 
how  you  can  help  him  plan  printing  to  his  best  ad¬ 
vantage.  It  helps  you  sell  paper — ^the  kind  of  paper 
that  pays  you  both  a  profit.  And  it  helps  you  sell 
your  printing  . . .  gives  you  the  chance  to  show  the 
lort  of  work  you  can  deliver. 

Get  the  details  about  this  book  now.  Use  coupon. 


OOK  FOR  THIS  WATERMARK 


HAMMEBMILL  PAPER  CO..Erie.Pa.  OAM-OC 


I’d  like  to  know  more  about  the  opportunity  to 
use  the  new  salesmaker,  “The  Most  for  Your 
Money.’’  I  buy  Hammermill  Bond  from: 


BINGHAM  rubber  rollers  continue  the  tradition 
of  leadership  and  service  maintained  tor  many 
years  by  BINGHAM  composition  rollers.  THE 
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CHALLENGE  EQUIPMENT 


CHALLENGE  CHALLENGE  QUOINS 

AND  KEYS 


Challenge  Labor-Saving 

IRON  FURNITURE 


L  \  GALLEYS 

^Four  types 
every 
service  re- 

^^***■1  Rigid- Rim, 
heavy  duty  .  .  .  Double- 
Wall  Pressed -Steel  and 
Single  Wall  Non-Rust,  for 
proofing  purposes . . .  and 
Steel  Storage  Galleys. 


Large,  small,  and  dv/arf 
sizes  with  keys  to  fit;  also 
pressman's  keys.  Quoins 
designed  to  operate  eas¬ 
ily  and  avoid  slippage. 
Get  prices  now. 


Finished  to  point-system 
accuracy  with  "velvet 
edges"  all  around.  Write 
for  list  of  sizes  today. 


CHALLENGE 

PORTABLE 

router  O  0 

Prevents  de- 

lays  before  ^  [j;, 

and  after  the 

job  is  on  the  press.  Single 
adjustment  sets  cutting 
tool.  Always  cuts  square 
with  the  work.  Light, 
handy,  plugs  into  any 
socket.  Two  convenient 
handles  for  easy  opera¬ 
tion.  Latest  type  univer¬ 
sal  motor,  dynamically 
balanced,  with  toggle 
switch  control. 


CHALLENGE  MAMMOTH 

IRON  FURNITURE 


#  Check  up  on  your 
shop  needs  and  fill  them 
with  Challenge  equip¬ 
ment.  It’s  a  good  invest¬ 
ment  that  will  pay  off  in 
profits!  Write  today  for 
specific  information  on 
any  of  the  items  shown; 
also  on  Challenge  Proof 
Presses,  Ink  Distributors, 
Galley  Cabinets,  Wilson 
Semi-Steel  Book  Blocks, 
Newspaper  Bases,  and 
Semi-Steel  Imposing 
Surfaces. 


For  book  or  color  work 
where  large  open  spaces 
must  be  quickly  filled. 
Accurate,  light,  durable, 
with  "velvet  edge"  fin¬ 
ish.  Write  for  list  of  70 
sizes  —  7  fonts. 


CHALLENGE  PLATE¬ 
MOUNTING  EQUIPMENT 
Sectional  blocks  and 
hooks  are  adaptable  to 
mounting  and  registering 
all  kinds  of  plates  on 
flat -bed  presses.  Save 
time;  promote  fine  print¬ 
ing.  Write  now  1 


Challenge 

TYPE-HIGH  UNIT 
Serves  as  router,  router 
vise,  and  a  type-high 
machine.  Trims  wood 
mounted  halftones,  elec¬ 
tros,  or  solid  metal  cuts. 


For  low-cost  paper  punch¬ 
ing.  Made  in  foot-power, 
hand  and  junior  hand 
models.  Ask  for  data. 


THE  CHALLENGE  MACHINERY  CO. 

GRAND  HAVEN  MICHIGAN 

CHICAGO.  1 7  E.  Hubbard  St.  50  Church  Street.  NEW  YORK 


Cl/UVnliAA}- 

'  OJit^ 

AH  •  ^ 

TMI  PIIMTIMC  IMDUSTRY 


Voltune  12 


Publication  offico 
608  So.  Dearborn  Street,  Chicago 
Telephone  Harrison  0486 


Eastern  sales  office 
17  East  42nd  Street,  New  York 
Telephone  Murray  Hill  2-6770 


7A«  ONLY  graphic  artt  publication 
sent  every  issue  into  every  known 
graphic  arte  plant  in  North,  Central 
and  South  America,  and  to  thoutande 
of  executives  at  their  homes. 

Subscription  to  individuals,  not  exec¬ 
utives,  $1.00  per  year  in  the  U.  S,; 
$2.00  per  year  outside  of  the  U.  S. 
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should  have  this  bool? 

Ioving  and  premake- 
mt.  It  describes  and 
itest  proving  develop- 
le  lowest  cost  proof 
nailest  printer  to  four 
equipment  for  photo> 
iitlines  their  uses,  and 
ion  details  and  prices, 
keready  and  Testing 
Iso  shown. 

ost  complete  listing  of 
modern  proviteg  and  premakeready 
equipment  ev^  made.  It  is  concise 
and  direct.  It  is  an  encyclopedia  of 
proving  develcj|pment8  a  handy  ref¬ 
erence  for  the*  progressive  printer. 
Mail  the  coupon  to  the  address  near¬ 
est  you  for  your  copy. 


MaUn  Office  and  Factory  Eastern  Branch 

^06  N*  Kilpatrick  Ave^  Chicago  2 1 8  E.  4Sth  St»  New  York 
^  tCinadat  BEAUS  UillSITEP,  Toronto,  Montreal,  Vaneonver 


Without  Obligation,  please  mail  the  latest  Vandercook-Hacker 


Illustrated  Price  List. 


Name 


Address 


.  ' 

Printer’s  Ink  to  the  Rescue 

By  DON  M.  HALL 


★  Propaganda  is  an  ugly  word.  We 
have  learned  to  associate  it  with  such 
words  as  death,  murder,  treason,  blood, 
suffering,  hate,  greed,  and  fear.  But 
propaganda  can  also  be  a  beautiful 
word.  It  can  mean  life,  liberty,  and 
the  pursuit  of  happiness.  What  words, 
in  all  the  world,  are  more  beautiful 
than  those?  What  would  you  sacrifice 
to  insure  a  meaning  to  those  words  for 
your  posterity? 

I  can  hear  you  shouting:  “Anything, 
I  will  sacrifice  anything — my  very  life, 
if  necessary.”  To  which  I  calmly  add: 
“Why  wait  until  your  life-sacrifice  is 
necessary?” 

Come  on,  printers,  let*s  face  the 
facts!  You  know,  as  I  know,  what 
subversive  propaganda  is  flooding  our 
country.  Much  of  it  is  veiled  in  pa¬ 


triotic  motives  to  hide  its  true  dan¬ 
ger.  It  is  the  forerunner  of  internal 
disintegration,  which,  in  turn,  is  the 
exact  condition  that  the  totalitarian 
countries  like  to  see  in  democratic  na¬ 
tions.  They  boast  that  their  propaganda, 
which  sets  the  stage,  is  more  important 
than  the  military  operations  that  crush 
their  enemies  after  the  propaganda  has 
made  them  easy  prey. 

If  subversive  propaganda  is  flooding 
our  country,  why  don’t  we  printers,  the 
guardians  of  the  printed  word,  do  some¬ 
thing  about  it?  We  are  48,000  strong. 
Our  presses,  if  put  into  a  straight  line, 
would  probably  stretch  from  ocean  to 
ocean.  Most  of  us  put  out  some  sort  of 
monthly  advertisement  to  our  custom¬ 
ers;  if  we  don’t,  we  should!  Just  sup¬ 
pose  that  all  the  printers  would  dedicate 


themselves  to  turn  out  as  much  AMER*  it  was  decided  that  if  that  tiny  mention 

ICAN  propaganda  as  they  could  inspired  so  many  printers  to  put  out 

until  the  crisis  has  passed,  even  if  it  American  propaganda,  perhaps  an  ar* 

was  only  the  small  amount  of  monthly  tide  would  inspire  still  more.  The 

advertisement  that  you  send  to  your  Printer's  Association  for  American 

customers.  What  a  flood  of  American  Propaganda  will  remain  an  informid  or* 

propaganda  that  would  be!  What  ganization  unless  we  can  find  enough 

^ance  would  the  subversive  stuff  have?  people  willing  to  contribute  toward  see- 

It  makes  no  difference  whether  you  can  ing  it  made  into  a  permanent  body.  But 

spend  two  dollars  or  a  thousand  dollars  even  as  an  informal  organization  it  can 

per  month,  1  say  it  is  the  national  duty  do  much  good  if  all  printers  will  just 

of  every  printer  to  contribute  some  do  their  share  by  produdng  as  much 

American  propaganda  to  the  cause  of  American  propaganda  as  they  possibly 

national  unity.  And  now  is  the  time  can  and  will  ask  other  printers  to  do  the 

to  do  it,  for  the  speed  with  which  his-  same. 

tory  is  moving  today  may  make  to-  1  feel  sure  that  the  printers  of  this 

morrow  too  late.  country  are  going  to  respond  to  this 

Some  months  ago,  1  sent  Harold  Mar-  plea,  for  I  have  had  a  taste  of  their 

shall  (author  of  “How's  Your  Advertis-  enthusiasm  in  the  letters  I  have  already 

ing?"  in  The  Graphic  Arts  Monthly)  a  received.  You  probably  won't  believe 

letter  pointing  out  just  these  things.  this,  but  I  received  my  copy  of  the  July 

He  gave  it  a  little  writeup  in  his  column  issue  of  The  GAM  (carrying  that  little 

in  the  July  issue.  Printers  from  coast  mention  in  Harold  Marshall's  column) 

to  coast  and  border  to  border  wrote  in  the  morning's  first  mail,  and  that 

asking  for  a  sample  and  a  chance  to  same  afternoon,  via  airmail,  I  received 

join  The  Printer's  Association  for  my  first  reply  from  Mr.  V.  R.  Shipp, 

American  Propaganda.  The  response  president.  The  Star  Printing  Company 
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in  Oklahoma  City.  From  then  on  they 
just  rolled  in  from  everywhere. 

I  wish  you  could  read  those  letters. 
I  am  sure  you  would  feel  as  I  did — 
proud  and  humble  all  in  one  emotion. 
Here  were  the  printers  of  America  beg* 
ging  to  be  allowed  to  do  their  share  in 
this  move  to  combat  subversive  propa¬ 
ganda,  ready  to  stand  shoulder  to  shoul¬ 
der,  ready  to  set  their  presses  for  a 
flood  of  American  propaganda,  and 
molded  together  in  the  realization — as 
one  printer  wrote — that  “here  is  some¬ 
thing  that  I  can  really  do  to  help.** 

It  does  not  take  much  imagination  to 
see  just  what  this  program  could  ac¬ 
complish  once  it  was  started.  We  could 
slant  our  stuff  to  build  up  American 
patriotism,  speed  preparedness,  teach 
national  unity,  warn  of  lurking  dangers, 
and  preach  the  privileges  of  democ¬ 
racy.  Peoples  must  be  taught.  If  we 
do  not  teach,  and  point  out,  the  great¬ 
ness  of  our  freedom  and  liberty,  others 
(guess  who)  are  only  too  willing  to 
teach  doctrines  that  are  pretty  on  the 
surface,  but  rotten  and  contemptible  at 
the  core,  to  those  who  can  be  easily  led 
away  from  things  most  of  us  cherish. 
It  is  those  few  who  can  be  led  astray 
who  make  it  necessary  that  we  remind 
everybody,  as  many  times  as  possible, 
just  what  we  have  here  in  these  United 
States  of  America.  We  do  not  need  to 
convince  people  who  live  here  that  this 
system  is  the  best  for  us,  but  we  do 
need  to  teach  them  to  avoid  dupes  who 
promise  much  until  freedom  falls  and 
then  repay  their  support  by  slavery. 
It  is  just  a  question  of  meeting  fire 


with  fire — only  we  can  so  flood  the 
country  with  good  American  propi.^ 
ganda  that  we  become  firemen  who  pm 
out  smoldering  fires  of  hate,  greed  and 
fear! 


If  you  are  financially  able,  you  will 
find  that  you  can  spread  the  campaign 
as  far  as  you  want.  You  will  find,  as  I 
did,  that  your  local  Board  of  Trade, 
schools,  churches,  and  patriotic-cmc 
organizations  will  cooperate  with  you 
to  a  surprising  degree.  It  would  hie  a 
wonderful  thing  if  a  piece  of  patriotic 
literature  could  be  put  into  every  school 
room  in  the  country;  or,  better  still, 
given  to  every  school  child.  Only  you, 
the  printers  of  the  country,  by  separate 
and  yet  mutual  action,  can  decide  how 
far  this  program  will  go.  The  sky  is 
the  limit  and  you  are  the  sole  judge  of 
just  what  you  will  do  as  your  part  of 
the  campaign. 

The  threat  of  subversive  propaganda 
can  be  met  only  by  the  printers  of  this 
country.  They  are  in  a  position  to  give 
it  a  real  run  for  its  money.  It  just 


means  that  each  and  every  one  of  the 
48,000  must  do  his  part.  Through  the 
kindness  of  The  Graphic  Arts  Monthly, 
Harold  Marshall,  columnist,  and  all  of 
you  who  have  managed  to  struggle  this 
far  with  this  article,  I  am  honored  and 
humble  when  I  sound  the  battle-cry  to 
all  printers  who  cherish  freedom  and 
liberty— PRINTER’S  INK  TO  THE 
RESCUE — and  say  to  all  subversive 
elements  who  think  they  have  been 
doing  a  good  job — YOU  AIN’T  SEEN 
NOTHIN’  YET! 


Jk 

C 


»  «c 


“TAe  printed  word  is  in  the  end  the  greatest  temporal  power  in 
the  world.  The  guns  of  a  dictator  can  wreck  a  fortress  at  fifty 
miles  but  the  printing  press  can  shatter  an  empire  at  the  range  of 
a  thousand  years.” 

— Prof.  T.  G.  McGrew. 
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JhawA,  QjuL  QoUL  (PJinApeciA. . . .  cddd  advertising  dn 

CHAMPION  PAPER 


How  successful  your  customers  are  in  converting 
prospects  into  buyers  depends  largely  upon  their 
product  and  copy  appeal  —  and  upon  the  quality  of 
your  printing  on  good  paper.  Printers  and  advertisers 
recognize  several  papers  as  being  good,  but  thousands 
find  extra  value  in  Champion,  and  stick  with  it  for 
all  their  requirements  in  coated  and  uncoated  book, 
offset,  cardboard,  envelope,  cover  and  postcard.  Help 
your  customers  turn  on  the  heat  with  well  planned 
advertising  on  Champion  paper,  and  watch  it  melt 
away  the  sales  resistance  of  their  prospects. 


THE  CHAMPION  PAPER  AND  FIBRE  CO.,  H  a  m  i  I  to  o 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C _ HOUSTON,  TEXAS 

Manufacturers  of  Advertisers'  and  Publishers'  Coated  and  Uncoated  Papers,  Cardboards, 

Bonds,  Envelope  and  Tablet  Writing  —  Over  i, 500,000  Pounds  a  Day 
DISTRICT  SALES  OFFICES 

New  York,  Chicago,  Philadelphia,  Cleveland,  Boston,  St.  I^uis,  Cincinnati,  Atlanta 
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SHOUio  A 
PRIH/tER'S 
COLLEVGTIONS 
CtoT 

CHAS.R.  ROSENBERG.JR. 


★  The  banker  looked  at  his  printer 
client  inquiringly. 

“Why  have  you  let  these  accounts  run 
so  long  without  taking  legal  action  to 
collect  them?”  he  asked. 

“Because,”  explained  the  printer,  “I 
figure  ril  be  better  off  in  the  long  run 
to  worry  along  with  them  myself.  A 
lawyer  could  probably  collect  more  of 
them,  but  the  expense  would  be  too 
great  to  make  the  results  worth-while 
for  me.” 

Many  printers  would  probably  make 
the  same  answer.  They  have  had  the 
unsatisfactory  experience  of  turning 
accounts  over  to  a  lawyer  for  collection 
and  having  them  returned  after  long 
delay  as  “uncollectible.”  They’re  sour 
on  “legal  action.” 

Most  printers  do  not  realize  that  the 
discouraging  results  sometimes  incident 
to  turning  over  a  delinquent  account 
to  an  attorney  for  collection,  are  due 
in  large  measure  to  the  fact  that  they 
have  selected  the  wrong  attorney.  What 
printers  need  for  the  legal  handling  of 
unpaid  accounts  is  not  just  a  lawyer, 
but  a  collection  lawyer.  There  is  just 
as  much  difference  between  a  collection 
attorney  and  a  lawyer  in  general  prac¬ 
tice  as  there  is  between  an  oculist  and 
a  family  doctor.  The  lawyer  in  general 
practice  is  not,  usually,  organized  for 


collection  work.  He  takes  collections 
in  hand  only  as  an  accommodation  to 
a  client,  knowing  that  the  effort  and 
expense  of  handling  them  are  likely  to 
exceed  his  prospective  fee. 

The  collection  lawyer,  on  the  other 
hand,  maintains  an  office  set-up  where¬ 
by  he  can  handle  collections  in  volume 
by  an  almost  automatic  routine.  His 
system  anticipates  every  possible  quirk 
of  collection  procedure  so  that  he  can 
do  a  large  volume  of  collection  business 
with  a  minimum  of  personal  attention 
and  at  low  overhead  cost.  That  is  why, 
incidentally,  he  is  able  to  take  collec¬ 
tions  on  a  so-called  contingent  fee  basis. 
If  he  does  not  effect  collection,  his 
printer  client  owes  him  nothing.  If  he 
succeeds  in  collecting,  his  fee  is  based 
on  a  percentage  of  the  amount  collected. 

Attorneys  specializing  in  collection 
work  charge  according  to  a  scale  es¬ 
tablished  by  the  Commercial  Law 
League  of  America,  the  national  or¬ 
ganization  of  collection  lawyers.  Under 
this  schedule  the  attorney  is  entitled 
to  fifty  per  cent  out  of  the  first  $15.00 
collected  on  any  account.  In  other 
words,  a  printer  must  expect  to  pay 
one-half  of  any  amount  collected  up 
to  the  first  $15.00. 

On  collections  between  $15.00  and 
$50.00  the  attorney  is  entitled  to  noth- 
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SLUGS  FOR  Ittf iV' 

'as  fast  as  straight  MATTER  .  . 


•  •  a 


Please  send:  (  )  NEW  Catalog  of  ROUSE  Time  Savers. 
(  )  Complete  information  on  the  ROUSE  BAND  SAW. 


Name. 


Address. 


ing  in  addition  to  the  original  $7^ 
coming  to  him  out  of  the  first  $15.00 
collected.  On  amounts  above  $50.00 
up  to  $500,  he  is  entitled  to  a  collection 
fee  of  fifteen  per  cent  of  the  amount 
collected.  After  the  first  $500  is  col* 
lected,  the  collection  commission  de¬ 
creases.  It  is  only  ten  per  cent  of  the 
amount  collected  over  and  above  the 
first  $500. 

In  turning  over  accounts  to  a  collec¬ 
tion  attorney,  a  printer  should  state  that 
the  accounts  are  submitted  for  col¬ 
lection  “subject  to  Commercial  Law 
League  rates  and  rules.”  If  the  lawyer 
accepts  the  accounts  under  these  con¬ 
ditions,  he  is  obligated  to  handle  them 
on  the  Commercial  Law  League  sched¬ 
ule  of  collection  fees  as  above  outlined. 
Some  collection  attorneys  feel  that 
these  rates  of  collection  commission  are 
too  low  for  the  handling  of  “retail”  ac¬ 
counts,  that  is,  accounts  against  pri¬ 
vate  individuals  not  in  business,  and 
may  ask  a  higher  rate  of  collection 
commission  on  such  accounts.  However, 
most  collection  lawyers  are  as  a  rule 
willing  to  take  even  retail  accounts  for 
collection  at  Commercial  Law  League 
rates,  figuring  that  by  operating  on  a 
volume  basis,  they  can  come  out  with  a 
profit. 

Any  printer  not  acquainted  with  a 
collection  lawyer  may  obtain  the  name 
and  address  of  one  or  more  in  his  own 
or  any  other  locality  by  writing  to  the 
Commercial  Law  League  of  America, 
111  West  Monroe  Street,  Chicago,  Illi¬ 
nois.  A  printer  doubtful  about  turn¬ 
ing  over  his  accounts  to  a  lawyer  un¬ 
known  to  him,  may  prefer  to  deal  with 
such  an  attorney  through  a  so-called 
bonded  law  list.  These  lists  give  the 
names  and  addresses  of  collection  at¬ 
torneys  throughout  the  United  States. 

A  number  of  the  list  proprietors  have 
their  lists  bonded  with  surety  com¬ 
panies;  so  if  a  lawyer  on  the  list  should 
collect  an  account  and  fail  to  remit  the 
money,  the  printer  is  protected  by  the 


bond.  To  get  the  benefit  of  this  pro¬ 
tection  the  printer  must  observe  cer¬ 
tain  simple  formalities  required  by  the 
list  proprietor  when  the  account  u 
turned  over  to  the  attorney.  The  Com¬ 
mercial  Law  League  can  furnish  to  any 
printer  the  names  and  addresses  of  the 
recognized  attorney  lists.  Any  list  pro¬ 
prietor  will  be  glad  to  arrange  with 
the  printer  for  the  latter  to  send  his 
collection  accounts  “over  the  list.” 


The  collection  fees  contemplate  that 
the  account  will  be  collected  without 
suit.  If  suit  becomes  necessary,  the 
lawyer  is  entitled  to  a  suit  fee,  regard¬ 
less  of  whether  collection  is  effected  or 
not.  The  minimum  suit  fee  is  $7io 
and  this  is  usually  applicable  to  suits 
before  a  magistrate  or  a  justice  of  the 
peace.  Such  a  suit  includes  court  costs, 
which  will  probably  amount  to  another 
$7.50.  The  court  costs  also  must  be 
paid  whether  there  is  any  collection  or 
not. 


If  the  suit  should  result  in  collection 
of  the  account,  the  attorney  is  entitled 
to  his  collection  fees  at  the  regular 
rates,  in  addition  to  the  suit  fee.  Where 
an  account  has  to  be  sued  in  a  so-called 
court  of  record,  the  court  costs  are  usu¬ 
ally  higher,  and  the  attorney  is  entitled 
to  a  larger  suit  fee,  according  to  local 
practice  and  custom.  Ordinarily,  only 
accounts  of  limited  amount  can  be  sued 
before  a  magistrate  or  justice  of  the 
peace.  Larger  accounts  must  be  sued 
in  a  court  of  record.  The  advisability 
of  spending  money  on  a  suit  depends 
largely  on  the  financial  responsibility 
of  the  particular  debtor. 

Printers  with  unpaid  accounts  that 
will  not  respond  to  ordinary  collection 
treatment  need  the  help  of  an  efficient 
collection  lawyer.  The  printer  has 
nothing  to  lose  if  the  attorney  fails  to 
collect  the  account,  and  certainly  the 
prospective  cost  of  the  collection  is  not 
unreasonable — especially  since  a  failure 
to  enlist  the  lawyer’s  services  may  r^ 
suit  in  a  total  loss  of  the  entire  account! 
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THE  ORIGINAL  AND  PIONEER  SYNTHETIC  RUBBER  PRINTING  AND  LITHOGRAPHIC  ROLLERS 
THE  AU  PURPOSE  ROLLER  FOR  BJliH  FORM.  DISTRIBUTOR,  DUCTOR.  ETC. 


sy  mm  afw 

(AND  BETTER  RESULTS) 


Daycos,  the  original  and  leading  synthetic 
rubber  rollers  outlast  ordinary  rollers  by  as 
much  as  4  to  1  while  out-performing  them 
all  the  way.  And  these  durable  Daycos  save 
time  and  trouble — they  don’t  vary  in  diam> 
eter — they  won’t  melt  down — they  won’t 
swell  and  they  won’t  get  out  of  adjustment. 

Daycos  retain  their  face  for  millions  of 
impressions,  give  capacity  impressions  per 
hour,  eliminate  "down”  time  and  reduce 
your  investment  in  spares.  So  for  long  print, 
ing  life  and  a  happy  one,  demand  genuine 
Dayco  Rollers  with  the  renewable  surface 
(Re-Daycoing)  feature. 

THE  DAYTON  RUBBER  MEG.  CO. 

Dayton,  Ohio 

The  Originators  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  Rollers, 
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With  the  Raral  Press 

IVcws,  Methods,  Ideas,  of  Interest  to 
IVon-Metropolitan  Pnblishers 


By  Mert  Smith 


Special  Editions  a  Racket? 

A  correspondent  writes:  “I  notice 
you  often  review  special  editions,  ap¬ 
parently  holding  them  up  as  examples 
for  other  publishers.  But  isn’t  their 
value  open  to  question?  Note  the 
arguments  advanced  in  the  enclosed 
reprint  of  an  editorial  from  the  Em¬ 
poria  (Kansas)  Gazette  of  February 
12,  1940.” 

Sorry  there  isn’t  room  to  reproduce 
the  whole  of  the  Gazette's  splendidly- 
written  editorial,  reprinted  and  circu¬ 
lated  by  the  Association  of  National 
Advertisers.  A  few  extracts  must 
suffice. 

Condemned  are  editions  which  com¬ 
memorate  “some  obscure  event  con¬ 
nected  with  the  town,  perhaps  the 
anniversary  of  its  founding,  possibly 
the  anniversary  of  a  new  industry  or 
an  old  one.  .  .  .  The  advertising  is 
literally  gouged  out  of  advertisers  and 
does  them  no  good.  It  is  a  racket,  pure 
and  simple. 

“.  .  .  High  pressure  salesmen  go  out 
and  hold  up  business  men  to  contribute 
to  these  foolish  anniversary  numbers. 
.  .  .  That  is  not  good  newspaper  busi¬ 
ness.  It  is  blackmail,  more  or  less 
politely  veiled.” 

Classed  as  advertising  which  “mer¬ 
chants  can  decently,  honestly  resist” 
are  these  types :  Any  advertising  which 
is  said  to  be  “good  for  the  town”  in 
any  newspaper;  all  which  is  compli¬ 
mentary  to  something  else  or  some  inci¬ 


dental  town  event ;  that  in  “special  edi¬ 
tions”  for  any  purpose;  greetings  to 
other  merchants  or  other  town  institu¬ 
tions. 

These  paragraphs  conclude  the 
thesis : 

“The  only  greetings  that  are  any 
good  are  Christmas  or  New  Year 
greetings  and  they  are  merely  institu¬ 
tional  advertising.  They  won’t  bring 
a  cent  in  immediate  profits. 

“Stick  to  straight  advertising  that 
announces  real  bargains  and  keep  out 
of  fake  newspaper  promotion.” 

The  following  comments  are  solely 
my  own,  based  on  considerable  study. 
Any  one  has  the  typical  American  priv¬ 
ilege  of  disagreeing  with  them. 

In  the  first  place,  I  do  not  think  the 
Gazette  editorial  is  entirely  applicable 
to  the  class  of  newspapers  referred  to 
as  the  rural  press,  and  while  there  are 
some  outstanding  examples  of  metro¬ 
politan  journalism  which  make  fre¬ 
quent  use  of  special  editions,  these  are 
outside  the  present  discussion. 

Special  editions  are  often  over¬ 
worked.  So,  too,  are  other  business 
practices,  such  as  high  pressure  install¬ 
ment  selling  to  impressionable  young 
married  couples.  Nearly  every  town 
has  business  men  who  load  newly  mar¬ 
ried  young  folks  with  a  lot  of  junk 
which  they  could  do  without,  taking  a 
mortgage  on  future  earnings  for  years 
to  come.  Skilled  salesmen  play  on  emo¬ 
tions  to  the  full  extent  of  the  groom’s 
pay  check.  “Leader”  advertising  used 
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Goes 

PROFITABLE  • .  •  SALABLE  •  •  •  COMPLETE 

1940  Holiday  Letterbead  Line 

IS  NOW  READY! 

•  In  addition  to  more  than  100  samples  of  Holiday  stationery. 
Goes  Sample  Kit  contains  a  wealth  of  Selling  Helps,  including: 

(1)  a  group  of  Imprinted  Specimens  which  illustrate  the  vari¬ 
ous  uses  for  Holiday  Stationery,  and  its  beautiful  appearance 
when  properly  printed;  (2)  a  Sales  and  Copy  Suggestion 
Manual  which  not  only  tells  you  where  and  how  to  sell  Goes 
Holiday  Line,  but  also  furnishes  you  with  copy  suggestions  for 
many  lines  of  endeavor;  (3)  a  Suggested  Resale  Price  List 
which  will  save  you  the  necessity  of  compiling  your  own,  and 
make  possible  some  very  substantial  Holiday  profits. 

Send  for  your  FREE  Sample  Kit  today! 

■K  -K  -K 

Campaign  and  Election  Specials 

Goes  Presidential  Blotter  .  .  .  Election  Booklet  and  Blotter  .  .  . 
Willkie,  Roosevelt  and  McNary  Matted  Portraits  .  .  .  and  other 
Willkie  and  McNary  specials  .  .  .  timely  and  salable  NQW! 
Write  for  free  samples*  and  full  information  .  .  .  today. 

*Matted  Portrait  samples  ONLY,  25c  ea.  postpaid. 

Goes  EITHOGUAPHING  COMPANY 

61  West  6lBt  Street  •  Chicago  53  B  Park  Place  •  New  York  City 


as  bait  by  such  firms  is  presumed  to  be 
good  adTcrtising,  acceptable  to  the 
newspaper.  In  all  probability  it  brings 
immediate  cash  profits. 

It  doesn’t  seem  probable  to  me  that 
the  hard-headed  business  man  can  be 
stampeded  into  buying  worthless  ad¬ 
vertising  nearly  as  easily  as  he  can  load 
young  couples  down  with  unneeded 
merchandise — but  “two  wrongs  do  not 
make  a  right.” 

Actually,  many  special  editions  are 
worse  than  worthless;  promoted,  pos¬ 
sibly,  so  the  publisher  may  meet  a  pay¬ 
ment  on  some  of  his  machinery.  The 
publisher  who  indulges  in  such  issues 
will  likely  give  way  to  one  with  a 
sounder  business  foundation,  sooner  or 
later. 

But  where  the  paper  donates  liber¬ 
ally  of  costly  space  and  effort  in  en¬ 
gineering  an  event  for  the  local  public 
good,  in  the  benefits  of  which  all  local 
businesses  share,  it  seems  fair  that  a 
portion  of  such  expense  should  be  un¬ 
derwritten  by  local  business  men.  The 
Giuette  suggests  donations,  which  is  a 
fine  idea  if  it  will  work  in  your  com¬ 
munity. 

Recently  reviewed  in  these  columns 
were  two  special  issues  promoting  the 
recreational  advantages  of  certain  Colo¬ 
rado  towns.  Both  were  liberally  patron¬ 
ized  by  local  advertisers;  probably 
none  of  them  expected  immediate  cash 
returns  to  justify  their  outlay.  1*11 


venture  to  say,  too,  that  neither  pob. 
lisher  received  anything  like  journey, 
man’s  wages  for  his  effort  and  time  and 
sweat. 

Such  issues,  I  contend,  are  a  mutual 
“donation”  for  the  ^od  of  the  com- 
munity.  If  the  advertisers  prefer  to  do. 
nate  by  using  advertising  space,  which 
may  possibly  bring  some  measurable 
returns  in  addition  to  their  share  in 
community  up-building,  it  seems  to  me 
such  institutional  advertising  is  as  val- 
uable,  at  least,  as  Christmas  and  New 
Year  greetings — ^probably  more  so. 

So  it  appears  that  this  special  edi- 
tion  is  largely  a  matter  of  individual 
community  progress,  knowledge  and 
needs.  If  there  is  a  really  sound  rea* 
son  for  a  special  issue — one  that  will 
help  build  the  community  as  a  whole— 
the  support  of  local  business  institu¬ 
tions  would  appear  to  be  indicated. 

The  good  rural  publisher  does  more 
for  his  community  than  almost  any 
other  individual  in  it,  and  often  gets 
paid  less.  His  worth  is  equal,  at  least, 
to  the  banker’s  but  few  publishers  are 
able  to  live  like  bankers.  If  such  pub 
lishers  can  “square”  special  editions 
with  their  conscience — can  honestly 
promote  them  as  contributions  to  the 
community  welfare — can  sell  them  to 
local  business  men  on  that  basis — ^then 
I  think  they  are  justified  in  their  ef¬ 
forts.  What’s  your  idea? 


SOLID  STEEL 

oiusR  frame  stands  pounding 

Wheels  can  keep  aligned  and  work  smoothly  for 
years  only  in  a  rigid  frame.  Only  Wetter  Numbering 
Machines  have  a  rigid,  one-piece  frame  machined 
out  of  solid  steel — not  springy  bent  steel  strip,  not 
nickeUplated  brass.  That’s  but  one  of  more  than  a 
dozen  reasons  why  you  Number  Better  with  a  Wetter. 

Numbering  For  Profit — novel  booklet— on  request. 


NUMBERING  MACHINE  CO. 
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NEW  ENGLAND  MAIL  COACH  OF  1800 


The  mail  carried  by  coaches  such  as  the  above  was  printed 
or  written  on  papers  made  by  hand,  which  we  now  call  Text 
Papers.  The  treasured  productions  of  the  great  masters  of  the 
past  were  also  produced  on  Text  Papers. 

Today,  as  lineal  descendants  of  these  fine  old  papers,  we  produce 
mechanically:  Buckeye  Text,  Beckett  Text,  Tweed  Text.  These 
papers,  we  believe  to  be  the  best  values  of  their  kind.  They  are 
in  three  price  classes,  ranging  from  moderately  priced  Buckeye 
Text  to  the  definitely  low-cost  Tweed  Text.  Their  use  will  un¬ 
failingly  give  character  and  distinction  to  your  printing. 

Behind  them  is  the  experience  and  reputation  we  have  gained  in 
92  years  of  the  making  of  papers  of  moderate  cost  and  superior 
quality.  They  are  obtainable  through  Buckeye  and  Beckett  dis¬ 
tributors  in  all  centers  of  America. 

THE  BECKETT  PAPER  CO.,  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  18^8 
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New  Catalog 


Typesetting  Machine 
Parts^  Accessories 


108 -page,  spiral -bound  catalog 
free  to  owners  of  Linotypes  and 
Intertypes.  Hundreds  of  commonly 
needed  replacement  parts  offered 
at  real  savings  in  price.  Many  ex¬ 
clusive  rebuilding  processes  such 
as  the  steel-rim  mold  disk  rebuild¬ 
ing  (U.  S.  Patent  2052378). 

We  buy,  sell  and  trade.  Tell  us  of 
surplus  fonts,  molds,  escapements, 
magazine  frames,  etc. 


MONTGOMERY  &  BACON 

Towanda  Pennsylvania 


HAKIMNIIN 


Chicago's  Newest  Hotel 


•  Built  for  you  average  business  men 
and  families.  No  expensive  frills  but 
everything  for  your  comfort  in  an 
ideal  downtown  location.  You  get  a 
smartly  furnished  room  with  circulat¬ 
ing  Ice-water,  tub  or  shower  bath,  and 
FRK  RADIO.  You  sleep  soundly  on 
a  soft.  Beauty  rest  Mattress.  And  talk 
about  convenience  .  .  .  you  can  even 
step  into  your  garage  from  the  hotel 
lobby. 

JUST  OFF  MICHIGAN  BLVD. 

ON  HARRISON  ST. 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWEU 


Side  Trim  Is  Minus  at 
Bottom — ^Universal  Problm 


Ql  am  having  a  bit  of  difficulty 
m  with  a  Model  8. 


* 

tim 


In  setting  straight  matter  on  a  9  pt^ 
12-em  slug,  I  cannot  seem  to  adjust  the 
trimming  knives  so  that  the  slugs  will 
be  perfectly  parallel  from  top  to  bot¬ 
tom.  The  bottom  of  the  slug  “miiScei” 
about  .00 r*  smaller  than  the  top.  When 
the  slugs  are  locked  up  in  the  chaser 
they  bulge  upward. 

I  thought  at  first  that  this  trouble  tm 
due  to  a  slight  overhang  at  the  top  of 
the  slug,  so  I  set  the  knives  to  trim 
closer.  The  left-hand  knife  is  appar¬ 
ently  trimming  close  enough,  as  it  cuts 
very  slightly  into  the  smooth  side  of 
the  slug  when  the  first  few  lines  are 
cast.  As  the  mold  gets  hot,  the  ex¬ 
pansion  seems  to  affect  the  setting  a 
trifle  and  the  left-hc^  knife  trims  only 
the  feathery  edge  of  the  type.  Chang¬ 
ing  the  right-hand  knife  does  not  help 
any,  as  the  bottom  of  the  slug  is  sdll 
a  trifle  thinner  than  the  top.  This  has 
me  puzzled,  because  it  seems  to  me  that 
as  long  as  both  knives  are  trimming 
close,  the  slug  should  be  absolutely' 
parallel. 

A  new  set  of  knives  ( or  rather,  a  re¬ 
sharpened  set)  was  installed  a  short 
time  ago.  Could  this  be  causing  the 
trouble?  The  large  slugs  (24^  and  30 
em  length)  do  not  give  any  trouble- 
only  the  6  and  9  pt.  straight  matter 

Slu§5m 

R.  A.  H.,  Red  Lodge,  Mont. 

A  Your  wedge  or  taper  effect  in  side 
#1  •  trim  confronts  operators  and  ma¬ 
chinists  everywhere,  and  a  number  of 


m 


I 
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monomelt  melt: 

METAL  DIRECTL' 


CLEANS,  REFINE: 
BY  AGITATIO 


nonomelt 

llie  Single  Melting  System 
of  Type  MeUI  Control 


DIRECT  MELTING  IS  THRIFTY! 


Why  melt  metal  twice  to  use  it  only  once?  Monomelt 
abolishes  the  many  wasteful  steps  involved  in  pigging,  sub* 
stitutes  direct,  efficient  feeding  of  hot  metal,  provides  more 
slugs  that  are  cleaner,  more  uniformly  solid.  Increase  pro¬ 
duction,  step  up  quality,  cut  costs!  Install  Monomelt  nowl 


NONOMELT  COMPANY 

1611  Polk  Street  N,  E.  Minneapolis,  Minnesota 


MORE  THAN  ONE 
MELTING  IS 

/ 


M: 


factors  usuaUy  oombine  to  produce  it. 
Requirements  include: 

1.  Tight  mold  disk  studs  and  bush¬ 
ings. 

2.  Mold  slide  guide  support  at  cast 
and  trim.  Pull  plunger  pin,  stop  on  cast 
with  30-em  line  of  mats  in  lockup,  set 
up  and  lock  the  support  screw  under 
Mt  hand  guide  to  produce  a  light  con¬ 
tact  or  finger  bind.  This  same  support 
at  trim  then  produces  uniform  left-hand 
knife  contact  on  both  long  and  short 
slugs. 

3.  Banking  blocks  must  contact  mold 
face  top  and  bottom  in  ejection  thrust 
and  trim  to  protect  left-hand  knife  ad¬ 
justment  against  vibration  and  side- 
thrust. 

4.  Ejector  blade  segments  shall  have 
no  side-warps  or  curves  to  deflect  slug 
sidewise  in  ejection. 

Having  made  the  above  adjustments 
and  eet  the  right-hand  knife  as  usual, 
if  the  wedge  taper  persists,  it  indicates 
a  disposition  of  the  ribs  in  trimming 
to  draw  in  toward  the  slug  body  at  the 
bottom,  particularly  on  shorter  slugs, 
due  to  the  rather  blunt  bevel  on  the 
outer  slope  while  the  inner  face  of  the 
knife  edge  is  strictly  vertical  against 
the  slug,  in  addition  clearing  back 
slightly  from  the  slug  body  as  it  passes 
through.  The  left-hand  knife  will  then 
show  no  side-wall  contact  toward  the 
slug  base,  while  visible  along  the  top. 
This  condition  then  suggests: 

5.  Tilting  slightly  the  cutting  edge 


of  the  rib  knife  outward  just  enoagh 
to  press  the  slug  body  over  to  lightly 
contact  the  left-hand  knife  from  top  to 
bottom  when  properly  set.  lliis  is  (tone 
with  a  small  carborundum  stone  at  t 
45-degree  angle,  knives  wide  open.  If 
restricted  to  the  center  15-em  area  (rf 
the  rib  knife  it  will  also  be  found  to 
help  materially  in  squaring  thickneei 
of  short  slugs  where  a  variation  exists 
between  long  and  short  trim. 

Knife  edges  are  sensitive  to  light 
touches  of  the  stone.  Proceed  car^ 
fully — check  and  re-check. 

The  older  narrow  type  mold  cap  end 
guides  warp  sometimes  from  heavy 
screwdriver  tension  in  removing  tight 
liners,  etc.,  opening  the  cap  fraction¬ 
ally  at  the  top,  producing  slugs  with 
excessive  body  taper  that  cannot  be 
corrected  in  Imife  setting.  The  mold 
cap  must  bed  upon  liners  solidly  from 
top  to  bottom,  liners  .003"  factory  taper, 
slug  body  showing  the  same  taper. 

A  Practical  Touch  System 
for  Operating  the  Linotype 

by  E.  B.  Harding 


Send  check  for  $2.27  to 

GRAPHIC  ARTS  MONTHLY 

608  South  Dearborn  Street 
Chicago,  III. 


C&G  SAWLINER 

HAS  EVERYTHING 

72  Pica  Gance  adjustable  to  points;  safe. 
poeitiTe  Workholder;  V-Bdt;  Ball  Bearin# 
Mandrd:  Miter  Gauge  and  Miter  Vise  and 
Titansteel  Saw  Blade  Cabinet  Model  $25.00 
cxtxiu 

Write  for  Details 

Milwaukee  Saw  Trimmer  Corp. 

612  E.  ayboora  St.  MUwaufcee,  WIs. 


Bench  Model 
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SOMETHING 
TO  TALK  ABOUT 


-h 


Typographical  excellence  is  a  selling  argument  for 
any  printer.  Add  to  this,  at  reasonable  intervals, 
a  type  face  NEW  to  your  customers,  and  you 
have  a  different  sales  approach — something  to 
talk  about. 

M  &  L  Type  Foundry  offers  many  late  faces 
at  attractive  prices.  Coronet,  Eden,  Twentieth 
Century,  and  Ragos,  are  popular  M  Gr  L  faces, 
all  distinctive  in  character. 

M  &  L  type  faces  are  ALL  available  upon  order 
—  in  weight  or  job  fonts,  or  a  few  characters  if 
desired.  They  are  the  SAME  PRICE  throughout 
the  year — so  you  can  buy  as  needed. 

M  Gr  L  Foundry  Type  Is  extra  hard  and  long 
wearing — yet  it  costs  no  more  than  ordinary 
type.  A  list  of  hundreds  of  faces,  and  latest  speci¬ 
men  showings  will  be  sent  at  your  request.  Use 
the  coupon  below. 

M  &  L  TYPE  FOUNDRY 

4001  RAVENSWOOD  AVE.,  CHICAGO,  ILL. 
TELEPHONE  LAKEVIEW  8201  TO  8207 

-F  -F  -F  -F  -F 


WITFIOUT  OBLIGATION,  please  mail  price  list  and  specimen  show¬ 
ings  of  latest  M  &  L  Type  Faces. 

Name . . . - . . . . . 


Address 


Modern  Methods 
by  Modern  Equipment 


The  UNIVERSAL 
MONO-TABULAR 
BROACH 


accerately  produces 
complicated  or  simple 
ruled  forms 
at  a  low  cost. 


FAST 

ACCURATE 
SIMPLE  in 
OPERATION 


Distribution 

eliminated 

• 

SavM  two 
thirds  of  your 
ruled  form 
composition 


Write  for  full 
partleutars 

UNIVERSAL  MONO-TABULAR  CORP. 
1905  Bryan  St.  Dallas.  Texas 


n  atfi 

FORT  DEARBORN 

BEAUTIFUL  NEW  COCKTAIL  LOUNGE 
POPULAR  PRICED  RESTAURANT 

• 

550  ROOMS  from  $1.50 

e 

Harold  M.  Harper,  Manager 

e 

LaSalle  and  VanBuren  Streets 

CHICAGO 


Monotype 

Questions 


answered  by 

CHARLES  BROAD 

Worn  Float  Valve? 

Ql  have  checked  everything  over, 
m  the  piston  and  levers  are  okay, 
nozzle  drilled  clean;  still  I  get  hollou 
and  imperfect  body  and  poor  feet  on 
my  type.  What  have  /  overlooked? 

T.  E.  D.,  Philadelphia. 

A  If  metal  is  not  dead,  temperature 
/\m  correct,  oil  is  not  excessive,  and 
pump  body  has  been  properly  drilled 
and  port  adjustments  made,  chances 
are  the  float  valve  may  be  at  fault. 

Float  valve  “air  vent”  should  be  not 
larger  than  the  size  of  a  Number  60 
jp  drill  (see  page  36  April  GAM).  When 
las  the  air  hole  becomes  enlarged,  metal, 
-  instead  of  air,  leaks  through  and  the  re¬ 
sultant  type  is  spongy,  sometimes  half- 
formed;  poor  feet  obviously  result. 

I  ^  While  awaiting  the  shipment  of  a 

new  valve  you  may  alter  a  worn  valve 
to  tide  you  temporarily  over  the  diffi¬ 
culty.  With  a  strong,  sharp  point  punch 

M(the  valve  has  been  placed  flat  side 
down  on  the  vise)  lightly  tap  “in¬ 
ward”  all  around  the  vent  hole,  crowd¬ 
ing  the  metal  toward  the  hole,  reduc- 
GE  ing  the  diameter  of  the  vent. 

The  makeshift  valve  will  then  take 
care  of  your  casting  until  the  arrival 
of  a  new  valve ;  but  do  not  expect  it  to 
JA  take  the  place  of  a  new  valve. 

Caution:  Do  not  attempt  this  doctor¬ 
ing  on  your  only  float  valve,  but  rather 
on  one  that  has  been  discarded. 

•R*  »  « 

Justifying  Wedge 
Its  Overthrowing 

^  /  notice  that  one  of  the  justifying 

W  wedges  is  not  lifting  and  seeding 

properly.  Occasionally  a  click  occurs 
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Make4^ 
CllicieHi 


Make  Your  Own  T3rpe 

400  Series  of  Type  Faces  from  6  to  36  Point 


A  AfoHoiffna 

TYPE4-yiE 

CASTER 


SAVE  MONEY 
MAKE  MORE  PROFITS 
DO  BETTER  PRINTING 
SELL  FOR  HIGHER  PRICES 


We'd  like  to  tell  you  about  our  Special 
Proposal  which  will  make  it  easy  to 
put  a  MONOTYPE  TYPE-&-RULE 
CASTER  to  work  for  you.  Ask  us  for 
this  proposal.  No  obligation. 

• 

MONOTYPE 

MACHINE  COMPANY 


Twentieth  Century  mode  on  the  Monotype  Type-&*Rule  Caster 

Stymie  Medium  made  on  the  Monotype  Type-&- 

Binny  Oldstyle  made  on  the  Monotype 

Rockwell  Antique  made  on  the 


Baskerville  made  on  the  Monoty 

SuMUf  Hold  mado  on  tkoMo 


OipeadeoutlieMviiotjfpe 

Janson  made  on  th 


Rules,  Leads  and  Slugs 

From  IVk  to  12  Point,  delivered  cut  to  "labor-saving"  sizes 


24th  at  Locust  Street,  Philadelphia,  Pa. 


as  if  the  wedge  were  dropping  on  top 
of  a  tooth.  What  causes  this  trouble 
as  everything  looks  alright? 

0.  L.,  New  York  City. 

A  Since  the  rod  adjustment  has  not 
/\m  been  disturbed  it  should  not  be 
necessary  to  readjust  the  “lift”  of  the 
rod;  though  that  would  seem  to  be 
where  the  trouble  lay. 

Can  it  be  that  the  wedge  lever  plate, 
located  at  the  bottom  of  the  lever  and 
out  of  sight,  has  fallen  o£F?  Check  the 
“lift”  of  the  rod  and  you  will  notice 
that  the  wedge  drags. 

Remove  the  bridge  and  the  normal 
wedge  locking  pin  stand.  The  screws 
holding  the  w^ge  lever  plate  some¬ 
times  loosen  and  fall  off.  While  you 
are  at  it  this  would  be  a  good  time  to 
check  the  wear  on  the  plates  and  the 
screws;  replace  worn  plates  and  of 
course,  use  new  screws  to  replace  the 
plates.  These  plates  stand  a  lot  of  hard 
work  during  a  day’s  run. 

While  you  have  the  normal  wedge 
stand  removed  now  would  be  a  good 
time  to  check  and  clean  the  “air  blast” 
line.  Then  too,  you  should  examine 
the  justification  wedge  centering  tooth ; 
it  might  be  rounded  off  and  need  re¬ 
placing. 


Correction 


»  « 


The  paragraph  at  the  bottom  of  page 
26,  the  August,  1940  issue  of  GAM, 
reading  “Marfak  —  Tallow,”  should 
have  read : 

“A  small  quantity  of  Marfak  (or 
any  good  fibrous  grease  unaffected  by 
extreme  heat)  is  a  handy  accessory 
around  the  caster.  With  a  re^et  apply 
to  pump  body  plug,  nozzle,  piston  bear¬ 
ings  and  other  friction  surfaces  op¬ 
erating  under  the  extreme  heat  of  the 
pot.  Nozzle  drilling  will  be  easier  if 
Marfak  is  used  with  the  drill. 

“However,  screws  and  bolts  used  on 
or  near  the  metal  pot  should  be  dipped 
in  oollodial  graphite  before  replace¬ 
ment  to  ensure  easy  extraction  the  next 
time  removal  is  necessary.” 


EXTl 


Here's  efficiency  for  you^ 
plenty  of  extra  material  right)) 
hand  without  sacrificing  floor 
space.  Another  example  oi  flit 
way  Thompson  Cabinets  an 
designed  and  built  for  practical 


service. 


Thompson  Dealers 
from  Coast  to  Coast 


M.  L.  ABRAMS  CO.,  INC. 

1639  Superior  Ave.,  N.E.,  Cleveland,  Ohli 


AMERICAN  WOOD  TYPE  MFC.  CO. 
270  Lafayette  St.,  New  York,  N.  Y. 


DAMON  &  PEETS,  INC. 

56  Beekman  St.,  New  York,  N.  Y. 


DIXIE  TYPE  &  SUPPLY  CO. 
1712  Warrior  Road,  Birmingham,  Ala. 


ECONOMY  PRINTERS  PRODUCTS  CO. 
609  S.  La  Salle  Street,  Chicago 


EMPIRE  TYPE  FOUNDRY  CO. 
Main  Street,  Delavan,  N.  Y. 


FRANKLIN  PRINTERS  SUPPLY  CO. 
606-610  Cherry  St.,  Philadelphia,  Pa. 


GRANUM  AND  CO.,  INC. 
2615  La  Branch,  Houston,  Texas 


No.  1 
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HARRY  GUCKERT  CO. 

342  Boulevard  of  the  Alliei,Pittsburgh,Pi. 


THOMAS  W.  HALL  CO.  INC. 
Stamford,  Conn. 


R.  J.  HEUSLEIN  CO. 

IIS.  Meridian  St.,  Indianapolis,  Ind. 


NESSLER  &  WAGNER  CO. 
209-215  E.  6th  St.,  Cincinnati,  Ohio 


STORAGE  ROOM . 

WITHOUT  EXTRA  FLOOR  SPACE 


No.  12057  NS  Bin  unit  tor 
gM  with  onr  12005  Type 
OaUnot  Two  of  these  units  . 
St  under  the  prelection  of  the 
iroik  top  occupying  no  extra 
fioor  space,  and  still  allowing 
room  for  a  fler  of  copy 
drawers.  May  also  be  used 
ai  an  indlTldual  cabinet  as 
(ho  top  is  heaTy  gauge  steeL 
oaldng  an  excellent  working 
nriaee.  Has  20  bins.  7"  x 
iVt"  X  13"  indde.  providing 
adequate  storage  room  for 
ipaces.  quads,  quotations, 
fnralture.  etc.  Each  bin  has  a 
label  holder  and  toe  space  is 
piOTided  on  the  front  of  the 
eaUnet  Over  all  sixe.  34V^" 
wide  X  14"  deep  x  39"  high. 


Future  ads 
cabinets  of 


J.  C.  NINER  CO. 

Pratt  fir  Hanover  Sts.,  Baltimore,  Md. 

OMAHA  PRINTERS  SUPPLY  CO. 
1122  Harney  St.,  Omaha,  Nebr. 

P.  PEIFFER  CO. 

6  Columbia  St.,  Newark,  N.  J. 

PRINTERS  SUPPLY  CO. 

100  W.  21st  St.,  New  York,  N.  Y. 


wUl  show  other 


a  similar  nature 


DON  STEWART  CO. 

441  Clay  St.,  San  Francisco,  Calif. 

THE  TEXAS  TYPE  FOUNDRY  CO. 

230  N.  Medina  St.,  San  Antonio,  Texas 

TURNER  TYPE  FOUNDERS  CO. 

633  Plymouth  Court,  Chicago 

E.  H.  WALKER  SUPPLY  CO. 

1315— 14th  St..  N.W.,  Washington,  D.  C. 


Thompson  Designed — Best  of  Its  Kind 

TnOMPSOBT  CABINET  CO. 

LVDINGTON  •  •  MICHIGAN 


A  KNOCK-OVT  FOR 

QUALITY 

A  KISOCK-OVT  FOR 

PRICE 

Hand-Finished  nuiiE 

ISVzC  pen. 

LEADS,  SLUGS 

lie  per  lb. 

All  rule  faces  on  hand.  2  to  36  pt.  100 
lbs.  minimum — order  can  be  assorted 
rules  and  strip  material.  Immediate 
shipment.  Send  check  with  order. 


Troj 

4,... 

/'■ 

4.V 

iGummpdRipt’rl 

COMPO  RULE  CO 

55  E.  Wacker  Drive  Chicago,  III. 


BE  SURE  TO  SAY 

TROJAN 

EOHMEDPAPES 

"IT'S  PROCESSED" 

THE  GUMMED  PRODUCTS  COMPANY 
Offices  TROY,  OHIO  Mills 

H-F  HOLIDAY 
STATIONERY 

WILL  INCREASE  YOUR 
SALES  AND  PROFITS 

Send  for  FREE  portfolio  of 
samples  and  price  list 

The  Heinicke-Fiegel  Litho.  Co. 
21  South  9th  St.  St.  Louis,  Mo. 


answered  by 
LE  HAYWOOD  H.  HUNT 

Craftsmen  Convention 
Highlights 

Q  Considering  the  fact  that  your 
m  city  ( San  Francisco)  has  recently 
been  host  to  the  International  Jssocia- 
tion  of  Printing  House  Craftsmen* s  21tt 
.  100  Annual  Convention,  I  wonder  if  you 
lorted  could  not  give  us  who  do  not  receive 
idiate  the  Craftsmen* s  official  publication 
(and  I  am  speaking  for  the  man  hack 
in  the  composing  room  who  is  not  al¬ 
ways  eligible  for  membership  in  the  ex¬ 
ecutives*  organization)  fust  a  sketchy 
outline  of  some  of  the  clinics  which 

_  have  bearing  on  the  compositor* s  prob- 

_  lems.  I  have  borrowed  some  of  those 

^  clinic  reports  from  our  foreman  in  the 
1  past,  arid  found  them  full  of  **meat,** 
so  toas  thinking  that  you  might  he  able 
to  give  GAM  readers  just  some  of  the 
‘*cream**  from  the  educational  clinics 
recently  held  in  your  city. 

N.  0.  R.,  Columbus,  0. 

A  We  will  be  glad  to  pass  out  just 
/\m  a  brief  resume  of  some  of  the 
MY  highlights  of  the  recent  Craftsmen’s 
ills  Convention  held  in  San  Francisco— 

-  though  it  must  be  admitted  that  it  is 

-  always  much  more  satisfactory  to  sit 

in  on  these  meetings  than  to  read  about 
the  discussions  afterwards — particular- 
Y  ly  since  many  actual  specimens  illus- 
*  trating  the  various  talks  were  passed 
^  around  among  the  audience, 

j  One  of  the  most  interesting  talks 

came  up  under  the  heading  of  “New 
of  Developments,”  covering  progress  up  to 

date  in  the  field  of  typeless  composinf 
machines — or  machines  which  furnish 
^o*.  printed  copy  for  processes  merely  fd, 
__J  quiring  composition  in  proof  form  for  j 
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PAASCHE  AIRBRUSH  COMPANY  G.A.M.  10/40 

1913  Diversey  Parkway,  Chicago 

Please  send  full  information  and  prices  on  your  new  type  F980 
"NO-OFFSET"  airgun  with  U1380  Aircheck  Valve. 


Address 


_ State. 


1913  DIVEISEY  PARKWAY 
CHICAGO.  ILLINOIS 


NOW!  POSITIVE 
IPRAY  CONTROL 

M  SIMPLIFIED 
ADJUSTMENT 


the  amazing  new 


O-OFFSET  AIRGUN 


New  type  aircap  as¬ 
sures  uniform  beads 
under  perfect  control. 
New  Fan  Spray  Con¬ 
trol — any  width  spray 
up  to  42''. 

New  indexed  air  con¬ 
trol. 

Diaphragm  airgun — 
no  oiling. 


Canadian  Representative 
airis,  Seybold,  Potter  Co. 
Toronto  -  Montreal 


Get  the  most  out  of  your  spray  system — ^insure 
complete  uniform  coverage.  Fully  enclosed  and 
fully  airoperated,  the  new  Paasche  F980  Airgun 
with  U1380  Aircheck  Valve  gives  instant  and 
positive  treatment  to  the  sheet.  Micrometer  ad> 
iustments  accurately  regulate  width  of  spray  and 
size  of  beads  for  widest  sheet  or  smallest  spot. 
Designed  and  built  for  strenuous  service  and 
wide  range  of  uses.  Adaptable  to  most  types  of 
spray  equipment.  For  low  initial  cost,  efficiency, 
economical  operation,  and  all  'round  satisfaction, 
be  sure  its  a  Paasche  "No-Offset"  Unit. 


20th  CENTURY 

EXTRABOLD  AND  a| 
EXTRABOLD  ITAL.  5| 

2  COMPLETE  FONTS  6  PT.  FOR  ...  ■ 

We’ve  been  anxious  to  show  this  Handy  HI 
Font.  A  very  strong  and  stylish  face  for  6  Post- 
point.  The  figures  stand  out  prominently  in  ^  ^ 
a  line.  With  this  font  of  italic  you  may  em- 
phasize  words  or  lines.  Most  important  is  paid 
the  fact  that  they  both  are  included  for 
$1.00.  (We  still  furnish  Handy  Fonts  shown  y^s.A. 
in  previous  issues  of  Graphic  Arts  Monthly.) 

20th  CENTURY  EXTRABOLD 

AAAAAAAAAAAAAA  BBBBBB  CCCCCCCCM 
C  DDDDDDDD  EEEEEEEE  EEEEEEEEE  FFFFFFF  GG 
GGGGG  HHHHHHHH  IIIIIIIIIIIIIIJJJJJKKKK 
LLLLLLLU  MMMMMMMM  NNNNNNNNNNS 
NNNNOOOOOOOOOOOOOO  PPPPPPP- 
QQQ  RRRRRRRRRRRRRR  SSSSSSSSSSSSSSD 
TTTirTTTnTTn  UUUUUU  UU  VVVVV  WWWS 
WWWXXXYYYYYY  ZZZ  AAA  $$$$1 1 1 1 1 E 
222233334444  5555  66667777  8888M 

9999000000 _ _  '•  ••  I 

””““‘“i«;;;!!!???((((()))))  —  — —  ooaaaaaaA 
aaoaoaaaaaaa  bbbbbbbb  cccccccccccdddu 
ddddddddd  eeeeeeeeeeeee  eeeeeeeeeu 
eeeeefffffffffff  gggggggg  hhhhhhhhhhhu 
hhiiiiiiiiiiiiiiiiiiii  Hiiil  kkkkkk  lllllllllllllmmmmf 
nunminiiiinin  nnnnnnnnnnnnnnnnnnnn  om 
oeoooeoeooooooooooo  ppppppppqqqq  v 
rrrrrrrrrrrrrrrrrrrr  sssi  •••sssstsssssst  s  tttu 
titllittttttftttt  uuuuuuu  wvvwwwwwwwx 
wwxxxyyyyyyyy  zzu  flflflflfffffffT  8811830 

20rii  CENTURY  EXTRABOLD  ITALIC 

AAAAAAAAABBBB  CCCCCCDDDDD  EEEEEEEE; 
EEEFFPPGGGGHHHHH  UUlimjJJKKK  LLLLLLMM 
MMM  NNNNNNNNN  OOOOOOOOO  PPPPPG 
QQRRRRRRRRRSSSSSSSSS  TTTTTTTTT  UUUUU 
VVV  WWWWXX  YYYYZZA  A  $$$  IIII 2223M 
33444555666777  888  999  00000  .........,e 

/,//«/ — (((0)))  aaaaaaaaaab, 
bbbccccccddddddd  eeeeeeeeeeeee  Hrrttgg* 
gghhhhhhhiiiiiiiiii  iiUkkkklllUII  mmmmminn  A 
nnnnnnnnn  oooooooooo  ppppqqq  rrrrrrrrrrss 
ssssssssmttttmuuuuuuvvvvwwwwxxxyyv 
yyzxxRflRRfffftFFFBBRBaaaaeeeeiiiioooouO 

Mackenzie  &  Harris  Inc. 

659  FOLSOM  ST.,  SAN  FRANCISCO,  CAL. 

Enclosed  please  find  $ -  for  which  you  are  tc 

send  postpaid _ sets  of  6  pt.  20th  Century  Ex¬ 

trabold  and  Extrabold  Italic  Handies  appearing 
in  your  ad. 


ADDRESS. 


photographing  (lithography,  photoen¬ 
graving  and  gravure,  etc.).  It  was 
brought  out  in  this  talk  that  while  con¬ 
siderable  work  was  now  being  done  on 
typewriters  for  offset  reproduction,  that 
the  letterpress  printer  has  little  to  fear 
for  the  time  being  from  the  other  ma¬ 
chines  which  have  been  and  are  being 
developed  in  Europe — not  one  of  these 
ingenious  machines  being  at  present 
used  in  production  in  America. 

Our  readers  have  doubtless  heard 
considerable  about  the  photo-lettering 
devices  which  have  been  brought  out  b 
the  last  few  years,  but  if  we  are  to  be¬ 
lieve  the  report  of  a  man  who  has  had 
considerable  experience  with  the  lead¬ 
ing  machine  of  this  type  for  some  years 
past,  typographers  do  not  have  to  lose 
a  lot  of  sleep  over  this  machine  at  pres¬ 
ent.  Its  initial  cost  and  operating  cost 
apparently  make  it  impractical  for  all 
but  the  very  largest  lithographic  houses 
requiring  a  great  amount  of  lettering. 
It  is  admitted  that  with  a  skilled  op¬ 
erator  very  beautiful  work  can  be  done 
with  these  machines.  However,  with 
the  advancement  made  in  proof-presses, 
and  with  the  great  variety  of  type  faces 
available — and  demanded — the  scope 
of  the  photo-lettering  machine  has  been 
considerably  lessened,  and  the  typog¬ 
rapher  is  now  getting  much  work  whid 
was  previously  done  by  the  hand-letter¬ 
ing  artist — work  which  merely  required 
first-class  proofs  for  photographic  r6 
production. 

An  interesting  and  informative  talk 
was  made  by  a  factory  representative  of 
the  chief  manufacturer  of  composing 
room  proof-presses.  This  dealt  with  the 
new  type  of  press  which  prints  on  both 
sides  of  transparent  materials— cello¬ 
phane,  glassine,  etc. — ^in  order  to  get 
sufficient  density  of  ink  without  smudg¬ 
ing.  Such  proofs  are  now  being  used 
a  great  deal  by  lithographers  and  gra¬ 
vure  printers,  as  they  effect  consider¬ 
able  saving  in  cost  of  platemaking.  We 
have  seen  the  presses  in  use,  and  can 
certify  to  their  value  in  a  new  line  of 
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GET  YOUR  PLAN  BOOK 

FOR  GREATER  COMPOSING  ROOM  PROFITS 

This  new  HAMILTON  book  tells  how  unprofitable  composing  rooms  can  be 
ms^  to  earn  dividends,  it  will  be  of  interest  to  every  printer. 

Whether  you  set  type  by  hand  or  by  machine,  the  finished  job  must  be  com¬ 
pleted  by  hand.  Composing  room  profits  are  dependent  on  control  of  these 
hand  operations.  Time  tickets  show  only  elapsed  time.  They  do  not  reveal 
the  accumulation  of  wasted  minutes  that  pile  up  on  nearly  every  job. 

This  new  booklet  suggests  ways  by  which  wasted  time  can  be  saved  and  made 
profitable.  Send  in  the  coupon  today  for  your  copy  of  "HOW  YOUR  COM¬ 
POSING  ROOM  CAN  PAY  DIVIDENDS." 

HAMILTON  MANUFACTURING  COMPANY,  Two  Rivers,  Wisconsin 


HAMILTON  MFG.  CO. 
Two  Riven,  Wisconsin 

Send  by  return  mall  my  copy  of  "How  Your 
Composing  Room  Can  Pay  DivicJends." 


Each  booklet  contains  a  floor  dia¬ 
gram  and  templates  of  composing 
room  equipment  to  simplify  your  lay¬ 
out  problems. 


Name _ 

Firm _ 

Street  Address— 
City  and  State— 


G.A.  10-^ 


A  RELIABLE 
CASTING  BOX 
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lOx  14 
BENCH 
MODEL 


Complat* 

with 

Electric 

Preheated 

Platens 


Gas  Heated 
Metal  Pot 


Also  other  sizes  up  to  full  page.  Complete 
with  Gas  or  Electric  metal  pot.  Built-in 
Electric  platen  preheating  units. 

Scorchers  and  mat  molding  Presses 
Complete  supplies.  Send  for  circulars 

Manufactured  by 


STEREOTYPE  EQUIPMENT  CO. 

2815-21  IRVING  PARK  ROAD,  CHICAGO 


NEW 


MANAGEMENT 
PRICE  POLICY 


HOTEL 

WISCONSIN 

Lewis  S.  Thomas,  Mgr. 


ROOMS 

$1^ 
FROM  1 


In  the  Center  of 


MILWAUKEE 


work  which  fits  into  the  typographer*! 
daily  work. 

The  necessities  of  the  rubber  pla_ 
maker  were  stressed.  The  type  must  be 
right  before  the  mold  for  making  r  " 
her  plates  is  made.  High  and  low  t, 
cannot  be  rectified  after  the  mold 
made — and  this  is  an  important  thimi 
to  know,  now  that  rubber  plates  arc 
coming  more  and  more  into  use  all  over 
the  country.  This  of  course  applies 
particularly  to  masses  of  straight  com. 
position  rather  than  to  a  few  words  of 
display  matter.  If  it  accomplished  noth¬ 
ing  else,  the  rubber  plate  would  have 
served  a  good  purpose  if  it  forced  into 
discard  high  and  low  mats  too  fr^ 
quently  found  in  the  magazines  of  slug- 
casting  machines. 

Prediction  was  made  that  there  would 
be  a  revival  of  Cheltenham  type — and} 
this  came  from  an  outstanding  typog-j 
rapher.  A  plea  was  made  that  the  vari¬ 
ous  composing  machine  manufacturers 
co-operate  more  closely  with  each  other 
— and  with  the  printers  who  buy  their 
wares — by  standardizing  on  alignment 
and  using  the  same  design,  instead  of 
very  similar  ones,  when  they  present  a 
standard  face  to  the  printing  public,  i 
They  were  referring  to  such  classics 
faces  as  Bodoni,  Garamond,  Basker-: 
ville,  etc.  It  was  thought  that  such; 
standardization  would  effect  savings  for 
all  concerned — user  and  maker.  Men¬ 
tion  w'as  made  of  the  fact  that  some  of 
the  newest  and  most  pleasing  of  the 
machine  faces  were  primarily  designed 
to  fit  into  the  scope  of  the  machine, 
rather  than  to  make  the  machine  bend 
to  the  design  of  the  type.  Several  ty¬ 
pographers  present  voiced  their 
quests  that  the  type  founders  supply^ 
such  needed  sizes  as  16-  and  42-point 
in  the  more  popular  series.  Complaint 
was  also  made  that  in  many  series  of 
type  the  figures  are  smaller  than  the 
caps,  so  that  it  is  necessary  to  justify 
in  the  next  larger  size  figures  when  set¬ 
ting  lines  of  all  caps — otherwise  the 
figures  look  as  though  they  were  posi- 
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MAN 


Send  this  coupon  right  away  for  a  copy  of  the  U.S.E.  Comer 
Cud  De&gner,  which  will  help  you  get  an  extra  profit  with 
ivelopes. 

O^ccaL  ^9iln^^i££e/,}^^aS^. 

IIHANUFACTURING  DIVISIONS  ••••  5  SALES-SERVICE  OFTICES 


SIX  WORDS.. 


ykeifV  mean 
EXTRA  PROFITS 
ypu! 


Profits  that  are  waiting  at  jrour 
door,  because  you’ve  already  dona 
most  of  the  selling  work  I 

Think  for  a  minute  of  the  printing 
jobs  that  come  into  your  shop.  A 
lot  of  them  need  envelopes— prob< 
ably  most  of  them.  Somebody’s 
going  to  supply  and  print  thoso  on* 
velopes.  Somebody* s  going  to  msdte  j 
a  profit  on  them.  That  **somebody"  < 
ought  to  be  youi 

Set  up  this :  “Let  me  supply  the  | 
envelopes,  tool” 

And,  paste  this  check  list  on  topj 
of  your  estimating  book  I 


Always!  •  •  • 

Ask  for  the  envelope  business. 


1. 


Suggest  envelopes  when  you’re 
running  a  job  that  has  to  be 
mailed. 


3. 


5. 


Suggest  wa3rs  in  which  envdojMe 
can  do  a  selling  job  and  buiU|| 
good  will.- 

Lift  your  bid  out  of  competitionj  I 
hy  suggesting  supervision  senr^  | 
ice— inserting,  stamping,  ad¬ 
dressing. 

Use  U.S.E.  service — ^which  virj 
tually  gives  you  a  stock  of  han<  I 
dreds  of  envelope  sizes— plus  all  | 
the  selling  helps  that  U.S.E.  fur 
nishes — free! — ^through  your  p»j 
per  merchant. 


U.S.E.  Envelopes 
are  guaranteed — the 
evidence  appears  in 
every  box- use  this 
fact  in  selling — it 
pasrsi 


U.S.  ENVELOPE  CO. 
Dept.  611 

21  Cypress  St.,  Spring- 
field,  Mass. 


Please  send  me  a  free  copy  of  th< 
U.S.E.  Comer  Card  Designer. 


Firm  Name . I 

Address . . 

Attention  of . . 

My  Paper  Merchant  or  EnTdope  Sup 
plier  is . . 1 


(This  offer  is  limited  to  the  U.  8.) 


inetLi 


EARN  25%  PROFIT 


Ever  Ready  LABEL  Corp. 
152  East  26th  Street 
New  York,  N.  Y. 


Send  your  FREE  catalog 
and  Complete  Selling  Plan. 


COMPANY. 


ADDRESS 


CITY. . STATE. 


>«STE  ON  rOUN  LETTENHEAD  AND  MAIL  N( 


^7^-theseTimeSaver 

half  price  egg 

1^3 

'  and  u, 


Full  set  consists  of  ri^t  and 
left  frippws  and  tvrice  as 
many  springs  as  shown  in 
illustration.  Sent  prepaid  on 
receipt  of  cash  with  order: 
8x12  (Per  full  set)  $3.00 


Guaranteed — all  cash  re¬ 
funded  If  grippers  are  re¬ 
turned  upon  examination. 
Send  order  at  once,  to . .  ^ 


Northwest  Type  Foundry 


MINNEAPOLIS,  MINNESOTA 


live  “wrong-fonts.  (We  have  noti 
recently  that  in  at  least  two  faces  tvr 
(li£Ferent  sizes  of  lining  figures  are  ob- 
tainable— one  which  lines  well  with 
caps,  and  the  other  smaller  set  of 
ures  goes  better  with  lower  case  and 
with  smaller  cap  lines — though  thcje 
figures  are  not  necessarily  obtainable 
yet  in  all  sizes  in  the  series.)  While 
on  the  matter  of  figures,  wouldn’t  it  be 
a  good  thing  if  both  founders  and  the 
mat  manufacturers  would  give  mon 
thought  to  the  appearance  of  the  fig¬ 
ures  which  they  supply.  Too  frequendy 
we  find  the  figures  are  entirely  out  of 
place  with  the  balance  of  the  font— so 
much  so  that  it  is  often  necessary  to 
use  figures  from  another  series.  We  an 
referring  particularly  to  some  of  the 
fonts  like  the  smaller  sizes  of  Bodonh 
which  have  en-set  figures  so  skinny  that 
they  lose  “face”  completely  with  the 
balance  of  font.  We  grant  that  it  is 
often  essential  to  have  skinny  figures 
for  certain  classes  of  tabular  work,  but 
a  great  part  of  our  daily  work  goes 
more  into  the  class  of  job  work,  where 
appearance  of  figures  counts  just  like 
the  rest  of  the  work — so  we  would  sug¬ 
gest  that  some  sales  could  be  maded 
auxiliary  fonts  of  vrider-set  figures. 


Admitting  that  the  matter  of  dem 
for  a  greater  variety  of  such  thi 
as  dashes — both  on  the  machines  ao 
in  foundry  type  is  not  a  new  one,  w 
still  insist  that  it  is  a  valid  deman 
and  one  which  can  be  filled  at  v 
small  cost  to  the  purveyors  of  both  t 
and  typemaking  matrices.  Typefo 
ers  and  composing  machine  makers 
us  that  it  costs  them  $10,000  to  $50, < 
to  place  a  new  series  of  type  on 
market,  and  we  can  readily  beli 
them — yet,  we  experience  consider 
difficulty  in  getting  any  sort  of  ass 
ment  of  such  relatively  inexpc 
things  as  dashes,  parens.,  etc. 
is  particularly  true  of  the  smaller 
of  dashes  needed  in  body  matter. 
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f,  Harold  Thurston,  Publisher^  The 
Record,  Floral  Park,  N.  Y.,  says  -  -  - 


,  ,  ,  •  •  "With  our  Hammond 
EasyKaster,  we  accomplish 


in  one  hour  the  work  that 


KALAMAZOO,  MICHIGAN,  U,S.  A. 


DOUGLAS  AVE. 


EASTERN  BRANCH:  71  W.  23rd  ST.,  NEW  YORK  CITY 


take 


sed 


to 


us 


The  Hammond  EasyKaster  will  actually  reduce 
your  casting  time  as  much  as  50%.  The  Floral 
Park  (N.  Y.)  Record  reduced  their  casting  time 
75%  with  their  Hammond  EasyKaster. 

SAVE  at  least  an  hour  or  two  each  time  you  i 
heat  up  your  casting  box  .  .  •  SAVE  waiting  while 
remelting  additional  metal  between  casts  .  .  .  SAVE 
holding  the  press  for  those  last  minute  ads  .  .  . 
SAVE  hand  ladling,  walking  to  box  and  hand  pour¬ 
ing  ..  .  SAVE  wasted  time  recasting  because  of 
dirt  or  dross  in  face  of  cast. 

There  is  no  "stop  and  go"  with  the  Hammond 
EasyKaster  —  rather,  continuous  casting  with  the 
300  lb.  valve-controlled  melting  'pot. 


BASE  EXTRAS” 

W  .  . .  . . 


1 


2N 


3 


4 


•ujflRnocic 

4kr4  MttAk  MOCK4 


Malleable  Iron  (PMC  WAR- 
NOCK)  or  semi*$teel  (STER¬ 
LING  TOGGLE)  construc¬ 
tion. 

Sheet  register  gauges  for 
pre-registering  process  color 
and  multi-color  printing 
plates  . . .  available  for  use 
with  either  base  and  exclu¬ 
sive  with  PMC  bases. 

Sheet  register  marks  for 
checking  the  register  of  pro¬ 
cess  and  multi-color  printing 
.  .  .  available  for  use  with 
either  base. 

Guide-edge  or  gripper-edge 
markers  which  also  serve  to 
identify  the  work  of  indi¬ 
vidual  pressmen  or  press 
crews  available  for  use  with 
either  base. 


*ST€RLinG* 


METAL  MOUNTING  EASES" 


THE  PRINTING  MACHINERY  CO. 


Presswork 

Questions 


410  COMMliClAi  SOUAtt 


ClMCINMATt,  OHIO 


WiH*  lot  boHoHot  4oicrUiit  io  dotall  lliott  ploto  wooMloq  lyitooii. 


answered  by 
MAGNUS  A.  ARNOLD 

Question  re  Color  Inks 

QW e  are  enclosing  herewith  a  sam- 
•  pie  of  a  catalog  cover  we  recentlj 
rany  and  as  we  now  have  to  run  some 
more  of  thesOy  we  wish  your  advice  in 
reference  to  the  white  ink  and  the  pur¬ 
ple  ink  laid  down  on  top  of  it. 

We  found  the  white  ink  we  used  gave 
us  a  very  unsatisfactory  joby  even 
though  we  ran  the  white  through  the 
press  twicey  allowing  ample  time  be¬ 
tween  runs  for  the  white  ink  to  dry, 

W e  then  laid  down  the  purple  ink  on 
top  of  the  white,  and  it  did  not  dry 
satisfactorily  in  more  than  a  weeks 
time.  We  tried  slip-sheeting  the  covers 
in  order  to  prevent  offset  and  we  found 
that  the  slip  sheets  stuck  so  badly  to 
the  purple  ink  that  we  had  to  throw 
away  several  hundred  copies. 

M.  N.y  New  Hamburg,  N.  Y. 

A  The  stock  you  are  using  has  a 
/\m  hard  surface  and  does  not  permit 
the  ink  to  penetrate,  hence  it  must  dry 
by  oxidation,  that  is,  by  air  or  surface 
drying.  Use  a  strong  paste  drier,  about 
V2  oz.  to  a  pound  of  ink.  Use  a  heavy 
bodied  cover  ink  and  a  strong  impres¬ 
sion.  The  sample  sent  does  not  cover 
the  low  places  in  the  rough  stock.  Place 
a  magnifying  glass  on  the  white  edge 
and  you  will  note  this.  Also,  use  cover 
ink  for  the  purple  and  add  paste  drier 
same  as  with  the  white.  Both  colors 
should  have  a  manila  (.006')  more  im¬ 
pression. 

With  the  right  ink  and  adequate  im¬ 
pression,  one  time  through  should  be 
enough  and  neither  color  should  re¬ 
quire  slip  sheeting.  However,  watch 
the  purple  on  this,  as  shop  conditions, 
such  as  excessive  humidity,  may  pre- 
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Toagh,  hard-to-cleim  ink  I 
melts  away  like  magic ! 

When  you  tirst  use  Phenoid,  you’ll  think  you’re  **8ee- 
ing  things.”  Take  an  old  halftone,  thick-encrusted 
j  with  red  process  inks.  .  .  .  Apply  Phenoid  and  this 
I  hard-to-clean  ink  melts  away  before  your  eyes.  The 
5  same  with  t3rpe,  line-cuts,  rollers  and  other  parts  of 
!  the  press.  Phenoid  is  the  fastest  t3rpe  cleaner  made. 

•>/  Not  for  mopping  up— save  it  for  tough  jobs.  Harm- 
M  less  to  metal,  wood,  fabric  or  the  hands. 

„  .  /  Order  from  your  dealer.  Write  for  booklet. 

Chalmers  Chemical  Co.,  123  Chestnut  St.,  Newark,  N.  J. 

'DHENOIDT^rTHTNE. 


For  Extra  Profits 


Speed  6500  per  hour  .  .  .  Contin¬ 
uous  Feeder  .  .  .  Flat  Bed  and 
Cylinder  Construction  .  .  .  Prints 
from  Standard  Type,  Machine 
Composition  or  Flat  Plates  .  .  . 
Eliminates  Curved  Plates  and 
Turtles  .  .  .  Screw  Adjustment 
Impression  .  .  .  Little  or  no  Make- 
ready  .  .  ,  Quick  Change  of  Forms 
.  .  .  Handles  all  Envelope  Styles. 


THE 


MULTIPRESS 


General  ENVELOPE  PRINTING 

BRISTOLS 
Plus  BOOKLETS 
imprinting  TAGS 

of  FOLDERS 
LABELS 


B.  VERNER  &  COMPANY 

298  Broadway  New  York  City 
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WHY  PAY  MORE? 

Try  Models  27  and  28 


Direct  Drier 
Correct 
MechmniciJly 


NOW  40%  DISCOUNT 

Until  Further  Notice 
Model  27—5  Wheels,  $12.  CT  0(1  IJpl 
40%  off  is  $4.80— or 
Model  28—6  Wheels,  $14.  »  4(1  Mpl 
40%  off  is  $5.60— or 
Qiuntity  discounts  quoted  upon  request. 
We  will  allow  10%  trade-in  for  one  old 
machine  acainst  each  new  machine  pur¬ 
chased.  Your  choice  of  —  Forward  or 
Backward,  Homan  ot  Gothic,  Solid  or 
Removable  No.  Slide. 

THE  ROBERTS  NUMBERING 
MACHINE  COMPANY 
694-7 1 0  Jamaica  Ave.,  Brooklyn,  N.  Y. 


WESTERN  STAHC 
EmiDNATOR 

Speeds  up  production  and 
increases  your  profit 

Inexpensive  •  Dependable 

10  DAY  FREE  TRIAL 

Write  for  Illustrated  Folder 

A  Complete  Line  of  Printer's  Brushes 


Western  Brush  Co.,  Inc. 
29  South  Market  Street 
Chicago,  Illinois 


vent  the  purple  over  white  from  setting 
or  drying  quickly.  If  slip  sheeting,  use 
a  kraft  paper  of  smooth  finish.  Thu 
will  prevent  sticking  or  fuzziness,  as 
shown  on  your  sample  and  will  stand  a 
considerable  amount  of  ink  without 
sticking.  Pile  in  small  lifts  in  order  to 
permit  air  to  enter  and  hasten  the 
drying. 


»  « 


Due  to  Sheet  Sliding 

Q  Enclosed  are  copies  of  a  job 
■  which  we  are  printing  on  a  Niuti' 
her  1,  pony  Miehle  with  Dexter  feeder. 
You  will  notice  the  blur  that  appears 
on  about  five  out  of  ten  impressions  of 
the  halftones. 

We  have  checked  the  rollers  and 
roller  sockets  and  find  that  they  are  in 
good  condition  as  the  form  rollers  are 
new  summer  rollers.  We  have  put  out 
many  jobs  on  this  order  and  have  never 
had  it  happen  before. 

B.  H.y  San  Marcos,  Tex. 

A  The  slur  on  the  sheets  submitted 
m  is  caused  by  the  sheet  sliding  and 
scraping  across  the  face  of  the  printed 
sheet  as  it  is  delivered  in  the  jogger. 
Adjust  the  delivery  so  that  the  front 
of  the  sheet  will  just  about  strike  the 
front  jogger  board  and  drop  or  settle 
without  sliding  forward.  This  is  the 
most  likely  cause  of  the  slur.  Another 
way  in  which  such  a  slur  could  occur  is 
in  the  case  of  buckle  or  crease  in  the 
stock  caused  by  the  lift  not  being  han¬ 
dled  flat  when  feeder  is  loaded. 

A  tip  about  packing.  You  state  that 
you  are  using  pressboard  and  job  stock 
for  packing.  If  you  will  change  to  all 
manila  packing  with  three  sheets  of 
S.  &  S.C.  60  lb.  basis  you  will  get  a 
better  job  of  printing  on  all  forms  and 
with  less  difficulty  in  making  ready. 
Pressboard  is  very  uneven  as  a  rule 
whereas  manila  is  practically  uniform 
throughout.  It  will  be  O.K.  to  use  a 
sheet  of  30  lb.  newsprint  directly  under 
the  draw  sheet. 
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blatchfobd  honeycomb  base 

THE  NEW  IMPROVED  BLATCHFORD  BASE 
GUARANTEED  FOR  TEN  YEARS 


THE  GDABAMTEEU  BASE 


Save  press  time  and  man  time  by  equipping  witti 
Blatchford  Honeycomb  Base.  Old  bases  In  your 
plant  may  be  costing  you  more  in  extra  time  for 
register  and  make  ready  than  it  would  cost  yon  to 
equip  with  the  New  Improved  Blatchford  System. 

Make  up  within  one  or  two  leads  of  perfect  roglstor 
is  regular  practice  in  the  Blatchford  equipped 
shops,  only  whisker  moves  are  made  on  the  press. 
Make  ready  time  is  shortened  because  of  perfset 
Blatchford  support,  and  the  absolute  rigidity  of 
hooks  assures  permanency  of  register. 

Please  write  us  for  informatton 
and  prices 


ARMSTRONG 


I 


E.  W.  BLATCHFORD  CO. 

63  Park  Row,  NEW  YORK  900  W.  18th  SU  CHICAGO 


low  Cost  Winter  HUMIDIFICATION 

for  Printers^  Box  Makers^  Paper  Jobbers 

“THE  Armstrong  Steam  Type  Unit  Humidifier  is  a  new 
-I-  product  that  is  finding  wide  favor  in  the  printing,  box 
making,  and  paper  products  industries.  The  principal  rea« 
sons  for  this  popularity  are  summarized  as  follows : 

1. *  Low  installed  cost. 

2.  Quick  and  accurate  control  of  relative  humidity. 

3.  Low  operating  costs.  Quiet  operation. 

4.  Little  maintenance  or  attention  required. 

5.  Easy  to  install  right  where  you  need  the  humidity. 

6.  Fre^om  from  dust  nuisance  such  as  occurs  when  hard 
water  is  used  for  humidification. 

Armstrong  offers  humidifiers  for  as  little  as  $100.00,  list 
(Uberal  discounts),  for  a  unit  complete  with  Friez  humidi* 
stat,  electric  solenoid  control  valv^  fan,  steam  strainer,  con* 
densate  drainage  trap,  and  capacity  to  add  humidity  to  air 
at  rates  up  to  44  lbs.  per  hour.  ($325.00  unit  runs  up  to  1410 
lbs.  po-  hour.) 

Write^  for  complete  information.  Our  representatives  are 
located  in  all  principal  cities. 

ARMSTRONG  MACHINE  WORKS 

877  Maple  Street  Three  IUvers«  Michigan 
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Save  on 

NEW  SAWS  jj^yi 
AND 

SHARPENING  ^ 

Sharpening  75c  10  coupons  $6.00 

(We  pay  return  Postage) 

Write  for  prices  and  trade-in  plan  on  new 
saws  for  any  make  machine 
AUTOMATIC  SAW  SHARPENING  CO. 
735  E.  Ohio  St.  Indianapolis,  Ind. 


TRAOE-O-FILM  eliminates  one  or  more  op¬ 
erations  in  color  separations,  reverse  negatives, 
transfers,  titling,  backgrounds  etc.  Also  saves 
time  and  trouble  in  light  diffusing,  highlight¬ 
ing,  toning,  enlarging,  printing  wet  negatives, 
etc.  You  simply  draw,  trace  or  print  designs 
dir^tly  onto  the  TRACE-O-FILM.  Step  up 
production  and  raise  the  standard  of  quality 
with  this  revolutionary  product. 

Send  for  free  catalog  and  samples 

THE  LUSTRO  COMPANY 

119  East  13th  Street  Chicago,  Illinois 

CHRISTMAS 

LETTERHEADS 

New  Designs 
Low  Prices 

Send  for  FREE  portfolio 
of  mounted  samples. 
Letterheads  •  Polders 
e  Business  Greetings  • 
Calendars,  etc. 

BAUMGARTH. 

SCHELDRUP  CO. 
1062  West  Adams  St. 

CHICAGO 


Mid-States 

LABEL  DESIGN  SEE-LEC-TOR 
12  pages  of  ideas,  24  designs, 
864  combinations 

WHITE  tor  FBEE  COPY 

MID-STATES 
GUMMED  PAPER  CO. 
2S1S  S.  Damen  Ave.,  Chicago 


Photomechanical 
Questions 


answered  by 
J.  S.  MERTLE,  A.R.P.S. 

Highlight  Haftone  Negatives 

Part  III 

★  Special  halftone  screens  also  were 
suggested  for  the  obtention  of  high, 
light  effects  in  halftone  images,  either 
by  single  exposure,  or  by  giving  an 
auxiliary  exposure  with  the  special 
screen  to  a  halftone  image  (exposed 
in  the  regular  manner)  for  the  pur¬ 
pose  of  obliterating  dot  formations  in 
the  highlights.  Such  screens  did  not 
prove  popular:  as  a  rule,  they  were 
difficult  to  make,  also  difficult  to  con¬ 
trol  in  their  action,  especially  if  they 
entailed  an  extra  exposure  to  achieve 
highlight  effectfi. 

Among  the  wide  variety  of  screens 
suggested  for  the  purpose,  mention 
might  be  made  of  the  odd-ruled  screen 
patented  (G.P.  167,840)  in  1904  by 
Carl  Richter,  Bremen,  Germany.  This 
was  intended  for  use  in  conjunction 
with  a  standard  halftone  ruling,  an 
auxiliary  exposure  being  given  with 
the  Richter  screen  to  veil  the  highlights 
of  the  dually-exposed  image.  An  odd- 
ruled  screen  of  rather  complicated  de¬ 
sign  was  patented  (G.P.  410,829)  years 
later  (1924)  by  A.  Schulze,  of  Berlin, 
the  highlighting  effected  by  judicious 
choice  and  manipulation  of  the  high¬ 
light  exposure  during  halftone  photog¬ 
raphy. 

A  halftone  screen  having  crosslines 
of  one  color  and  square  openings  of  a 
complementary  color  was  patented 
(F.P.  769,954)  by  R.  Wesstrom  and 
G.  H.  Olson.  Both  elements  of  the 
screen  were  transparent,  and  it  was 
claimed  that  the  ruling  would  produce 
combination  line-halftone  negatives  of 
highlight  character  in  one  operation. 
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KARRIS 


(r-MS. 


BUT  SCORES  OF  JOBS 


ARE  BEST  BONE  BY  THE  OFFSET  METHOD 


•  Check  your  printing  market  and  you’ll 
discover  scores  of  border-line  jobs  that  could  be  yours  if  your  printing  methods 
included  Offset. 

You  cannot  profitably  change  the  suitability  of  a  printing  job  from  one  method 
to  another,  but  you  can  produce  it  by  the  method  for  which  it  is  best  adapted. 

Printers  are  constantly  widening  their  markets  and  rendering  mote  service  to  their 
customers  through  the  addition  of  Offset  equipment.  A  large  percentage 
of  these  printers  are  selecting  Harris  Presses,  made  by  the  pioneer  builders  of 
X  ^  successful  Offset  equipment  in  sizes  to 

suit  every  printing  requirement. 


OFfSlT  PRESSES 


LET  HO  CUEMiCALS 


Through  research,  Harris  has  develop¬ 
ed  and  standardized  new  chemicals 
for  both  deep  etch  and  surface  plate 
making  processes.  Full  details  upon 
tequest.  Write  us  with  reference  to 
your  lithographic  problems. 


•  21"  I  28"-  SINGLE  COLOR 


The  original  or  copy  to  be  reproduced  i 
could  have  solids  ^aivn  in  black  ink  1 
and  shading  washed  over  with  a  color  » 
of  the  same  hue  as  the  screen  openings  i 
and  complementary  to  the  screen  lines.  | 
Areas  so  colored  would  record  half.  i 
tone  dots  on  the  negative,  but  white  f 
paper  and  solid  black  would  be  unable  r 
to  form  dots  because  of  the  equal  | 
transmissions  of  both  elements  of  the  1 
screen.  j 

The  use  of  a  variable-opacity  screen  ! 
for  the  production  of  highlight  news-  1 
paper  halftones  was  the  subject  of  a 
patent  (F.P.  693,065)  in  1931  by  N.  I 
Ludvigsen.  The  exposure  was  made  j 
partly  without  a  screen  and  partly  with  | 
a  variable-opacity  screen  in  contact 
with  the  negative,  the  screen  consisting  i 
of  lines  transparent  in  the  center  and  1 
opaque  at  the  edges.  1 

Introduction  of  highlight  effects  by 
means  of  masks  has  been  the  subject 
of  attention  for  the  past  30  years  or  { 
more.  The  masks  employed  are  of  two  i 
types:  photographic  images  and  masks  ' 
consisting  either  of  red  or  properly 
opaqued  transparent  celluloid.  The 
latter  procedure  is  popular  for  high¬ 
lighting  newspaper  halftones:  a  sheet 
of  clear  celluloid  is  fixed  on  the  copy 
and  all  tones  required  to  be  held  in  the 
negative  are  opaqued  out  with  a  suit- 
able  black  ink,  leaving  the  extreme 
highlights  untouched  on  the  celluloid. 

In  exposing  the  copy,  the  mask  is 
permitted  to  remain  in  register  on  the 
copy  during  the  highlight  exposure, 
during  which  time  the  highlights  are 
eliminated  without  the  darker  tones 
(those  protected  by  the  mask)  being 
affected.  This  obviously  requires  a 
double  exposure  of  the  halftone  image, 
and  care  must  be  taken  not  to  disturb 
the  position  of  the  copy  when  the  mask 
is  lifted  for  halftone  exposure  of  copy 
proper. 

A  pseudo-masking  system  sometimes 
used  for  newspaper  halftone  blowups 
I  (enlargements)  depends  on  the  pro- 
1  ductjon  of  a  halftone  negative,  from 
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Electric  PAPER  DRILL 
$87.50 


Foot  operatad  model 
In  Steel  Cabinet  Stand 
IS^xaO"  table,  35"  high 


10  Day 


Lever  Operated 
Corner  Rounder . 

Foot  Operated  Cabinet 

Corner  Rounder . 

Send  for  folder  No.  109 

V  LASSCO  PRODUCTS.  Inc.  i 

V  485-495  Hague  St.  Rochester.  N.  Y.  ^ 


$1500 

$3750 


sw  w 
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The  "HOW"  of  Offset 

.  a  MUST 

for  Eoery  Printer 


you  MUST  see  this  book 


Phone  or  write 
ATF  Branches 
or  Agents  in 

boston 

470  Atlantic  Ave. 

new  YORK 

104  East  25th  Street 
PHILADELPHIA 
13th  &  Cherry  Sts. 

J.  Farnsworth,  Agf. 

5th  &  Market  Sts. 

BALTIMORE 
109  S.  Hanover  St. 

BUFFALO,  N.  Y. 
327Washington  St. 

PITTSBURGH 
405  Penn  Avenue 

CLEVELAND 
1231  Superior  Ave. 

CINCINNATI 
6th  &  Sycamore  Sts. 

CHICAGO 
E.G.Ryan  &  Co. ,Agt. 
J.  F.  Feightner 
J.  W.  Feightner 
Dewey  Miro 
A.  J.  Shickman 
Herbert  Hanson 
James  Fitzgibbon 
727  S.  Dearborn  St. 

DETROIT 
E.  G.  Ryan  &  Co. ,  Agt. 
Jon  Atchison 
Fairbairn  Hotel 

GRAND  RAPIDS 


...  it  reveals  in  simplest 
detail,  step  by  step,  the 
way  an  offset  job  is  best 
handled  in  preparation 
for  printing  . . .  and  comparative 
costs.  If  you  are  in  offset,  you 
need  these  facts  to  help  you  cut 

your  costs  and  boost  your  profits  by  simplifying  your 
production.  If  you  are  not  in  offset,  it  will  show  you  why 
certain  jobs  can  be  done  economically  only  by  offset . . . 
perhaps  point  the  way  to  why  you  aren’t  getting  your  fair 
share  of  the  available  business. •“Modern  Offset  by  ATF” 
isn’t  for  sale . . .  but  the  information  it  contains  is  avail¬ 
able  to  every  printer  for  the  asking.  Make  a  date  now . . . 
call,  write  or  wire . . .  your  nearest  ATF  Branch  or  Dealer 
. . .  and  arrange  to  see  it.  Or,  watch  for  early  announce¬ 
ment  of  preview  of  ATF’s  complete  Modern  OffsetJPIant 
...  at  your  nearest  Branch  Office,  or  Dealer.  There’ll  be  a 
copy  of  “Modern  Offset  by  ATF”  there  for  your  inspection. 

AMERICAN  TYPE  FOUNDERS 

OFFSET  DIVISION  •  200  Elmora  Avenue,  Elizabeth,  New  Jersey 
ATF  makes  Type,  Kelly  Presses,  Little  Giant,  non-oflfset  Guns,  ATF  Saws 


E.  G.  Ry  an  &  Co. ,  y4g/. 
H.  K,  Pierce 
557  Madison,  S  E 

INDIANAPOLIS 
E.  G.  Ryan  &  Co.,  Agt. 
R  G.  Heuslein 
US.  Meridian 

IOWA  CITY 
E.  G.  Ryan  &  Co.  ,Agt. 
Clayton  Ellis 
335  Sidney  Avenue 


ATLANTA 
223  Nelson  St.,S.W. 

KANSAS  CITY 
E.  G.  Ryan  &Co.,y5lg/. 
Harry  A.  Barnett 
200  W.  Ninth 

OMAHA 

E.  G.  Ryan  &  Co.  ,Agt. 
Phil  Schwartz 
203  S.  Tenth 


ST.  LOUIS 
E.G.  Ryan&Co.,/4g/. 
L.  F.  Scoles 
4245  W.  Pine  Blvd. 

WASHINGTON 
1224"H”St.,N.W. 
MINNEAPOLIS 
421  Fourth  St.,  S. 
DENVER 
1351  Stout  Street 


SAN  FRANCISCO 
500  Howard  Street 

SEATTLE 
Western  Avenue, 
and  Columbia 

DALLAS 

600  S.  Akard  Street 

LOS  ANGELES 
222  S.  Los  Angeles  St. 


FBEE 


To  Printers  and 
Lettershops 

CEND  your  name  quick 
for  big  new  portfolio  of 
32  Christmas  and  Holiday 
Letterheads  lithographed 
in  color,  all  ready  for 
you  to  imprint.  Use  it 
as  your  salesbook.  Thirty- 
two  copy  suggestions  for 
all  types  businesses.  Buy 
as  few  as  100  of  one  de¬ 
sign.  Envelopes  of  same 
laid  stock.  Confidential 
low  trade  prices  given 
with  actual  samples.  A 
big  business  builder  for 
printers  and  lettershops. 
Rush  your  name  today. 
No  charge,  no  deposit. 
The  portfolio  is  yours 
free,  by  prepaid  mail. 


ALSO 

Actual  sam¬ 
ples  in  flue 
sales  display 
portfolio  show- 
iuR  beautiful 
line  of  low 
price  Christ¬ 
mas  Calendars 
ready  for  any 
imprint  with 
actual  color 
prints  of  14 
eorseous  ART 
SUBJECTS. 
Send  25c  to 
corer  mail  ins 
and  packing 
costs  if  you 
want  this  big. 
i  mpressire, 
fast  salesmak- 
er  sent  with 
your  FREE 
letterhead 
samples. 


Universal  Lithographing  Co. 

(A  subsidiary  of  Peerless  Lithographing  Co.) 
Dept.  41 OA,  Diversey  at  Kildare,  Chicago 


LORING  CjO  ES  COMPANY 

Worcester  •  Massachusetts 


which  a  contract  print  is  made  on  velox 
or  similar  paper,  and  the  print  ferro- 
typed  to  attain  high  gloss.  This  print 
is  then  judiciously  retouched  by  the 
arist — solids  are  introduced  with  India 
ink  and  highlights  with  a  white  pig. 
ment.  The  retouched  copy  is  then 
produced  by  line  photography,  result¬ 
ing  in  a  halftone  negative  incorporat¬ 
ing  solid  blacks  and  pure  highligW 
The  final  negative  generally  is  en¬ 
larged,  the  first  negative  having  been 
made  in  smaller  size  and  with  a  finer 
screen,  so  as  to  retain  detail  which 
ordinarily  would  be  lost  if  the  first 
negative  had  been  made  with  the  coarse 
screens  required  for  newspaper  half¬ 
tones. 

A  process  embodying  the  above  prin¬ 
ciple  was  patented  (U.S.P.  2,048,876) 
in  1936  by  Walter  S.  Marx,  who  com¬ 
bined  th  use  of  continuous  tone  and 
halftone  images  in  the  production  of  a 
print  on  paper,  which  could  then  be  re¬ 
touched  from  the  desired  highlight  re¬ 
sult  and  served  as  the  copy  from  which 
the  final  negative  was  made  by  line 
photography. 

The  process  of  Marx  really  was  based 
on  the  employment  of  photographic 
masks,  an  activity  which  had  occupied 
the  attention  of  E.  H.  Gamble  (B.P. 
6,768)  in  1912.  No  prints  were  made 
in  Gamble’s  method,  rather,  a  con¬ 
tinuous  tone  positive  was  projected  on 
the  copy  during  a  part  of  the  exposure 
for  the  halftone  negative,  the  projected 
postive  image  intensely  illuminating 
the  highlights  while  keeping  the  darker 
tones  of  the  copy  more  or  less  in 
shadow.  The  positive  was  used  only 
for  a  supplementary  exposure,  which 
could,  if  desired,  be  given  with  the 
screen  removed  from  the  camera. 

Many  years  later  (1938)  William  J. 
Wilkinson  patented  (U.S.P.  2,114,325) 
the  conjunctional  use  of  a  continuous 
tone  positive  for  making  color  separa¬ 
tion  negatives  possessing  highlight  ef¬ 
fects.  A  positive  was  made  from  one 
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Hand  Transferring,  Proving  ------  214 

Pressplates  by  Projection  -----  235 

Planography  -  --  --  --  --  242 

Photocomposing  (Photographic  Type  Composition)  252 
Offset  Pressmanship  -------  261 

Proper  Name  Index  -------  277 

Subject  Index  •  -  -  -  -  .-  i*  •  “  *79 
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The  Drake 


TheDlachstone 
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wc  Hhow 

KAPiD  Meftcimi 

ROLLERS  AND  BLANKETS 

^M^u&wlnoiwcwcuii! 


PRINTERS,  LITHOGRAPH. 

OFFSET,  VARNISH, 
LACQUER,  NEWSPAPER, 
MULTILITH  AND 
MULTIGRAPH  ROLLERS 


OFFSET- 
LITHOGRAPH 
NEWSPAPER  AND 
MULTILITH 
BLANKETS 


li'N  RJ II  R  VLIt^li'E'HW 

Fodoroi  at  26tli  W*  il’<i|»por# 

Chinao.  IMnoit .  - •  •>.>  ^  •  nM 


RITE-FINE  STATIONERY 

A  PROFIT  MAKER  FOR  PRINTERS 
—A  GIFT  BOX  THAT  SELLS— 

3  SIZES— 10  KINDS  OF  STOCK 

U.  8.  PATENT  NO.  1656379 


55c  to  90c  per  box  to  Printing  Trade 

100  Sheets  100  Envelopes 

The  Five  Appeals  mean  quick  sales — 
Smart,  Quality  Paper; 

Beautiful  Modem  Box;  Novelty  Drawer; 
Large  Quantity;  Low  Price. 

SEND  FOR  SAMPLES  AND  PRICES 

THE  MILLS  ENVELOPE  CO. 
534  S.  Wells  Street,  Chicago 


M&W  ACCURATE 
IRON  FURNITURE 


Never  changes  size  or  shape. 
Light,  strong,  everlasting.  A  wide 
range  of  sizes,  from  2  x  4  to  60  x 
1 20  picas. 

Write  for  further 
information 

MORGANS  &  WILCOX  MFG.  CO. 
Middletown,  N.  Y. 


render  opaque  even  the  finest  (small¬ 
est)  dots. 

Registration  of  component  images  in 
s  masking  processes  is  not  an  easy  mat¬ 
ter,  particularly  when  one  or  more  of 
the  masks  must  be  removed  during  the 
course  of  the  halftone  exposure.  In 
such  instances,  movement  of  the  re-  i 
maining  images  is  very  likely  to  occur  ^ 
(causing  misregister)  unless  some  pro-  t 
vision  is  mad^  to  hold  the  images  firndy  ( 
and  to  permit  removal  of  the  masks  1 
without  disturbing  the  position  of  the  ! 
main  image  from  which  the  major  part 
of  the  halftone  exposure  must  be  made. 

To  circumvent  this  difficulty,  Ellis 
S  Bassist  designed  and  constructed 
(1936)  a  special  transparency  holder, 
wherein  the  various  images  were  hdd 
;r;  securely,  and  which  could  be  opened 
like  the  pages  of  a  book  for  ready  re- 
:s  moval  of  one  of  the  masks,  after  which 
I  the  holder  could  be  closed  and  locked 
in  accurate  position  for  completion  of 
®  the  exposure.  The  apparatus  of  Bassist 

—  was  especially  intended  for  highlight 

—  methods  involving  the  use  of  photo- 

E  graphic  masks,  and  was  fully  described 

in  Penrose  Annual,  1938,  118-119. 

C  A  recent  highlight  process  is  that 

patented  (U.S.P.  2,122,859)  in  1938  by 
Everett  R.  Eaton,  and  which  is  noth¬ 
ing  more  than  an  application  of  the 
use  of  celluloid  masks  on  which  areas 
are  rendered  opaque  by  sketching  on 
the  celluloid.  The  masks  are  registered 
on  the  copy  before  halftone  reprodu^ 
tion  thereof,  and  a  double  exposure  is 
made  on  one  plate:  the  first  exposure 
with  the  mask  in  position  and  the  half- 
tone  screen  thrown  out  of  focus,  the 
second  exposure  being  carried  out  with 
1  X  the  mask  removed  from  the  copy  and 
the  screen  in  corract  position  in  front 
of  the  photographic  plate. 

Not  to  be  outdone  by  color  pho¬ 
tography,  multilayer  images  also  have 
been  suggested  for  highlight  halftones. 
;q,  a  patent  (F.P.  819,410)  in  this  direc¬ 
tion  was  granted  to  F.  C.  Bohy  for  a 
process  in  which  separate  halftone  ex- 
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•  •  •  stands  for  Gamble 
No  printers  need  take 
For  KIMBLES  have  proven 
The  records  they’ll  make. 


Motors  by  K I M  BLE 

distributed  by  AMERICAN  TYPE  FOUNDERS 

Branches  and  Sales  Agents  in  25  Cities 
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NO  STATIC 

End  those  costly  press  stops  due 
to  static.  Economy  tinsel  does 
the  trick! 

MADE  OF  COPPER 

It's  the  best  electrical  conduc¬ 
tor  known. 

LONG  LASTING 

Economy  tinsel  often  pays  for 
itself  many  times  over  on  a  sin¬ 
gle  run.  Don't  confuse  this  with 
ordinary  tinsel  which  it  will 
outlast  4  to  1. 

Increase  Production  —  Save 
Time  and  Money 

$1.30  per  12  yd.  roll 
Dealers  Wanted 

ECONOMY  PRINTERS 
PRODUCTS  COMPANY 

609  S.  La  Salle  St.  Chicago 
Wabash  2775 


NEW  CATALOG  OF  ILLUSTRATIONS 


One-day  service.  If  you  need  a  cut  In  a  hurry 
— telegraph.  You  will  have  it  the  next  day. 

MAIL  THIS  AD 

Send  your  new  72-page  catalog  of  nearly  a  thou¬ 
sand  Illustrations.  Enclosed  find  $1.00.  I  under¬ 
stand  that  dollar  will  be  credited  on  my  first 
order  and  that  I  will  receive  bulletins  each  month 
FREE  containing  15  to  20  new  Illustrations. 


ADDRESS  . 

Cin . STATE . 

AMERICAN  TYPESETTING  CORPORATION 
547  So.  Clark  St.  Chicago,  lllinoit 


A  New,  Improved 

SPOT  CARBON  INK 

Used  like  printing  ink.  Coating 
like  carbon  paper.  Bright  copies. 
No  offset.  Minimum  penetration. 
Write  for  informat  top  ^ 

'  TRyE  MFG.'“C0. 

DES  MOINES.  IOWA 
Makers  of  fine  carbon  papers 


posures  were  made  for  the  highlights 
and  intermediate  tones,  and  which  in¬ 
cluded  the  use  of  a  second  coating  of 
sensitive  material  after  the  first  layer 
had  been  exposed  and  processed. 

Last  on  our  list  of  highlight  nega¬ 
tive  processes  is  that  patented  (U.S.P. 
2,191,939)  in  1940  by  Walter  S.  Marx, 
Jr.,  and  which  has  for  its  basic  princi¬ 
ple  the  preparation  of  copy  with  pig. 
ments  held  in  suspension  or  diluted 
with  fluorescent  solutions.  Fluorescent 
materials  have  the  known  property  of 
absorbing  ultra-violet  radiation,  and  if 
a  copy  or  drawing  is  prepared  with 
such  materials,  any  areas  of  the  paper 
left  untouched  by  the  material  will  stiU 
reflect  ultra-violet  rays. 

With  a  copy  so  prepared,  two  expo¬ 
sures  are  given  the  film  or  plate:  the 
first  to  the  copy  proper  in  order  to 
translate  into  halftone  dot  formations 
the  tone  values  and  detail  of  the  origi¬ 
nal.  The  second  exposure  is  given 
through  a  filter  transmitting  only  ultra¬ 
violet:  since  the  drawing  itself  reflects 
little  ultra-violet,  the  main  action  dur¬ 
ing  exposure  through  the  filter  is  in 
those  areas  which  reflect  ultra-violet 
(the  untouched  parts),  this  action 
causing  a  veiling  of  the  dot  formation 
in  the  highlights  or  those  parts  of  the 
image  corresponding  to  the  untreated 
areas  of  the  drawing. 

According  to  patent  specifications, 
the  fluorescing  material  preferred  by 
Marx  is  quinine  bisulfate,  though  other 
ultra-violet  absorbents  also  may  be 
used. 

»  « 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 

By  J.  S.  Mertle  and  Harry  Keutck 

Indispensable  for  the  beginner  and 
the  expert  in  offset  printing. 

Price  $6.00  per  copy 
Please  send  money  with  order 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  South  Dearborn  St.  Chicago,  III. 
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Largest  sheet:  24x35  inches  Smallest  sheet;  1  inches 


Motored  by  Kimble 

a  job  is  made  ready  on  the  No.  2  Kelly  . . .  with  its  extra 
weight  and  rigid  impressional  strength  ...  it  stays  made  ready  to  the  end  of 
the  run!  The  time  saved  gives  you  more  salable  sheets  and  cuts  lost-time  costs  to 
a  minimum.  Jobs  you  would  otherwise  run  on  larger,  slower-moving  and  more 
costly  automatics  can  be  run  on  the  No.  2  Kelly  . . .  with  full  ink  coverage  and 
increased  profits.  The  No.  2  will  print  22x34  double  folio,  22x28  the  popular 
double  cap  sheet,  20x26  cover  stock,  or  half  sheets,  of  35x45  without  taxing  it  to 
capacity.  Or,  you  can  print  eight  pages,  8V^x1 1,  of  office  forms  or  halftones.  Many 
of  the  world's  finest  printers  swear  by  their  No.  2  Kelly's  ideal  size  and  ability 
to  turn  out  high  quality  work  . . .  find  them  just  as  ideal  for  run-of-the-hook  work. 
You,  too,  can  modernize  your  plant  for  greater  production  and  profit  with  a  No.  2 
Kelly.  Ask  your  ATF  Salesman  for  details,  or  send  for  new  five-color  press  sheet. 

Other  fantous  ATF  Presses: 

No.  1  Kelly,  17x22  Kelly,  Kelly  Clipper,  Little  Giant  and  ATF-Webendorfer  Offset  Presses 

AMERICAN  TYPE  FOUNDERS 

200  ELMORA  AVENUE,  ELIZABETH,  NEW  JERSEY*  Branches  in  23  Principal  Cities 


Type  used:  Lydians,  Spartans  and  Alternate  Gothics 


PRINTING  ESTIMATING 

Learn  HOW  by  mail  in  25  lessons 


Printing  entimatinc  course  includes  indi* 
Tidiialized  coarhins.  three  bound  bocdcs, 
actual  production  records  on  composition, 
lock-up.  makeready.  ink,  runnins.  and  bind¬ 
ery  operations.  Benefits  you  get  may  lead 
to  better  Job.  Write  today  for  complete  de¬ 
tails  and  easy  method  of  paying  as  yon  go. 


Jack  Tarrant  School  of  Estimating 
Department  Q 

105  W.  Monroe  St.  Chicago,  III. 


THE  TAYLOR 
REGISTERSCOPE 


Revolutionary,  Simple,  Efficient. 

For  flat-bed  and  rotary  presses — 
The  most  outstanding  advance  in 
form  make-up  methc^. 

It  Saves  thm  Tima  That  Caatt  Mott. 
Somd  for  Cireutmr 
TAYLOR  MACHINE  CO. 

210  Guilford  Ave.  Baltimore,  Md. 


The  BOLTON  KNIFE 


It  is  the  Knife  that  does  the  cutting 

John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


Paper  Questions  |R 


answered  by 
ARNOLD  I.  McANENY 


Are  the  Halftones  Good? 

Q/Ti//  you  please  give  me  some 
m  information  on  the  accompanying 
sheet?  /  use  all  manila  sheets  for  pack¬ 


ing  and  a  halftone  ink.  The  stock  is 
100^  dull  finish  enamel. 

My  trouble  you  will  notice  is  in  the 
printing  of  the  cuts.  What  causes  them 
to  fill  up?  /  have  a  flush  overlay  on 
cuts  giving  added  impression  on  solids 
and  have  cut  out  high  lights.  Should 
/  have  more  pressure  on  dull  finidi 
enamel  than  on  coated  enamel?  An 
early  reply  would  he  appreciated. 

P.  M.,  Grand  Rapids^  Mich. 

A  Although  it  is  a  commonly  ac- 
/\m  cepted  fact  that  more  pressure  is 
required  on  dull  finish  enamel  than  on 
coated  enamel,  this  particular  remedy 
does  not  apply  in  your  case. 

You  mention  the  fact  that  your  cuts 
are  filling  up.  A  study  of  the  high¬ 
lights  indicates  that  it  is  not  so  much 
a  matter  of  the  halftones  filling  up  as 
it  is  of  trying  to  print  with  a  poor  cut 
to  begin  with.  You  are  using  a  good 
grade  of  ink  and  a  sheet  of  paper  which 
should  easily  take  120-line  screen. 
However,  even  with  perfect  ink  and 
paper,  and  the  best  makeready  avail¬ 
able,  it  would  be  difficult  to  get  better 
results  than  those  which  you  are  nov 
obtaining. 

1  do  not  mean  to  imply  that  better 
plates  could  have  been  made  by  going 
to  another  source.  In  all  probability 
these  plates  were  made  from  an  in¬ 
ferior  photograph,  and  while  they  have 
faithfidly  reproduced  everything  ffiat 
was  in  the  photograph,  the  original 
copy  made  it  impossible  to  get  better 
results. 

If  you  do  not  feel  that  this  letter 
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OHt  1 

lu/oUo’ 


Yes  sir! — ^those  noK>if8et«  quick-drying*  non-scratch  inks  really  do  the  trick 
-dean*  black  impressions  without  a  shadow  of  offset. 

THEY'RE  GUARANTEED! 

—  ^  Wotta  Blacks  have  to  make  good  or  we  wilL 

0  I  Try  'em  yourself— on  any  iob — and  if  you 

w  I  aren't  fully  satisfied  we'll  refund  every  cent 

I  H  W  #  I  you  paid  us. 

MAIL  THE  COUPON 


rouTl  want  tWt  buUe- 
to,  "10  Wayi  to  Avoid 
OtfHt**— Valuable  Inlor-  a 
aiOon  that  will  be  of 
Ml  help.  Write  for  It 
on  TOUT  firm  letterhead. 


E.  I.  KELLY  CO.*  Kalamazoo*  Mich.  G.A.M.  10/40 
Tell  us  about  your  FREE  TRIAL  OFFER  on  Wotta 
Blacks. 


m 


Address 


E.  J.  KELLY  Company 


KALAMI700 
ICAN 


THEY  Cam 
'‘Take  IT"! 


SPEED-LINE 
SUPER  CASTE 


GUARANTEED 

against  warpad  platans 
for  TEN  yaars 


SPEED-LINE 

MATRIX 

MOULDER 

From  ^45.00 
F.O.B.  ROME.  N.Y 


SPEED-LINE 


SPEED-LINE 

_  ROUTERS 

r.OA  ROME.  M.Y. 


NOLAN  MACHINERY  CORP. 


properly  points  out  where  the  difficulty 
lies,  you  may  send  me  the  cut,  if  you 
care  to,  and  I  will  prove  up  various 
coated  papers  on  it,  including  the 
grade  used  on  your  job.  Then  we  can 
see  if  they  are  not  all  about  equally 
poor. 

»  « 

Sheet  Is  Laminated 

QWlll  you  please  tell  me  the 
m  process  used  in  making  up  cover 
as  per  sample  enclosed.  Please  give 
weight  of  enamel  paper  used.  We  have 
a  Babcock  cylinder,  gas  heated  and 
with  automatic  spray.  Do  you  think 
we  could  successfully  use  the  varnish, 
which  we  presume  is  used? 

L.  C.  R.,  Lincoln,  Nebr. 

A  The  gloss  obtained  on  the  small 
■  sample  sent  us  is  not  the  result 
of  varnishing  or  lacquering  at  all.  A 
sheet  similar  in  nature  to  cellophane, 
kodapak,  or  some  other  acetate  product 
is  laminated,  usually  with  heat,  pres¬ 
sure,  and  an  adhesive,  to  the  cover 
stock  to  secure  the  results  in  which 
you  are  interested.  At  the  present  time 
it  is  utterly  impossible  to  duplicate 
this  finish  by  using  varnish  on  a  press. 

The  sheet  of  yellow  enamel  is  prob¬ 
ably  100#  stock,  while  the  brown  sam¬ 
ple  may  be  120#,  but  the  samples  are 
too  small  to  obtain  any  more  accurate 
information. 

I  am  enclosing  a  sample  treated  in 
the  method  which  I  described  and  die 
cut  in  such  a  way  as  to  illustrate  very 
clearly  that  this  shiny  finish  is  due 
to  a  separate  sheet  of  acetate  material. 


"PRINTING  PAPERS" 

is  a  good  book  on  paper 
by  William  Bond  Wheelwright 
Order  from  GAM  Price  $2.50  per  copy 
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ONE  PIECE  FRAME 


impression  control 


Adjustable  Roller  Tracks 


One  Piece  Frame 


Impression  Control 
Speedy  Makeready 
Hand  Feeding  Practical 
Adequate  Ink  Distribution 
Front  Adjustment  Fountain 


Reversible  Ink  Disc 
Easy  Wash-up 


Automatic  Feed  Handles  Any  Stock 

from  Onion  Skin  to  12  Ply  Board 


Plus  Twenty  Other  Features 


SPEEDY  MAKEREADY 


ON  ONLY  ONE  PRESS 


....  and  every  feature  provides  adjustability, 
adaptability .  .  .  flexibility.  No  wonder  so  many 
printers  say  that  the  Craftsman  Automatic  Unit  is 
the  most  profitable  investment  they  ever  made. 
Find  out  for  yourself  how  this  super  modem,  super 
automatic  press  can  promote  printing  profits  for 
you,  too.  Write  for  the  booklet,  "33  Reasons  Why 
Printers  Prefer  The  Craftsman  Press." 


HAND  FEEDING  PRACTICAL 


.'if  4'^!^  *  i  ^ 


THE  CHANDLER  &  PRICE  CO.  -  CLEVELAND,  OHIO 


NEW  YORK  Grand  Central  Palace,  480  Lexington  Av« 
CHICAGO  Transportation  Bldg.,  608  S  Dearborn  St 
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Our  FREE 
DUMMY 
SERVICE 
Helps  You 
Sell  More 
Printing 


Hare  your  dummies  bound  in  any  of  the 
fourteen  standard  colors  and  distinettTe 
styles  of  PLASTIC  BINDING.  There  is  no 
charge  or  obligation,  of  course. 

They  make  more  sales  for  you  because 
your  customers  know  that  the  finished  pieces 
will  make  more  sales  for  them! 

PLASTIC  BINDING  is  your  assurance  that 
your  printing  will  produce  maximum  re* 
suits.  It  gives  your  books  and  booklets,  cats* 
logs  and  brochures,  price  lists  and  portfolios, 
prompt  attention,  long  life  and  steady  use. 


PLASTIC  BINDING  CORPORATION 

732  Sherman  Street 


Chicago#  Illinois 


Just  OS  the  housewife  wonts  clean 
g  sheets  on  every  bed,  for  comfort  and 

A  health  . . .  the  printer  wonts  clean 

*  sheets  on  every  job  for  dollars  and 

cents.  Crisp,  clean  sheets  every  day 
in  the  pressroom  are 
miracle  to  thousands  of  printerswith 
ATF  Guns.  Many  printers  say  they 
,  I'.  have  paid  for  their  ATF  Guns  in 

^  t  B  savings  on  a  single  job  I  Eliminate 

costly  slip-sheeting,  racking,  running 
press  slow.  Speed  up  production 
on  every  job.  The  new  ATF  Diafram 
'  ”  •  B  Own  •»  oil-air  operated  and  sell* 

w —  \W  ing  at  lowest  prices  in  ATF  historyl 

AMERICAN  TYPE  FOUNDERS 

200  Elmora  Ave.  Elizabeth,  N.  J.  •  BranchoM  in  Principal  Cititi 
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Ask  your  ATF  Salesman 
for  full  details ...  or  write 


Pwopieade^ 


^  ALKKT 


H.  HIGHTON 


E.  S.,  Newark,  N.  J.,  postcards :  “Can 
you  please  inform  me  where  I  might 
obtain  an  accurate  list  of  proofreaders* 
marks?” 

A  number  of  books  on  printing  in¬ 
clude  lists  of  marks.  The  New  Stand¬ 
ard  Dictionary  (as  well  as  other  larger 
dictionaries)  contains  them.  “Practical 
Proofreading,”  published  by  the  United 
Typothetae  of  America,  Washington, 
D.C.,  features  an  extensive  list. 

0  0 

J.  B.,  Brockton,  Mass.,  asks  us  to 
give  the  proper  pronunciations  of 
Aenya,  Leeward  (Islands),  [the] 
Cliveden  [set],  wizened,  hover. 

Keen'ya  or  Ken'ya,  Lu'werd  or 
Lee'werd,  Cliv'd’n,  wee'zend  or  wiz'end, 
hov'er. 

0  0 

I.  T.  L.,  Cairo,  Ill.,  postcards  the 
question:  “In  dividing  (at  ends  of 
lines)  such  words  as  McDonald,  Me- 
Gee,  etc.,  on  the  first  syllable,  is  the 
hyphen  essential?” 

Absolutely. 

0  0 

D.  A.,  Savannah,  Ga.,  requests  that 
we  indicate  the  distinctions  between 
the  use  of  the  phrases:  (1)  each  other 
and  one  another;  (2)  farther  and  fur¬ 
ther;  (3)  less  and  fewer. 

Fine  grammatical  distinction  re¬ 
quires  that  (1)  each  other  be  used  only 
of  two  persons  or  things;  one  another 
when  referring  to  three  or  more.  (2) 
Farther,  when  signifying  longitudinal 
distance;  further,  w^en  meaning  be¬ 
yond  or  additional.  (3)  Less  refers  to 
quantity;  fewer,  to  number;  as,  less 
tonnage,  fewer  persons. 


rsMt 


SWP 

With  This  Sysle™ 

of  Skid  Shipni^ 


•  Cut  your  handling 
time  and  costs,  and  reduce  your  dam¬ 
aged  sheets  to  a  negligible  quantity, 
by  adopting  Signode  Steel  Strapping 
for  skid  packing.  Printers  have  paid 
the  entire  cost  of  a  Signode  installa¬ 
tion  by  selling  the  containers  received 
from  mills.  Without  obligation,  let  a 
Signode  man  explain  how  to  cut  costs 
with  this  System.  Phone  your  local 
Signode  man  today! 


A  Guide  to 
Sitvings 

In  time  saving  para¬ 
graphs  this  Sigpiode 
Guide  summarizes 
money  saving  pack¬ 
ing  and  shipping 
methods.  Reading 
tim^2  MINUTES. 
Write  for  your  copy 
today  1 


SIGNODE 


STEEL  STRAPPING  CO. 

2642  N.  Western  Ave.,  Chicago,  III. 

380  Furman  St.,  Brooklyn,  N.  Y. 

466  Bryant  St.,  San  Francisco,  Calif. 
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and  THE  PRINTING  INDUSTRY 

(Reg.  U.  S.  Pat.  Oflf.) 

published  by  the 

Graphic  Arts  Publishing  Co. 
608  South  Dearborn  Street 
Chicago,  Illinois 

Telephone:  Harrison  0486 


many  residents  who  blindly  follow  the 
preachments  that  emanate  from  their 
mother  country  against  democracy  and 
the  liberties  that  are  enjoyed  in  a  de¬ 
mocracy.  It  is  these  very  liberties  this 
particular  reader  wishes  to  preserve. 
“What,”  he  asks,  “can  I  do  to  help 
keep  the  form  of  government  that  has 
permitted  me  to  work  freely  at  that 
which  I  enjoy,  to  think  and  express 
myself  according  to  my  lights,  and  to 
worship  in  the  manner  that  has  been 
most  comforting  to  my  own  soul?” 

We  urge  that  reader,  and  thousands 
of  readers  in  the  graphic  arts  who  feel 
as  he  does,  to  read  the  article  by  Don 
M.  Hall  that  appears  on  page  12  of 
this  issue  of  GAM. 


Business  Staff 

A.  F.  Lewis _ General  Manager 

E.  H.  GLE\sofi.... Advertising  Manager 
E.  B.  Addison . ...  Asst,  Adv.  Mgr. 

R.  R.  Berliner . . ...  ^  Eastern  Repr. 

17  East  42nd  Street,  New  York  City 
Telephone :  Murray  Hill  2-6770 

Editorial  Staff 

D.  B.  Eisenberc _ _ Editor 


Magnus  A.  Arnold  A.  J.  McAneny 
Charles  Broad  J.  S.  Mertle 
Haywood  H.  Hunt  H.  C.  Rockwell 
J.  Gus  Liebenow  Robert  S.  Shane 
Harry  Loose  Harold  Marshall 


Draft  Your  Presses 

READER,  very  disturbed  at  the 
threat  against  the  American  way 
of  living,  inquires  as  to  what  he  may 
do  to  help  dissipate  that  threat. 

This  inquirer  owns  a  printshop  in  a 
Midwestern  city  in  which  there  are 


After  reading  that  article,  the  least 
the  printer  can  do,  if  he  has  no  sug¬ 
gestion  to  offer  as  to  how  the  propa¬ 
ganda  of  foreign  isms  can  be  com¬ 
batted  by  the  graphic  arts  as  a  whole, 
is  to  draft  his  own  presses  or  press 
into  the  service  of  enlightening  the 
residents  in  his  own  community  to  the 
American  advantages  and  liberties 
which  too  many  of  us  take  for  granted. 
If  he  be  hard  pressed  for  copy,  he  can 
print  and  distribute  (as  did  the  Kugel 
Printing  Co.,  Tacoma,  Washington) 
thousands  of  small  cards,  bearing  the 
American  flag  in  color,  and  in  cape, 
the  words  “I  AM  AN  AMERICAN.” 

Are  You  Kidding? 

ECENTLY  the  Hill  City  Press, 
Hillsboro,  Ohio,  wired  us  “Haven’t 
Received  August  September  GAM 
Rush  Immediately  Cannot  Operate 
Without.” 

Thanks,  Mr.  Musselman.  We  try  to  be¬ 
lieve  we  are  doing  a  good  job,  but  we 
like  to  be  told  we  are. 


62 


The  Graphic  Arts  Monthly — October,  1940 


p 


Composing  Questions 

(Continued  from  page  38) 

often  see  a  hairline  dash,  a  full  em 
wide,  used  in  body  composition  where 
one  a  little  heavier  and  perhaps  only 
two-thirds  of  an  em  wide,  would  haTe 
much  better  fitted  into  the  picture.  This 
may  sound  like  a  trifling  matter — but 
trifles  such  as  this  make  for  perfection. 

We  would  like  to  see  such  a  body  as 
the  International  Association  of  Print¬ 
ing  House  Craftsmen,  in  cooperation 
with  the  International  Trade  Composi¬ 
tion  Association,  appoint  a  committee 
of  outstanding  typographers  to  formu¬ 
late  their  requests  in  specific  terms  to 
present  to  the  makers  of  type  and  mats. 
We  believe  that  there  are  enough  of 
us,  and  that  we  would  positively  be 
creating  sufl&cient  new  and  profitable 
business  for  these  supply  people  to 
make  it  worthwhile. 

»  « 

Re  Overruns 

In  your  September  edition  you  asked  for 
opinions  on  delivery  of  exact  quantity  of 
an  ordered  job. 

The  writer's  experience  is  that  it  is  im¬ 
possible  to  estimate  the  exact  amount  of 
paper  for  a  job,  especially  one  run  in  more 
than  one  color  and,  in  consequence,  the 
writer  tells  the  customer  of  this  fact,  ex¬ 
plaining  that  there  may  be  an  overrun  or 
an  underrun  and  asks  if  the  customer 
would  object  to  a  10%  overrun  or  does  he 
need  the  exact  quantity  for  his  mailing 
list  or  other  purpose.  If  he  says  he  has  to 
have  the  exact  quantity  ordered,  the  esti¬ 
mate  is  made  to  include  enough  paper  and 
enough  press  work  to  cover  the  spoilage 
which  saves  the  printer  from  a  loss  and 
permits  the  customer  to  pay  for  the 
waste. 

There  are  times  when  the  full  quantity 
must  be  delivered  and  other  times  when 
an  overrun  would  cause  the  throwing  away 
of  the  additional  quantity. 

James  H.  Parkes,  President 

Foster  Gr  Parkes  Company 

Nashville,  Tenn. 


Current  Offerings 

2  Model  A  Kelly  Presses  each 
complete  with  extension  deliv¬ 
ery,  trucks,  rollers,  chases,  elec¬ 
trical  equipment 

No.  1  Kelly,  22  x  28  Unit 

Miller  Major  No.  4019  and  Miller 
Simplex  Automatics 

No.  3  Miehle  No.  9929,  Dexter 
S.P.  Feeder  No.  5969,  C.E.D. 

2 — 4/0  Miehles,  62",  Dexter 
Feeders,  C.E.Ds.  spiral  gears 

5/0  Miehle  65"  No.  10567,  Dex¬ 
ter  S.P.  Feeder,  No.  5060,  ex¬ 
tension  delivery,  A.C.  60  cycle 
electrical  equipment 

2  Model  C  Intertypes,  8  extra  In¬ 
tertype  full  length  mags 

4  Mergenthaler  Linotypes, 
Models  8,  18,  19,  25 

New  Steel  Imposing  Table  39  x 
63  with  rabbetted  iron  top, 
including  286  steel  galleys  8  ^ 
X  13.  Special  $268 

3  new  heavy  duty  C  &  G  stereo¬ 
type  saws,  close  out  $265 

Autoplate  Unit  complete,  includ¬ 
ing  twin  Junior  Autoplate  cast¬ 
ers,  10  ton  Kemp  Immersion 
stereotype  unit,  including  in¬ 
dustrial  carburetors,  motors, 
starters  and  air  filters.  Auto¬ 
shaver  complete  unit.  $35,000 
worth  of  modern  high  speed 
stereotype  machinery  from  a 
N.  Y.  metropolitan  daily  at  a 
fraction  of  its  value. 

TYPE  &  PRESS  of  ILLINOIS 

220  South  Jefferson  *  Chicago 
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STOP 


and  GO 


Do  work-ups  haunt  your  press¬ 
room?  Every  printer  knows  that  so 
long  as  there  is  a  single  line  of  sin¬ 
gle  types  in  a  form,  there  is  danger 
of  spaces  and  quads  riding  up  at 
any  time  during  the  press  run.  And 
this  in  spite  of  care  and  time  lav¬ 
ished  on  justification  of  the  form 
by  compositors  and  stonemen. 

Work-ups  exact  their  toll  in  con¬ 
stant  watchfulness,  reduced  press 
speeds  in  "Stop  and  Go"  press- 
work,  while  forms  are  repeatedly 
unlocked  and  spaces  and  quads 
pushed  down,  and  in  spoiled  work 
which  has  to  be  reprinted. 

In  every  pressroom  running  from 
forms  set  in  whole  or  in  part  in  sin¬ 
gle  types,  it  is  a  constant  problem 


AL 


Presswork  singi^ 


r 


r  I 


to  keep  spaca  hei 
and  belowthei  tin 
replacements  I  III 
types  by  Ludlol  itsk 
this  problem  ssf 
ters  and  spacast 
there  simply  a»lo 
work  up  andiltlie 
of  an  otherwifcll- 


ot  an  oTnerTTHjvii 
Here  is  allite 
cost-cutting  14^ 


slug  . . .  Nothing  Loose  to  WORK  UP! 


FE^  lloose  |Spaces|that|  WARKPP! 


i  • 


t 


P  MM 


lieir  right  places 
ting  surface.  The 
I  lines  of  single 
iislijglines  solves 
slully.  With  let- 
istinasolid  slug 
)loose  spaces  to 
tlie  appearance 
ell-printed  job. 
lite  time-saving, 
e  which  every 


Ludlow  user  enjoys— a  feature 
which  exerts  an  advantageous  in¬ 
fluence  on  profits.  And  there  are 
many  other  ways  in  which  the  Lud¬ 
low  turns  lost  time  into  production. 
Full  information  regarding  econ¬ 
omy  and  efficiency  of  the  Ludlow 
will  be  gladly  sent  upon  request. 

LUDLOW  TYPOCRAPH  CO. 

2032  Clybourn  Ave.,  Chicago,  III. 


Insulation 

Chambers 


tefVi-i'  'i» 


Maintained 

PreMure 


Economy 
Connects  to 
MO  V. 

Thermostat¬ 
ically  Con- 


Patent  Pending  trolled 

"THE  EVA-PRESS" 

Write  for  literature 

AMERICAN  EVATYPE  CORPORATION 
Deerfield,  Illinois 


COUNTERS 


by  $6.25  to  $9.75 

Redington 


and  Chandler 
&  Price 

F.  B.  REDINGTON  COMPANY 

UO  8.  Sangamon  8t.  Chicago,  III. 


Coverwcll 
Priniind  Inki/’ 

<0 

MANUFACTURED  BY 
j*1ariin  Driscoll  &  Co. 

CHICAGO 


Rubber  Piute 
Questions 


i6 


s 


Ww, 


Rubber  Plates 

ienejiiijeu  7 


Fill  in  this  coupon 
and  mail  it  today  ! 


ecause  of  the  tremendous  interest  in 
printing  from  Rubber  Plates,  ATF  is  happy  to 
offer  you  this  unique  opportunity  to  find  out  if 
you  can  benefit  from  the  use  of  ATF  Precision 
Rubber  Plates  for  the  particular  kind  of  work  you 
do.  It  places  you  under  no  obligation  whatsoever. 
Simply  fill  in  and  mail  the  coupon  below . . .  and 
one  of  our  rubber  plate  experts  will  give  you  his 
unbiased  opinion  on  the  advantages  of  rubber 
plates  for  the  specific  jobs  you  do. 

Maybe  rubber  plates  are  the  answer  to  lower 
costs  and  more  profits  for  the  bulk  of  your  work 
. . .  maybe  they  will  enable  you  to  compete  on  jobs 
you  cannot  handle  profitably  otherwise.  Find 
out  for  yourself. . .  take  this  important  step  today 
by  filling  in  and  mailing  the  coupon  immediately. 

American  Type  Founders 

200  ELMORA  AVENUE,  ELIZABETH,  N.  J. 


Type  Founders,  200  ElmorsAve.,  Elinbetb,  N.  J. 
Please  tell  me,  without  obligation,  if 
1  can  benefit  by  using  ATT Y  Precision 
Rubber  Plates  for  the  following  kinds 
of  work:  (describe  fully) 


I  have  □  Cylinder  press  DRotarypress  DPlaten  press 
Name _ 


Company. 

o 

o  Address _ 


o  City. 


State. 


Campaign  NOW  ioi 
NEW  BUSINESS 

Get  on  the  Glowtone  band  wagon  and 
cash  in  on  the  modem  preference  for 
warmer,  richer  colors  in  paper,  envelopes 
and  inks.  Color  Formula  No.  3  will  give 
you  a  start  and  its  yours  for  the  asking! 

COLOR  FORMULA  No.  3 


.  .  .  explains  excit* 
ing  PINK  and  the 
colors  that  are  best 
used  with  it.  It  in¬ 
cludes  letterhead 
and  envelope  lay¬ 
out  samples,  printed 
specimens  and  color 
tests.  Copy  on  re¬ 
quest. 


WESTERN  STATES 

SnvalopQ  (?ompan^ 


MILWAUKEE 


WISCONSIN 


usual,  additional  raw  gum  must  be 
placed  over  this  area  on  the  matrix  be¬ 
fore  molding.  The  additional  gum  u 
usually  placed  on  the  back  of  the  regu- 
lar  sheet  over  the  area  requiring  it 
»  « 

Plates  Slipping 

QW e  would  like  to  investigate  the 
m  advantages  further  of  printing 
with  rubber  but  are  a  bit  afraid  that 
the  common  method  of  adhesive  mount¬ 
ing  will  not  hold  the  plates  in  register 
without  slipping. 

C.  IF.,  Columbus. 

A  Properly  used,  there  is  no  need 
m  of  plates  slipping  with  any  of  the 
common  mounting  methods.  In  the  past 
few  years  we  have  encountered  but  a 
few  rare  and  isolated  instances  and 
each  case  was  corrected  by  proper 
procedure. 

»  « 

Stock  Variation 

QIs  it  practical  to  print  on  box- 
m  board  or  any  other  stock  that 
varies  in  thickness,  with  rubber  plates. 

B.  C.  B.,  Los  Angeles. 

A  To  get  the  second  part  of  the 
A\m  question  out  of  the  way  first,  the 
ordinary  variations  in  papers  and  most 
cover  stocks  present  no  problem  in  pro¬ 
ducing  fine  printed  results  from  rub¬ 
ber  plates.  On  the  other  hand,  the  wide 
variation  in  carton  stock  or  box  board 
has  made  it  difficult  to  use  ordinary 
rubber  plates  for  this  type  of  work. 
We  all  know  by  now  that  rubber  re¬ 
quires  a  kiss  impression.  It  is  easy 
to  see  that  this  is  impossible  to  main¬ 
tain  if  the  stock  varies  more  than  three- 
thousandths  of  an  inch.  If  the  job 
contains  fine  type  or  lines,  these  will 
be  broadened  as  the  extra  thickness  of 
the  stock  creates  a  heavy  impression. 

The  type  of  plate  to  use  on  the  stock 
in  question  would  be  either  the  rigid 
hard  plastic  plate  or  the  combination 
plastic  faced,  rubber  backed  plate. 
With  neither  of  these  plates  would 
stock  variation  create  distortion. 
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WITH  A  ROSBACK  PONY  ROTARY 

IF  YOU  2u:e  now  using  a  slot  rotary  perforator, 
a  Rosback  Pony  Rotary  will  give  you,  on  tlie 
average,  three  to  four  times  as  much  perfo¬ 
rating,  in  the  same  time  and  at  the  seune 
labor  cost. 

Compared  to  a  vertical  perforator,  with  a 
Rosback  Pony  Rotary  you  can  get  five  or  six 
times  the  output. 

Depending  upon  hour  rate  and  tyjje  of  work, 
your  payroll  savings  will  range  from  fifty  cents 
to  three  dollars  or  more  for  every  hour  you  use 
your  perforator — in  most  cases  averaging  well 
over  $1.50  an  hour. 

In  times  like  these  can  you  afford  to  over¬ 
look  such  opportunities  for  profit? 

Ask  us  to  send  you  our  complete  Portfolio  of 
Facts  and  Figures  showing  how  other  binderies 
perforate  eight,  ten,  twelve,  fifteen  or  more  reams  per  hour  (depending  upon  job  and 
stock) —  instead  of  the  2  to  5  reams  usually  obtained  with  perforators  of  older  type. 

This  information  is  yours  for  the  asking.  There  is  no  obligation.  Just  write  us. 


F.  P.  ROSBACK  COMPANY 

Largest  Perforator  Factory  in  the  World 
BENTON  HARBOR,  MICHIGAN 
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TOUGH 

bterRepellenr 
IG 


Save  press-time  and  man-time  with  Ton 
Tou^h  Tympan — no  warp,  cockle,  or  sag 
— ^with  guts  to  stand  up  for  long  runs. 
Water  Repellent  Sign  for  in-  or  out-door 
use  saves  20%  on  ink.  Die  Wip>e,  Creped 
Book  Back,  Manifold,  Tag  Stock,  Auto 
Press  Bond-— send  for  press  size  samples 
with  your  jobber's  name. 


CENTRAL  PAPER  CO.,  lie. 
NOSKEtON,  MICNICAN 

I  w 

I  aXia%ajaTy*i 


Best  Plant  in 
Mid  -  South 

Wants  working  partner  with  abil¬ 
ity  inside  plant.  Equipment:  2- 
Color  Automatic,  1 -Color  Auto¬ 
matic  Miehle,  Kelley,  Jobbers, 
Varnishing  Machine,  Die  Cut¬ 
ting,  Cleveland  Automatic  Fold¬ 
ing  Machine  and  all  accessories. 
Vnil  sell  half  interest  to  the  right 
person  on  fair  basis. 

Box  1062 

GRAPHIC  ARTS  MONTHLY 

608  So.  Dearborn  St.,  Chicago,  III. 


Bindery  Questions 


answered  by 
R.  S.  SHANE,  Ph.D 

New  Development  in  Paste 

At  first  glance  it  might  be  thought 
that  paste  is  paste  and  the  subject  is 
closed.  However,  this  editor  has  an¬ 
swered  several  letters  about  a  new  de¬ 
velopment  in  mounting  paste  which  is 
taking  the  country  by  storm.  Wher¬ 
ever  a  thin  sheet  is  mounted  on  a 
heavier  sheet,  wherever  board  is  lami¬ 
nated,  wherever  paper  must  stick  to 
foil,  this  paste  finds  ready  application. 
Colored  darker  than  ordinary  pastes, 
it  forms  a  transparent  film. 

The  chief  merits  of  the  new  product, 
which  is  made  by  two  companies 
(names  supplied  on  request  accom¬ 
panied  by  stamped  self  addressed  enve¬ 
lope) ,  are  four  in  number. 

1.  It  is  flexible.  This  is  the  first  truly 
flexible  paste  we  have  seen. 

2.  It  is  cheap.  It  costs  less  than 
five  cents  per  pound  f.o.b.  Chicago  at 
the  time  this  column  was  being  pre¬ 
pared. 

3.  It  does  not  warp  when  the  proper 
grade  is  used.  A  word  of  caution 
should  be  added  here.  The  correct 
grade  of  this  paste  must  be  used  so 
that  not  more  than  15%  water  is  used 
to  reduce  the  paste  to  working  con¬ 
sistency. 

4.  Good  adherence  to  many  metallic 
surfaces  is  obtained. 

Among  the  chief  users  of  the  new 
paste  are  mounters,  punchboard  man¬ 
ufacturers,  labelers  and  general  book¬ 
binders. 

»  « 


Vanishing  Cream 

QI  have  heard  of  a  product  which 
m  can  be  applied  to  the  hands  as  a 
vanishing  cream  before  starting  work 
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SNAP  OUT  WOR 


$nap*out  perforatino 


CRIMPING 


SCORING 


THE  N-D  ROTARY 


HERE’S  never  any  hard  tugging  neede 
and  there’s  no  jagged  tearing  in  extract 
ing  sheets  from  one-time  carbon  sets  pei 
forated  on  the  N-D  ROTARY  SLOT  PER 
FORATOR,  no  matter  how  many  sheets  t 
the  set.  Perforating  is  EXACT,  CON 
TROLLED,  with  UNIFORM  DEPTl 
across  the  sheet  .  .  .  and  cutting  is  clear 
sharp,  true  from  start  to  finish  .  .  .  PRECI 
SION  PERFORATING  that’s  perfect! 

•  Such  work  helps  you  sell  and  satisfy  th 
most  exacting  buyer.  And  remember,  th 
N-D  is  the  pioneer  perforator  in  this  type 
work  .  .  .  heavy,  rigid,  sturdy  .  .  .  with  ever] 
part  and  bearing  proportionately  built  fo) 
service.  And  you  can  do  regular  and  cut-oU 
slot  hole  perforating,  crimping,  scoring  an 
slotting  on  this  machine.  Ask  for  samples 
Write  us  today.  I 

NYGREN-DAHLY  COMPANY 

218-230  N.  Jefferson  $t.  CHICAGO,  ILIi 


ASK  FOR  SAMPLES! 

Compare  them! 


SLOT  PERFORATO 


Downtown 

CLEVELAND'S 

Choice  Location 

A  little  old  fashioned,  yes,  but  a 
million  friends  still  say  "My  choice 
is  the  Colonial  in  Cleveland."  The 
reason  —  fine  location,  friendly, 
modern  service  and  COMFORT. 


ROOMS 


$|.75 


AND  UP 


COLONIAL 

HOTEL 


A.  B.  C.  HANDBOOK  for 
PRINTERS 

by  C.  A.  Hale,  C.P.A. 

A  practical  accounting  handbook  of 
real  value  to  the  printer. 

Price  $10.00  per  copy 
Please  send  check  with  order 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  So.  Dearborn  St.,  Chicago,  III. 


and  which  makes  it  easy  to  wash  up 
after  work. 

IF  hat  is  the  name  of  this  product 
and  where  can  I  get  it? 

W.  J.  F.y  ChicagOy  III. 

A  The  product  is  called  Shelltex 
•  and  was  advertised  in  GAM  some 
months  ago.  You  can  get  it  from  Shell¬ 
tex  Co.,  723  S.  Dearborn  St.,  Chicago. 

Flexible  Glue 

QIn  your  recent  article  on  single 
•  set  tabbing  you  mentioned  a  spe- 
dal  grade  of  flexible  glue.  Where  can 
I  obtain  this  glue? 

J.  K.  M.y  Boston^  Mass. 

A  Name  and  address  of  supplier 
f\e  were  furnished. 

»  « 

Preserving  Old  Newspapers 

QWe  have  to  mount  some  eight 
m  year  old  newspapers  and  bind 
them  in  a  permanent  volume.  Can  you 
give  us  any  advice? 

C.  F.  ChicagOy  III. 

A  The  Library  of  Congress  has  had 
/\m  considerable  success  in  preserv¬ 
ing  fragile  items  by  placing  them  in 
transparent  cellulose  acetate  envelopes 
and  binding  them,  envelopes  and  all. 
This  has  the  double  advantage  of  pre¬ 
venting  the  harmful  eflect  of  air  and 
light  and  giving  mechanical  support 
to  a  weak  sheet. 


The  Modern — Low  Cost 


mi 

jii 


Loose  Leaf — Presentation  Cover 

Increase  your  profits  on  loose 
(  V/  sales  with  the  aid  of 

\/l/  W  "Duo-Tang"  covers.  Write 
today  for  samples  and  prices. 

wKB  Ellingsworth  Mfg.  Co. 

200  S.  PEORIA  e  CHICAGO,  ILL. 
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Here's  a  simple  way  to  increase 

Business  Stationery  Sales 

In  our  business  paper  and  mass  mailing  advertising  campaign  we 
urge  buyers  of  letterheads,  envelopes,  invoices,  statements  and  other 
business  forms  to  have  their  printer  work  out  a  plan  for  all  this 
printing,  rather  than  ordering  them  individually.  The  copy  points 
out  that  the  printer  can  improve  the  appearance  and  effect  of  business 
stationery,  give  it  continuity,  and  in  many  instances  effect  savings 
by  combining  runs.  You  can  cash  in  on  this  promotion  by  using 
I  NEKOOSA  BOND'S  Manual  of  Business  Stationery 
Design  in  your  solicitation  and  as  the  basis  of  your 
plaiming.  Your  use  of  NEKOOSA  BOND  guarantees 
complete  and  final  satisfaction  of  the  customer.  The 
Nekoosa  paper  merchant  serving  you  has  full  details. 

NEKOOSA  BON 

it  one  of  the  Pre-Tested  Business  Papers  made  by  the  Nekoosa-Edwards  Paper  Com* 
pony.  Port  Edwards,  Wisconsin.  Others  in  the  family  are  JOHN  EDWARDS  BOND, 

NEKOOSA  MIMEO  BOND.  NEKOOSA  DUPLICATOR  BOND  and  NEKOOSA  LEDGER. 

NEKOOSA-EDWARDS  PAPER  COMPANY  •  Pa 


COMMUNICATIONS 


I  have  read  numbers  of  issues  of  your 
Graphic  Arts  Monthly,  and  I  think  they 
help  out  and  contribute  more  to  the  print¬ 
ing  industry  than  any  one  other  thing. 
Every  one  of  your  advertisements  are 
truthfully  advertised,  and  your  editorials 
help  solve  the  problems  that  occur  every 
day  to  the  printer.  My  only  wish  is  that 
the  magazine  would  come  out  more  often. 

J.  D.  Wiley,  President 
Wiley  Printing  Co. 
Wichita  Falls,  Tex. 


We  take  this  opportunity  to  thank  you  for 
your  splendid  magazine,  The  Graphic  Arts 
Monthly,  which  has  been  coming  to  us 
regularly  for  the  past  four  or  five  years; 
we  look  forward  for  its  arrival  each  month. 
Aside  from  the  valuable  information  con¬ 
tained  in  the  articles  each  month  it  has 
been  the  means  of  getting  us  in  touch  with 
suppliers  to  furnish  us  with  material  which 
is  not  available  in  our  local  markets. 

Henry  P.  Wise 
Cedar  Point  Press 
Great  Mills,  Md. 


I  have  just  finished  writing  to  several  of 
your  advertisers  for  various  information, 
and  feel  that  I  owe  you  my  thanks  and 
gratitude  for  the  wonderful  services  you 
perform.  Graphic  Arts  Monthly  has  been 
of  valuable  assistance  to  me  on  many  occa¬ 
sions  and  the  many  departments  have 
helped  solve  some  of  my  problems.  I  know 
you  will  continue  the  good  work  and  hope 
I  remain  on  your  mailing  list. 

A.  C.  Colombo,  Jr.,  Printing  Dept. 

R.K.O.  Radio  Pictures,  Inc. 

Los  Angeles,  Calif 

*  #  « 

Incidentally,  we  have  been  receiving  your 
publication  for  many  years.  The  contents 
are  always  intensely  Interesting  and  we 
have  been  benefited  by  many  valuable  sug¬ 
gestions  in  its  pages.  If  there  was  a  sub¬ 
scription  charge,  we  would  gladly  pay  it 
rather  than  be  without  the  monthly. 

I.  Heidenreich,  President 
Heidenreich  Company 
St.  Louis,  Mo. 

^  »<• 

V  V 

I  have  received  many  good  hints  from  The 
Graphic  Arts  Monthly,  and  appreciate  its 
worth  very  much. 

Sister  M.  Roberta 
St.  Anthony's  Hospital 
St.  Louis,  Missouri 


I  wish  to  take  this  opportunity  to  express 
my  sincere  thanks  for  your  monthly  pub¬ 
lication.  I  have  been  reading  it  W  years 
and  I  am  finding  a  lot  of  good  between 
your  two  decorated  covers. 

Noll  Cyr  Deslauriers 

Pacific  Grain  Company 

Minneapolis,  Minn. 

#  *  # 

Graphic  Arts  Monthly  is  one  of  the  most 
valuable  publications  in  its  field  and  I 
wouldn't  want  to  be  without  it.  I  look 
forward  to  it  each  month  and  read  it  ahead 
of  all  other  mail.  There  is  always  a 
wealth  of  information  to  be  found  in  it. 

I  think  the  service  rendered  the  trade 
through  your  publication  has  been  great 
and  will  be  greater  as  time  goes  on. 
Graphic  Arts  Monthly  deserves  praise  and 
plenty  of  it. 

Wayne  R.  Carnal 
Zanesville,  Ohio 

«  *  * 

The  Graphic  Arts  Monthly  always  has 
something  interesting  in  it,  and  I  am  glad 
to  get  it  each  month. 

Burt  Foote 
Anna,  Ohio 

*  «  * 

Kindly  enter  my  name  upon  your  list  of 
printing  plant  owners.  GAM  though  the 
smallest  is  the  swellest  of  all  publications 
concerning  the  printing  industry. 

Milton  Folawn 
The  Mercury  Press 
Boulder,  Colorado 

We  think  your  big-little  publication  is  a 
jewel  and  fills  the  wants  and  desires  of  the 
entire  printing  craft.  We  find  the  adver¬ 
tising  therein  quite  valuable  and  if  we 
failed  to  get  it,  know  it  would  surely  be 
missed. 

Wm.  Inglis  Bloom 
Mgr.  Liberty  Press 
Davenport,  Iowa 

^  ^  ^ 

When  the  Graphic  Arts  Monthly  arrives  all 
other  papers  are  cast  aside  and  it  is  read 
with  much  interest.  Its  columns  are  rich 
with  valuable  information  in  both  adver¬ 
tisements  and  texts.  One  feature,  "Tricl« 
of  the  Trade"  gives  us  a  big  kick  and  is 
very  interesting  and  instructive.  We  wel¬ 
come  your  magazine  every  month  and 
hope  it  will  still  continue  to  come  to  our 
office. 

Posey  Littlepage 
Sebree  Banner 
Sebree,  Kentucky 
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THE  BEST  DEFENS 

ugainst  unsatisfactory  press wori 


ImMi 


•  Declare  war  on  poor  presswork  in  your  shop.  Enlist  the  "Big  Guns  of  Better 
Presswork"  . . .  AMERICAN  ROLLERS  . . .  and  see  how  definitely  your  produc¬ 
tion  improves  in  quality.  These  better  rollers  are  used  exclusively  by  big  and 
little  printers  because  they  turn  out  exceptional  presswork  consistently  day 
after  day.  They're  more  durable  and  dependable.  And  the  difference  shows  up 
plainly  in  the  quality  of  your  work. 

Test  Them  Yourself,  Order  a  Set  Today, 


AMERICAN  ROLLER  COMPANY 


IN  STOCK 

Rollers  for  all  popular 
automatic  and  cylinder 
presses. 


As  early  as  1659,  a  full-blooded  In¬ 
dian  was  serving  as  apprentice  to 
Samuel  Green,  New  England's  sec¬ 
ond  printer!  This  Indian  was  named 
JAMES  PRINTER,  after  his  trade, 

V  James  Printer  served  for  years  > 
as  Green's  pressman.  /V 


Graphic  Arts  Oddities 


Because  Gutenberg's  one-time 
backer.  Fust  or  Faust,  was  able 
to  sell  his  secretly -printed 
bibles  for  30  crowns  while  the 
scribes  were  charging  500 
crowns  for  a  manuscript  copy, 
the  people  of  mediaeval  Ger¬ 
many  considered  him  to  be  in 
league  with  the  devil,  and 
long  confused  him  with  the 
Dr.  Faustus  of  the  legend. 
"Faust  and  the  Devil." 


So  fearful  of  the  power  of  the 
printed  word  were  the  author¬ 
ities  of  mediaeval  Venice,  that 
they  forced  the  p\iblishers 
of  the  government-sponsored 
newspaper.  The  Gazetta,  to 
have  all  copies  written  by 
hand  for  more  than  a  century 
after  printing  appeared  in 
that  cityl 
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IN  ABOUT  ONE-THIRD 

THE  TIME  . . . 

— with  a  Craftsman  Geared  Line-Up  and  Register  Table,  of  course.  This 
excerpt  of  a  letter  from  one  of  the  country's  leading  printing  houses 
(name  on  request)  is  but  one  of  many  unsought  testimonials  to  the 
labor-and-time-saving  experienced  by  using  a  Craftsman.  This  register 
table  pays  for  itself  within  a  few  months  .  .  .  and  profits  mount  at  once! 
Please  use  the  coupon  below — there's  no  obligation.  This  may  mean  the 
difference  between  hum-drum  income  and  real  profits! 

CRAFTSMAN  LINE-UP  TABLE  CORPORATION 

49  River  Street  Waltham,  Mass. 

CRAFTSMAN  LINE-UP  TABLE  CORP.  lO-GA 

49  River  St.,  Waltham,  Mass. 

Send  Complete  Details  of  Line-Up  and  Register  Table,  to: 

Name _ _ _ 

Address _ 

City - State. _ 
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TRICKS  t'i: 


Home-made  Indirect  Lighting 

★  Many  of  the  smaller  printers  can  not 
afford  to  install  indirect  lighting.  To 
enable  one  to  secure  such  an  effect  over 
proof  desks  or  small  ofl&ces,  just  paint 
the  lower  third  of  an  ordinary  frosted 
electric  bulb  with  silver  or  aluminum 
paint.  The  light  should  be  suspended 
under  a  circular  shield  which  may  be 
cut  from  plywood,  or  made  from  tops 
of  cookie  barrels,  and  painted  white. 
This  shield  diffuses  the  light,  and  if  the 
bulb  burns  out,  cost  of  replacement  is 
very  little.  A  hole  may  be  made  in 
the  shield  for  slipping  over  the  light 
socket. 

L.  T.  Ward 

Philomath,  Oregon 

»  « 

When  Perforating 

★  When  perforating  a  job  on  the  end, 
always  use  a  3-em  piece  of  furniture  be¬ 
tween  the  chase  and  the  rule.  In  this 
way  you  only  wear  one  ridge  in  the 
roller.  In  other  words  put  the  perfora¬ 
tion  rule  in  the  same  place  each  time 
to  avoid  cutting  the  rollers  in  many 
places. 

Charles  Smith  Jr. 
Inman,  S.  C. 


To  Save  Tympan  Sheet 

★  I  often  find  that  I  can  run  a  number 
of  small  jobs  on  the  platen  press,  with¬ 
out  changing  the  impression  sheet,  if  it 
is  not  punctured  with  too  many  holes 
from  the  gauge-pins. 

To  avoid  this,  I  insert  the  gauge-pins 
through  short  strips  of  gum-paper-tape, 
instead  of  through  the  impression 
sheet,  and  attach  them  in  the  desired 


positions  in  this  manner.  When  a  job 
is  completed,  the  paper-tape  is  easily 
tom  away,  leaving  the  sheet  smooth 
and  ready  for  another  short  run  job. 

G.  E.  Hendrickson 
Argyle,  Wis. 
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More  on  Alarm  Clock 

★  In  tricks  of  the  trade,  I  see  an  article 
about  using  alarm  clocks  to  turn  on 
metal  pots.  Mr.  Sidney  Welch  of  Rose- 
dale,  Miss.,  tells  of  a  24-hour  alarm 
clock  (I  tried  for  3  months  to  get  a 
24-hour  clock,  including  Montgomery- 
Ward,  but  could  not  get  one).  Of 
course  if  one  is  obtainable,  it  is  the 
simplest. 

1  bought  two  $1.00  clocks  with  all 
controls  on  the  outside  of  case,  top 
knob  control  of  alarm,  and  hitched 
them  up  one  above  the  other.  The  first 
clock’s  action  pulls  up  the  knob  on  the 
second  one  which  then  drops  the 
weight  to  throw  the  switch  which  turns 
on  the  two  Linotypes.  I  use  a  box 
switch  double  knife  and  1  ran  one  wire 
from  each  machine  to  the  respective 
knives. 

The  upper  clock  trips  a  stiff  wire 
trigger  which  is  tripped  by  the  turning 
of  the  winding  key — this  releases  a 
spring  that  pulls  a  lever  to  lift  the  knob 
on  the  lower  clock.  The  winding  key 
of  alarm  on  the  lower  clock  in  turning 
releases  a  lead  weight  which  pulls 
down  the  lever  on  the  switch  box  to 
make  the  contacts. 

I  used  %"  pieces  of  board  for  frame, 
a  piece  of  coat  hook  wire  for  first  trig¬ 
ger,  an  old  assembler  plate  guide  with 
fork  on  one  end  as  the  second  lever,  an 
old  second  elevator  spring,  a  piece  of 
hard  rubber  from  a  Merg.  therm,  con¬ 
trol,  with  a  small  shaft  from  a  turning 
snap  electric  switch  with  its  slotted 
washer  to  fit  the  end,  a  long  distributor 
pawl  to  hold  the  weight  which  was  an 
old  stereotype  cast  about  %xlx3".  This 
gadget  will  allow  about  22  hours  from 
setting  to  starting. 

G.  M.  Fanning 

Royal  Oak,  Mich. 


Are  you  seeking  information  rela¬ 
tive  to  any  book  dealing  with  the 
graphic  arts? 


THE  BRACKETT  STRIPPING 
MACHINE  COMPANY 

608  S.  Dearborn  St.,  Chicaga,  III. 
330  W.  42ncl  St.,  New  York,  N.  Y. 


•  Light  weight  stocks  such  as  onion¬ 
skin  jogged  equally  as  well  as  the 
heavier  stocks  on  the  amazing  new 
BRACKETT  JOGGER.  Unequalled  for 
accuracy  on  multi -carbon  sets  of  every 
kind.  Interleaved  sets  can  be  dropped 
directly  onto  jogger  as  gathered  ...  no 
hand  jogging  needed.  Machine  easily 
portable  on  fold-away  rollers.  Moved 
close  up  to  rotary  perforator,  it  receives 
work  directly  ...  no  in-between  han¬ 
dling.  Can  do  several  jobs  at  once. 
Write  for  full  details. 


JOGGING  NOW  A 
SIMPLE  JOB  the 
BRACKETT  WAY 
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HOW'S  yom  A0¥tHTISIH9 


PRINTERS  WHO  ADVERTISE 

should  send  specimens  for  re> 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


★  My  friend  Harold  Berg  surprised  me  the  other  day.  I  have  been  doing 
business  with  Harold  for  years,  and  I  know  him  as  a  good,  all-around 
smart  printer.  Harold  dropped  a  blotter  on  my  desk,  and  asked  me  what 
I  thought  of  it.  Well,  even  for  a  good,  all-around  smart  printer  it  was 
pretty  much  of  a  Canarsie  job  . . .  plain,  to  the  point  of  being  unattractive. 
.  .  .  But  here’s  the  payoff:  The  blotter’s  copy  went  on  to  tell  whoever’d 
read  that  Berg  Printing  House  “offers  a  complete  advertising  service: 
Ideas,  copy,  layouts,  artwork.  .  .  I’m  sorry,  Harold,  but  it  looks  to  me 
as  if  your  advertising  department  was  on  vacation  when  that  job  went 
through.  If  any  of  you  men  would  like  to  see  what  not  to  do  on  a  blotter, 
maybe  Harold  will  send  you  one  of  his  “d”  ratings;  his  address  is  151 
West  19th  St.,  New  York. 


JIM  (Singer’s  Midget)  SHAW,  45  N. 
Division  St.,  Buffalo,  N.  Y.  Janies  E.’s 
idea,  this  time,  is  to  let  his  customers  write 
his  ad.  So  he  takes  a  fist-ful  of  their  lauda¬ 
tory  (sic!)  letters,  reduces  them  to  minia¬ 
ture  and  puts  ’em  into  a  little  gate-fold 
brochure.  A  very  good  angle,  but  I  think, 
Jim,  the  bus  just  left;  lacks  coordination 
and  a  hook.  Besides,  you  didn’t  send  along 
a  magnifying  glass.  Ad  Rating:  B. 

THE  LENMORE  PRESS,  188  West 
4th  Street,  New  York,  N.  Y.  Your  “Sell 
with  Color’’  broadside  is  a  very  effective 
piece,  and  a  very  bizarre  attention-corn- 
peller.  I  think  the  layout  of  your  inside 
spread  could  have  been  improved  somewhat, 
but  I  do  like  your  price  lists  for  various 
sizes ;  big  help  to  prospective  buyers.  Why 
no  business  reply  cards?  Ad  Rating:  A. 

ARDLEE  SERVICE,  Inc.,  28  West 
23rd  St.,  New  York,  N.  Y.  A  handy  memo 
pad  comes  to  Ardlee’s  prospects  in  the 
shape  of  a  clever  little  self-mailer ;  next 
time,  Mr.  Wolf,  make  the  back  page  a 
business  reply  card.  Ad  Rating:  B. 

BEAUX  ART  PROCESS  CO.,  37  West 
19th  St.,  New  York,  N.  Y.  This  shop  ap¬ 
parently  knows  its  reproduction  P’s  and 


Q’s,  but  a  good  layout  man  wouldn’t  be 
amiss.  The  cover  of  your  little  folder  leaves 
nothing  to  be  desired  as  far  as  printing 
technique  is  concerned  .  .  .  but  your  inside 
information  is  a  jumbled  mess  of  hetero¬ 
geneous  type.  Also,  you  should  have  used 
a  special  envelope.  Ad  Rating:  B. 

TYPOGRAPHIC  VOGUE,  Inc.,  164 
West  2Sth  St.,  New  York',  N.  Y.  This 
shop  sends  out  a  folder  each  month,  which, 
for  lack  of  a  better  name  might  be  called 
a  houseorgan.  As  a  critic,  as  an  advertiser, 
as  a  production  man,  I  find  it  duller  than 
dishwater.  The  format  isn’t  too  bad,  but 
the  text  is  a  mixture  of  “Bartlett’s  Familiar 
Quotations,’’  and  very  unsubtle  house  copy. 
Ad  Rating :  C. 

COLYER  PRINTING  CO.,  116-132 
Sussex  Ave.,  Newark,  N.  J.  “No,  it’s  not 
magic’’  is  a  beautifully  designed,  exquisitely 
printed  little  folder.  Smart,  logical  copy,  a 
tricky  little  puzzle,  and  a  neat  business 
reply  card,  complete  the  well-planned  pat¬ 
tern.  Ad  Rating:  A  Plus! 

JAMES  GRAY,  Inc.,  216  East  45th  St., 
New  York,  N.  Y.  This  shop  is  doing  one 
of  the  smartest  jobs  of  offset  merchandising 
in  town.  Lately  they’ve  been  handing  out 
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rOMPKINS 

lolleys,  Cabinets,  Locks 


Modern  Construction 

Tompkins  All  Steel  Construction. 

Joints  securely  electrically  welded. 

Sides  and  top  reinforced  for  strength. 
Beautiful  dark  olive  green  paint. 

Strong  turned  steel  galley  runners. 

Galleys  rust-proof  stretcher  level  steel. 
Galleys  uniformly  smooth  and  perfect. 

The  best  cabinet  at  any  price. 

Extra  large  numerals  for  added  visibility. 


(Check  size  wanted)  Gal- 

ity  Size  Cabinet  leys  Complete 

-  12x18  $18.00  $10.25  $28.25 

-  83/4x13  22.00  13.50  35.50 

-  83/4x13  27.50  27.00  54.50 

-  10x16  34.00  35.00  69.00 

-  12x18  37.50  41.00  78.50 

- 61/4x23  Vi  35.00  32.00  67.00 

-  8Vix23Vi  39.50  41.00  80.50 


r  a  limited  time  you  can  save  about  15% 
the  combination  purchase  of  Cabinet,  Gal- 
rg  and  Galley  Locks.  Here's  an  example: 

NOW 


I^^xl3  Cabinet  (100).  $27.50 

008*74x13  Galleys _  27.00 

00  Galley  Locks _  10.50 


jGalley  Locks  will  be  supplied  in  all  sizes  at  no  additional  charge  if  you  order  the  complete 
I  Cabinet  with  Galleys  NOW.  Order  several  units  at  this  great  saving. 


e  Positive,  Rigid,  Secure 


Blued  Spring  Steel 

This  simple  new  galley  lock 
securely  holds  all  forms  in 
the  galley.  Particularly  use¬ 
ful  for  storage,  for  proofs 
V  in  galleys  and  for  page 
makeup. 

Made  of  strong  Blued 
Steel.  Will  never  wear  out. 

These  handy  locks  pay 
for  themselves  the  first 
■XT-  week.  Order  several  hun- 
>ck  dred  of  them  today. 


Galley  Width 

□  3  Vi"  One  Column. 

□  6V4  Two  Columi 

□  8  Vi"  Three  Colun 

□  83^  Job  Galley... 

□  10"  Job  Galley _ 

□  12"  Job  Galley _ 


Established  firms^  ask  on  your  letterhead  for  free  sample  lock 


rOMPKlNS  PRINTING  EQUIPMENT  CO 

05  S.  Dearborn  St .  •  Wabash  4726 


Chicago 


some  interesting  package  and  bill  enclo* 
sures.  They  choose  fascinating  subjects, 
and  keep  their  copy  bright  and  light.  Ad 
Ratings:  A. 

BURCK’S,  221  E  Street,  San  Bemar* 
dino,  California.  Your  “Draft  Notice” 
Postal  is  clever  and  timely.  Ad  Rating: 
B  Plus. 

J.  REID  HAMMOND,  1700  Pine  St., 
Philadelphia,  Pa.  Mr.  Hammond  must 
have  a  very  unusual  business  indeed.  He 
sees  customers  from  “11  A.M.  to  2  P.M., 
except  Saturday;  also  by  appointment.” 
His  blotter,  advertising  “That  Crisp,  Spar* 
kling  Printing,”  seems  to  appeal  to  a  very 
special  class  of  prospect.  Ad  Rating:  B. 

CALMAR  PRINTING  CO.,  500  San- 
some  Street,  San  Francisco,  Calif.  Better 
check  up  on  your  mailing  list,  Claes.  That’s 
the  first  requisite  of  good  advertising. 
Calmar  has  a  little  trademark  character 
which  inspires  interesting  blotter  layouts. 
Your  horizontal  calendar  idea  is  cute.  Ad 
Ratings:  B. 

THE  SIMS  PRINT  SHOP,  Newton, 
Iowa.  Com,  Mr.  Sims,  belongs  on  Iowa’s 
broad  fields,  not  in  your  blotter  layouts. 
Ad  Ratings:  C. 

WHITEHEAD  &  ALLIGER  CO., 
Inc.,  11  Thomas  Street,  New  York,  N.  Y. 
John  Stuart  Mill’s  Essay  on  Representative 
Government  was  written  in  1860’s  troubled 
times ;  this  house  has  done  a  fine  and  timely 
thing  in  reprinting  it.  Exquisitely  and  lov¬ 
ingly  handled  in  a  beautifully  set  and 
graciously  handled  little  booklet.  Worth 
keeping.  Ad  Rating:  A  Plus. 

ZIMMER  PRINTING  COMPANY, 
213  Second  Street,  Monongahela,  Pa.  I 
believe  you  have  made  a  big  mistake  in  de¬ 
voting  one  of  your  blotters  to  a  pro-Isola- 
tionist  message.  You  have  done  a  very 
courageous  thing  in  proclaiming  your 
views;  but  that  is  very  impolitic  for  any 
businessman.  Your  blotter  exhibits  a  fine 
balanced  sense  of  layout;  why  not  put  it 
to  work  on  a  message  that’ll  bring  you 
presswork  ? 

WILLIAM  E.  RUDGE’S  SONS,  225 
Varick  St.,  New  York,  N.  Y.  You  can 
probably  guess  the  rest  of  this  letter  by  its 
beginning:  “Our  advertising  department 
went  out  for  a  haircut  two  weeks  ago  and 
has  not  yet  returned.  Therefore,  there  will 
be  no  Job-of-the-Month  for  September.” 


A  really  humorous  tale  of  being  too  busy, 
etc.  Ad  Rating:  A. 

ALDUS  PRINTERS.  Inc.,  461  Eighth 
Avenue,  New  York.  The  Aldus  name  U 
not  unknown  to  connoiseurs  of  fine  print¬ 
ing.  After  their  “raw  copy”  booklet  is  dr. 
culated,  Aldus  will  also  be  known  for  fine 
sales  and  advertising  thinking.  Beautifully 
designed,  well-written,  and  elegantly  ex^ 
cuted,  with  tube  binding,  this  brochure 
traces  a  customer’s  idea  from  malidoui 
gleam  to  cash  register  tinkle.  Ad  Rating: 
Double  A  Plus  (my  first  in  this  category)! 

MARANO  PRINTING  CO.,  4  Maple 
Avenue,  Montclair,  N.  J.  Both  blotter  and 
announcement  card  show  excellent  typo- 
graphic  taste  and  design.  Ad  Ratings:  B. 

POGUE  PRINTING  CO.,  107  West 
Henderson  Street,  Cleburne,  Texas.  Oscar 
Pogue  has  apparently  discovered  the  magic 
of  split  fountains  and  is  really  going  to 
town  with  rainbow-hued  blotters.  They’re  ! 
clean  looking,  Oscar,  but  they  ain’t  very  i 
exciting  1  Ad  Rating :  B.  I 

REUBEN  TREE  VOSS,  26  Frankfort  i 
Street,  New  York,  N.  Y.  “He  lived  in  a 
Depression  Too”  has  a  very  interesting  g 
cover;  inside  it  falls  somewhat  flat:  too  f 
much  copy,  too  many  platitudes.  Ad  Rat-  [ 
ing :  B.  j 

WETZEL  PRINTING,  825  Girod  St,  I 
New  Orleans,  La.  Another  piece  from  i 
Wetzel  does  a  fine  institutional  job  for  di* 
rect  mail  in  general  but  I  find  two  faults:  ^ 
it  does  not  speak  specifically  of  prospects’  ! 
own  selling  problems ;  it  is  much  too  wordy.  I 
Ad  Rating:  B.  \ 

HOTEL  SHERMAN  PRINT  SHOP, 
Clark  &  Randolph,  Chicago,  Ill.  Your  ^ 
Pump  Room  job  was  very  attractive  indeed,  I 
but  I’m  afraid  you  didn’t  read  the  heading  r 
of  this  column  very  carefully. 

F 

»  a 

Correction  ^ 

★  In  our  comment  in  the  September  issue  ; 
on  “The  Story  of  The  Rogers”  produced  i 
by  the  Production  Press,  Jacksonville,  Ill.,  j 
we  stated  that  “Frank  J.  Heinl,  the  Chicago  ! 
designer,  worked  with  Mr.  Jacobs  on  this  f 
piece.”  Mr.  Heinl  wrote  the  copy,  whereas  i 
Elmer  Jacobs,  Chicago,  planned,  designd  j 
and  illustrated  the  entire  series  of  the  Hii*  j 
torical  Folders  turned  out  by  ProductioB  | 
Press.  ] 
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THE  SCULPTURED  LINE 


Show  customers  this  sensational  value  in  Person* 
ally  Imprinted  Christmas  Cards  ...  25  folders 
with  genuine  embossed  illustrations — NAME  IM* 
PRINTED  for  $1.50.  Unsurpassed  value,  rich 
beauty  and  novelty  of  design.  10  designs  ...  all 
French  Folders  4^  inches  by  5  inches.  Envelopes 
to  match. 


THE  MASTERPIECE  LINE 


RETAIL  25  for  $1 .50 


With  Sender's 
Name  Imprinted 


Many  months  of  painstaking  craftsmanship  have 
gone  into  this  quality  line  of  PERSONALLY  IM* 
PRINTED  Christmas  Cards.  Rich  elegance,  su* 
perb  desigrning,  expert  styling,  finest  papers — with 
skilled  color  printing,  embossing,  die>cutting,  steel 
engravings  and  thermographing.  Selection  of  de* 
signs  is  unusually  large — 135  numbers — ^large  as* 
sortment  of  business  Christmas  Cards. 

Show  Our  Gorgeous  Portfolios — FREE  Upon  Request 


MASTERPIECE  STUDIOS  Troy  at  2I»  St.,  Dept  C-IO,  Chicago  III. 


^  V  ARRIVAL 
AT  A  NEW  PRICE 


7  908 


Gothic 


I  Roman  Gothic  I  AT  ALL  BRANCHES 

N9  123456 N9  123456  ‘"“icah type founoess 


AMERICAN  Numbering  machine  co. 

ATLANTIC  AND  SHEPHERD  AVES..  BROOKLYN,  N.  Y. 
BRANCH  — ICS'WEST  MADISON  STREET.  CHICAGO.  ILL. 


r 


Chicago  Observes  Quincentennial 

if  Douglas  C.  McMurtrie,  the  Chicago  Club 
of  Printing  House  Craftsmen,  the  Chicago 
Graphic  Arts  Federation,  and  the  many 
graphic  arts,  advertising  and  allied  gn'oups 
in  Chicago  did  themselves  proud  with  the 
dinner,  commemorating  the  Five  Hun* 
dredth  Anniversary  of  the  Invention  of 
Printing,  held  at  the  Stevens  Hotel  on 
October  1. 

The  dining  room  was  filled  with  more 
than  1300  people  representing  all  branches 
of  the  graphic  arts,  including  the  advertis* 
ing  and  newspaper  fields.  Guests  at  the 
speakers  table  included  the  mayor  as  well 
as  notables  representing  the  city’s  libraries, 
universities,  bookstores,  clubs  and  of  course 
the  printing  and  lithographing  industries. 

Speakers  were  Dr.  Franklyn  Bliss  Sny¬ 
der,  president  of  Northwestern  University ; 
Bishop  Bernard  J.  Sheil,  Catholic  Arch¬ 


Douglas  C,  McMurtrie 

Director  of  Typography 
Ludlow  Typograph  Company 

diocese  of  Chicago;  Rev.  John  Timothy 
Stone,  former  president  of  Presbyterun 
Theological  Seminary ;  Mrs.  Francis  J. 
Waindle,  president  of  Illinois  Federatioa 
of  Women’s  Clubs;  Thomas  Canty,  presi 
dent  of  Typographical  Union  No.  16; 
George  B.  Utley,  librarian  of  Newberry 
Library;  Jack  L.  Hagen,  president,  Chi¬ 
cago  Club  of  Printing  House  Craftsmen; 
George  McKiernan,  president,  Chicsfo 
Graphic  Arts  Federation;  Gerald  Cunnini- 
ham,  mail  order  advertising  manager,  Sean, 
Roebuck  &  Company ;  and  Paul  Scott 
Mowrer,  editor  of  Chicago  Daily  Newt 


PRACTICAL  SILK  SCREEN  PROCESS  KITS 


With  these  practical,  complete  Nil- 
DAR  SILK  SCREEN  KITS  yon  eu 
turn  out  high  grade  showcards,  book  eo^ 
ers,  streamers,  price  cards,  etc.,  at  Uttk 
expeiuel  Print  as  many  as  yon  need- 
in  any  number  of  colors— on  paper,  esid- 
board,  cellophane,  fabric,  metal.  idsM  > 
wood. 

KIT  A — Printing  Unit  30x40  In.,  $3141 
KIT  B — Printing  Unit  20x30  In.,  $IMI 
KIT  C — Printing  Unit  11x14  In..  $IIJ 

Order  today  or  write  for  informOdm 

NAZ-DAR  COMPANY 
4014  N.  Rockwell  St.  Chicap 
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ANNOUNCING 


OUR  1940 
HOLIDAY 
LINE  OF 


PERSONAL  CHRISTMAS 
GREETING  CARDS 


6  Outstanding  New  Personal 
Christmas  Card  Selections 
100  DESIGNS 

No.  100  Series  No.  400  Series 

The  Modern  Selection.  Beautiful  steel  engrv. 
50  for  $1  retaiL  folders.  25  for  S1.75  ret. 


50  for  $1  retaiL 

No.  200  Series 

Deckle-edee  folders. 
25  for  SI  retaiL 

No.  300  Series 
Colorful  numbers. 
50  for  SI  retaiL 


No.  500  Series 

Exquisite  selection. 

50  for  SI.  95  retail. 

No.  600  Series 

Smart  designs,  retail- 
up  to  S21  per  hundred. 


Also  9  Exclusive  Box  Assortments 


This  season  we  are  proud  to  present  the 
most  distinctive  lines  of  Personal  Greet* 
ings  and  exclusive  Box  Assortments  we 
have  ever  created.  Each  selection  is 
outstanding  in  value — appealing  to  the 
most  discriminating  taste — excellent 
paper  stocks — modern  design.  Write  ns 
on  your  letterhead  for  full  details  and 
samples  of  this  exceptional  Christmas 
card  line. 

Our  Service  Second  to  None 

JANES  ART 

STUDIOS,  INC,  Dept.  9 

333-351  East  Ave.  Rochester,  nTy. 


Write  today  tor  prices  and  specifica¬ 


tions  on  this  super  value  bench  saw 


HAMMOND  MACHINERY  BUILDERS,  Inc. 


Dr.  Allen  D.  Albert  gave  the  main  address 
of  the  evening. 

A  dramatization  of  the  book,  “Wings  for 
Words,”  written  by  Douglas  C.  McMurtrie, 
with  the  collaboration  of  Don  Farran,  and 
published  September  30  by  Rand  McNally 
&  Company,  Chicago,  was  shown. 

A  telegram  from  Herman  C.  Mergen- 
thaler,  only  living  son  of  Ottmar  Mer- 
genthaler,  was  read. 

The  Executive  Committee  consisted  of 
Jack  Hagen,  president,  Chicago  Club  of 
Printing  House  Craftsmen ;  George  Mc- 
Kieman,  president,  Chicago  Graphic  Arts 
Federation;  E.  R.  Richer,  president,  Chi¬ 
cago  Federated  Advertising  Club;  Bodine 
Southworth,  president.  Society  of  Typo¬ 
graphic  Arts;  Frank  G.  Hochegger,  presi¬ 
dent,  Lithographer’s  Club  of  Chicago ; 
Frank  Schreiber,  secretary,  Chicago  Photo¬ 
engravers  Association;  Thomas  Canty, 
president,  Chicago  Typographical  Union 
No.  16;  and  Joseph  J.  Seppi,  president, 
Chicago  Printing  Pressmen’s  Union  No.  3. 
Douglas  C.  McMurtrie,  Ludlow  Typograph 
Company,  was  general  chairman. 

Chicago’s  first  printing  press  was  me¬ 
morialized  on  Sunday,  September  29,  the 
first  day  of  Printing  Week  in  Chicago.  A 
bronze  plaque  was  unveiled  at  the  southwest 
corner  of  Clark  street  and  Wacker  drive, 
where  the  first  issue  of  The  Chicago  Demo¬ 
crat,  the  city’s  first  newspaper,  was  printed 
November  26,  1833,  by  John  Calhoun. 

The  unveiling  ceremony  was  sponsored 


by  92  organizations  associated  with  the 
graphic  arts. 

Among  those  who  spoke  at  the  ceremony 
were  the  Rev.  John  Evans,  religion  editw 
of  The  Chicago  Tribune ;  Dr.  James  Alton 
James,  vice  president  of  the  Chicago  Hb- 
torical  society ;  Ulmer  Turner,  a  radio  newt 
commentator,  and  Robert  Collyer  Fergus 
Fergus  is  a  grandson  of  Robert  Fergus  a 
pioneer  Chicago  printer  who  printed  the 
first  edition  of  the  Chicago  city  directory 
in  1839.  ^  „ 

Pittsburgh  Commemorates 
Quincentennial 

★  The  commemoration  of  the  Five  Hun¬ 
dredth  Anniversary  of  Printing  was  ob¬ 
served  in  Pittsburgh,  September  26  to  28. 

An  exhibit  depicting  the  history  of  print¬ 
ing  progress  and  showing  examples  of  the 
best  commercial  printing  produced  in  the 
Western  Pennsylvania  district  during  the 
past  year  was  shown.  There  also  was  an 
exhibit  of  working  demonstrations  of  activi¬ 
ties  in  the  graphic  arts  field. 

There  was  shown  an  exhibit  of  the  Photo- 
Engravers  Association  ;  of  bookbinding,  u 
demonstrated  by  the  Carnegie  Institute 
Press;  of  the  making  of  paper  by  hand, 
as  done  in  the  earlier  days;  and  of  the 
making  of  a  book. 

“Printing — What  it  is  Doing  for  Civili¬ 
zation” — was  the  subject  of  an  essay  con¬ 
test  conducted  among  high  school  students 
of  Western  Pennsylvania  in  connection  with 
Pittsburgh’s  commemoration. 
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SPECIAL 

No.  7 

An  I  DEAL  face  for 
Christmas  Cards— 
Announcements— 
Social  Stationery. 
14  Point 
Neon  Cursive 
Caps  and  Lower  as 
shown  —  (not  on 
script  body). 

only  $2.00 

in  U.  S.  A.  only 
Postase  Prepaid 
Cash  with  Order 

NEON 

TYPE  FOUNDRY 
41 8  First  Avc. 
Pittsburgh/  Pa. 
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REininD  PROSPECTS 

Daily  ■  •  •  Month  After  Month 

autopoint  gifts  bring  In 
business  All  Year  ’Round! 


THESE  AUTOPOINT 
BUSINESS  GIFTS 
BREAK  SAUS 
RESISTANCE ! 


Your  holiday  greeting  on  useful  AUTOPOINT  busi¬ 
ness  gifts  is  before  customers  and  prospects  month 
after  month — makes  daily  “sales  call  backs”  for  you. 

Your  name,  selling  message  and  trade-mark  accurately 
reproduced.  Lasting,  effective  advertising  that  builds 
sales  and  goodwill. 

PERPETUAL  CALENDAR  MEMO  CASE 

No.  153 — Combines  easy-to-read  perpetual 
calendar  and  pack  of  230  loose-leaf  memo  sheets 
in  gleaming  case  made  of  BAKELITE  molding 
material — walnut  color.  A  flick  of  the  fingers 
removes  a  3"x5‘'  memo  sheet.  Follow  up 
with  extra  memo  sheets  cut  from 
scrap  and  printed  with  your  ad. 

DE  LUXE  AUTOPOiMT  PENCIL-> 

No.  52GS— New  deluxe  AUTOPOINT 
Pencil.  Gold-filled  trim  and  inlaid  crown 
on  cap  and  finger  grip.  Famous  Grip- 
Tite  tii> — lead  can’t  wobble,  twist,  fall 
out.  Made  of  BAKELITE  molding 
material.  Available  for  standard  or 
Real  Thin  Lead. 

AUTOPOINT 
CIGADOR 

No.  246 — Cigarette 
server-ashtray. 
Cigarette  por»  up 
with  slight  twist  of 
top.  Chrome  finish 
ashtray  and  trim. 
Holds  20  cigarettes. 

DAILY  DATE  CALENDAR 

No.  157 — Daily  Date  Calendar — smartly 
streamlined.  Pad  always  level  with  top  .  .  . 
eliminates  “empty”  appearance.  “V-slotted” 
calendar  sheets  are  easily  pulled  out — no  un¬ 
sightly  stubs.  Case  made  of  BAKELITE 
molding  material,  walnut  color. 

Write  today  for  illustrated  catalog  and  quantity  prices 
of  these  and  other  sales-building  AUTOPOINT  Busi¬ 
ness  Gifts. 

AUTOPOINT  00.,  1822  W.  Foster  Ave.,  Chicago,  III.,  U.S.A. 


The /Better 

Reg.  Trade  Mark  of  Autopoint  Co. 
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Business  Card  Stock  ^ab 

Use  WIQQIN8  Business  Card  Stock  on  all  your  P«r 

orders!  Finest  grade  of  Crane’s  rag  content  bris- 
tols.  Micrometrically  cu<  and  scored  for  loose 
or  book  form.  Sold  in  lots  of  100  and  higher  in 
all  standard  business  card  sizes,  in  various  grades. 

Save  time  and  waste. 

Kc^  samples  and  iirices  always  on  hand  for 
quick  estimates.  We.  or  any  of  these  paper  mer¬ 
chants,  are  waiting  for  your  inquiry. 

THE  JOHN  B.  WIQQIN8  COMPANY 
.  1161  Fullerton  Ave.,  Chicago 

New  York  City:  Richard  G.  Pittsburgh:  Ohatlleld  &  Woods 
Loeech  Oo.  Co. 

Detroit:  Seaman-Patrick  Pa-  Grand  Rapids:  Carpenter  Pa¬ 
per  Co.  oer  Co. 


They  detach  from 
taba  of  25  with 
perfect  edge*. 


8t.  Louis:  Tobey  Pine  Papsw, 
Inc.  -  m. 

Cincinnati:  The  Chatfleld  Pi- 
oer  Co.  _ 

Houston:  L.  S.  Bosworth  Go.. 
Inc. 
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Facts  About  Humidification 

★  An  interesting  new  8  page  illustrated 
educational  bulletin  entitled  “Facts  You 
Should  Know  About  Humidification”  has 
just  been  published  by  Armstrong  Machine 
Works,  877  Maple  Street,  Three  Rivers, 
Michigan.  It  discusses  the  cause  and  cure 
of  troubles  accompanying  dry  air  during  the 
winter  heating  season. 

Tables  list  the  desirable  relative  humidity 
for  industrial  processes,  the  regain  for  vari¬ 
ous  materials,  the  amount  of  moisture  re¬ 
quired  to  raise  relative  humidity  to  desired 
point,  etc.  The  catalog  section  contains  data 
on  a  new  line  of  Armstrong  Steam  type 
humidifiers.  ^ 

Dedicate  Printing  House  Square 

★  Street  signs  and  a  bronze  pavement 
plaque  were  unveiled  September  16,  in  the 
triangular  plot  at  Park  Row  and  Nassau 
Street,  New  York  City,  at  dedication  exer¬ 
cises  to  mark  official  adoption  by  the  City 
of  the  name  Printing  House  Square  through 
a  bill  passed  by  City  Council  last  spring. 

Following  the  placing  of  a  floral  wreath, 
gift  of  Franklin  Savings  Bank,  on  the 
Franklin  statue  by  William  Bradford,  de¬ 
scendant  of  New  York’s  first  printer,  the 
pavement  plaque  was  unveiled  by  William 
T.  Dewart,  Jr.  of  the  Sun.  This  plaque 
reads :  “Printing  House  Square,  former 
location  of  many  newspapers  and  printing 
plants  including  Sun,  Times,  World,  Trib¬ 
une,  Herald.  Placed  by  State  Education 
Department,  New  York  Times,  Printing 
Magazine,  N.  Y.  Herald  Tribune,  The  Sun, 
New  York  Employing  Printers  Association, 
Allied  Printing  Trades  Council.” 

Captain  Thomas  L.  Whelpley,  chaplain 
of  the  18th  Infantry,  opened  and  closed  the 


William  T.  Detveurt,  Jr.,  aecretary  of  Net 
York  Sun  unveila  bronae  pavement  plaqu 
near  BenJ.  Franklin  atatue.  Left  to  right  i 
photo:  William  A.  Carrollf  N»  Y.  City  Conn 
cil  man;  Mr.  Dewart;  Charlea  McD.  Puckett 
of  the  New  York  Timea;  Erneat  F.  Trottm 
edtior  of  Printing  Magazine;  William  1 
Riecker,  preaident  of  New  York  Employin 
Printera  Aaan.;  Meaamore  Kendall,  pret 
dent  of  National  Society  of  Sona  of  the 
American  Revolution;  and  William  Brad* 
ford,  descendant  of  New  York*  a  fir  at  printer. 


Advertising  — 


Zephyr  ROLODEX 


Zephyr 

AUTODEX 

Most  popular 
telephone  index 
ever  invented. 
Set  arrow — push 
button — there’s 
page  wanted. 
Eleven  colors. 


When  you  send  this  startingly  new 
desk  piece  you  put  your  name  at  some¬ 
one’s  finger  tips  —  constantly.  It  is 
the  handiest  (and  handsomest)  acces¬ 
sory  you’ve  ever  seen.  230  3"  x  5" 
memo  sheets  are  completely  enclosed 
in  a  stunning  Bakelite  case,  yet  one 
motion  of  your  fingers  on  a  roller  and 
a  sh^t  is  in  your  hand.  Can  be 
imprinted  on  face  with  your  ad.  a 

Zephyr  THERMODEX  yf 

Very  new,  immensely  popu>  ^ 
lar.  Fine,  guaranteed  foun- 
tain  pen  in  beautiful  Bake-  SSSjfB^ 
lite  case  containing  instant- i||BG|j*|i|^ 
ly  readable,  always  reliable 
dial  thermometer. 


•  ZEPHYR  AMERICAN  CORP. 

J  31  West  47th  St.  New  York  City 
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Handy 

Miniature 

Fonts 


ACME 


UMBRA 


Figures 

25c 

Extra 
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99000SS 

Precision  made  from  extra  hard  even- 
wearing  Wilkes  foundry  type  metal. 
24  to  48  pt.  available.  Shipped  same 
day  order  received.  Catalog  FREE. 
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ACME  TYPE  FOUNDERS 
161  W.  Harrison  St.,  Chicago 

Ship _ miniature  fonts  24  pt.  Umbra  at 

$I.N  ea.  Fig.  25c  extra.  Enclosed  find  \ 


Address. 


exercises  with  prayer,  and  a  color  guard 
was  present  frona  the  62nd  Coast  Artillery. 

The  exercises  were  in  charge  of  Mess- 
more  Kendall,  chairman  of  the  committee 
on  arrangements.  Other  members  of  the 
committee  were  William  T.  Dewart,  Jr., 
of  The  Sun ;  Charles  McD.  Puckette  of  The 
New  York  Times;  William  E.  Haskell  of 
the  N.  Y.  Herald  Tribune;  William  F. 
Riecker,  president  of  the  New  York  Em¬ 
ploying  Printers  Association;  Charles  C. 
Walden,  Jr.,  of  Printing  Magazine;  Vin¬ 
cent  J.  Ferris  of  the  Allied  Printing  Trades 
Council;  George  H.  Carter,  former  U.  S. 
Public  Printer;  and  J.  Henry  Smythe,  Jr. 

The  movement  to  put  Printing  House 
Square  officially  on  City  maps,  also  to  place 
the  plaque,  was  inaugurated  by  J.  Henry 
Smythe,  Jr.,  founder  nationally  of  “Frank¬ 
lin  Day”  and  chairman  of  the  Benjamin 
Franklin  Committe  of  the  National  Society 
of  Sons  of  the  American  Revolution. 

Among  those  who  spoke  were  Arthur  T. 
Robb,  editor  of  Editor  and  Publisher,  and 
Councilman  William  A.  Carroll. 


**Living  Lithography** 

A  national  exhibition  of  comprehensive 
displays  on  various  phases  of  lithography, 
known  as  “Living  Lithography,”  is  being 
held  during  the  entire  month  of  October  in 
Philadelphia.  Sponsoring  organizations  are 
The  Philadelphia  Art  Alliance  and  the 
Lithographers  National  Association.  It  is 
being  held  in  the  entire  building  of  the 
Alliance,  251  South  18th  Street. 

Examples  of  every  type  of  commercially 
produced  lithographic  material,  as  well  as 
displays  of  travel  posters,  maps,  fine  arts, 
music,  wall  papers,  fabrics,  books,  ceramics 
and  decorative  objects  are  being  shown.  A 


model  grocery  store  depicts  a  familiar  scent 
in  terms  of  graphic  arts :  from  the  window 
display  to  the  life-size  cut-out  figure  hold, 
ing  a  popular  food  brand-package;  from 
the  counter  dispenser  carrying  reaffily  s^ 
lected  boxes  of  a  many  flavored  dessert 
to  the  hundreds  of  labels  on  canned  goods 
on  the  shelves.  There  is  also  a  model  drug 
store.  The  historical  side  of  lithography 
is  also  being  presented. 

For  the  many  visitors  there  are  and  will 
be  special  meetings,  clinics  and  trips  to 
plants. 


Lithographic  Clinic 
★  P  A  C,  (Printing  and  Advertising  Chn. 
ics).  Sponsored  by  the  General  Printini 
Ink  Corporation,  has  prepared  an  all  daj 
program  for  October  17,  at  the  Philadelphia 
Art  Alliance,  251  South  18th  Street,  Phih. 
delphia,  at  the  invitation  of  the  Lithog. 
raphers  National  Association. 

The  following  is  a  list  of  the  speakers  and 
their  subjects  for  the  lithographic  clink: 
Program  Chairman — Dr.  Howard  T.  Hor¬ 
de,  University  of  Pennsylvania;  “Rerioi 
of  the  Industry  in  America,”  Maurkt 
Saunders,  chairman.  Lithographic  National 
Association;  “Development  of  First  Com¬ 
mercial  Era,”  Joseph  F.  A.  Jackson; 
“Transition  to  Modern  Commercial  Pro¬ 
duction,”  William  Misuraca,  supervisor  cf 
lithogn'aphy.  National  Can  Corporation; 
“Types  of  Lithography  for  Advertiseri,* 
M.  E.  Goldman,  account  executive,  The 
Aitken-Kynett  Company;  “Lithography  u 
a  Merchandising  Tool,”  D.  J.  Finn,  adver¬ 
tising  manager,  RCA  Manufacturing  Com¬ 
pany,  Inc.,  and  “Lithography  in  the  Fu¬ 
ture,”  W.  J.  Wilkinson,  president,  Zeem- 
Wilkinson  Company. 
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Helpful  Pressroom  Bulletin 

*  Because  it  was  convinced  that  many  im¬ 
portant  jobs  are  delayed  or  lost  through 
the  improper  doping  of  inks  or  the  failure 
of  the  printer  to  know  how  or  when  to  ad¬ 
just  his  inks  to  meet  unusual  printing  con¬ 
ditions,  E.  J.  Kelly  Co.,  Kalamazoo,  Michi¬ 
gan,  has  prepared  “Pressroom  Dopes,”  a 
bulletin  available  free  to  interested  readers. 


Case  Barents  and  Bill  Anderson,  press¬ 
men  at  Barnes  Printing  Company,  Kala¬ 
mazoo,  Michigan,  find  much  of  interest  in 
the  new  Bulletin  No.  2.  “Pressroom  Dopes," 
just  prepared  by  the  E.  J.  Kelly  Company, 
Kalamazoo,  Michigan,  Ink  Makers. 


"It  is  the  purpose  of  the  bulletin,”  writes 
the  company,  “to  help  printers  to  cope 
more  successfully  with  these  conditions 
which  arise  from  time  to  time  in  the  best  of 
pressrooms.” 

The  bulletin,  which  now  is  No.  2  issued 
by  the  company,  (No.  1  dealing  with  “Ten 
Ways  to  Avoid  Offset”),  offers  pertinent 
information  on  printing  inks,  the  materials 
necessary  to  adjust  them  in  the  pressroom, 
and  their  proper  uses. 


»  <€ 

Photoengravers  to  Convene 

*  The  44th  annual  convention  of  the  Amer¬ 
ican  Photo-Engravers  Association  will  be 
held  at  Hotel  Pennsylvania,  New  York 
City,  October  14  to  16. 


NOW  is  the 
Time 

to  check  your 

ROLLER 
SUPPLY 

for 

FALL  and  WINIER 


Order  your 
Winter  Rollers 
from  CHICAGO 
ROLLER  CO. 


"The  Longer 

You  Use 


'Em 


The  Better 

You'll  Like  'Em 


Chicago  Roller  Co 

554-570  W.  Harrison  St. 
CHICAGO,  ILL. 
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Newspaper  Page  Storage  Rack 

★  A  rack  in  which  20  full  eight-column 
newspaper  pages  with  stereotype  chases 
may  be  stored  is  the  Reid-Hill  Newspaper 
Page  Storage  Rack,  being  announced  by 
William  Reid  Co.,  2271  Clybourn  Avenue, 
Chicago. 

According  to  the  announcement,  the 
weight  of  the  rack  is  about  1600  pounds. 


Two  Westinghouse  j4-h.p.  motors  can  be 
run  on  110-volt  light  line  or  220-volt 
power  line.  The  announcement  reads: 

“One  motor  running  clockwise  and  has 
two  straight  round  belts  to  one  drive  wheel, 
other  motor  running  counter-clockwise  and 
has  two  round  belts  running  to  other  drive 
wheel,  one  belt  will  pull  the  load.  Clutch 
is  mounted  between  the  two  drive  wheels, 
move  clutch  lever  handle  to  make  platform 
go  up  or  down.  Drive  is  very  quiet.  605^" 
from  floor  to  top  shelf,  18"  from  floor  to 
bottom  shelf.  20  shelves  30"  wide  by  30" 
deep,  platform  33"  wide  and  26"  deep. 


Automatic  safety  stop  at  top  and  bottom. 
Shafts  are  mounted  on  ball  bearings  and 
ball  thrust  bearings  and  platform  rides  np  I 
and  down  on  ball  bearings.  Platform  can 
be  folded  out  of  way  if  desired.  Clutch 
easily  adjusted  for  more  or  less  pull.  Long 
steel  screw  and  large  bronze  nut  on  each 
drive  platform  up  and  down.” 

»  « 

Typographers  Elect  Officers 

★  The  following  officers  were  elected  at  the 
annual  convention  of  the  Advertising  Tj.  I 
pographers  Assn,  of  America,  Inc.,  Sep¬ 
tember  18  at  White  Sulphur  Springs,  West  I 
Virginia :  E.  G.  Johnson  ( J.  M.  Bundscho,  I 
Inc.,  Chicago),  president;  H.  H.  Blink-  I 
mann  (Bohme  &  Blinkmann,  Inc.,  CleT^ 
land),  first  vice-president;  A.  J.  Meyer  { 
(John  C.  Meyer  &  Son,  Philadelphia),  sec-  I 
ond  vice-president;  William  Camall  (Los 
Angeles),  third  vice-president;  P.  J.  Frost 
(Frost  Brothers,  Inc.,  New  York),  treas¬ 
urer;  Albert  Abrahams  (New'  York  Em¬ 
ploying  Printers  Association,  Inc.),  execu¬ 
tive  secretary.  Also,  the  following  Board  of 
Directors:  All  the  officers  and  Kurt  H. 
Volk  (Kurt  H.  Volk,  Inc.),  E.  M.  Diamant 
(Diamant  Typographic  Service),  and  C. 

E.  Ruckstuhl  (Typographic  Service  Com¬ 
pany),  of  New  York. 

»  « 

Roller  Company  Doubles  Space 

★  The  long  Island  City  offices  of  the  Ideal 
Roller  &  Manufacturing  Company  at  21-24 
39th  Avenue,  have  recently  been  doubled  io 
size.  Modernized  glass  brick  windows  and 
fluorescent  lighting  are  features  of  the  new 
addition.  The  new  office  completes  the  mod¬ 
ernization  and  expansion  program  which 
began  last  year  when  the  factory  was  en¬ 
larged  to  accommodate  additional  machin¬ 
ery  needed  for  the  manufacture  of  the  com¬ 
pany’s  new  and  improved  types  of  rollers. 


IN  ROLLS  -  UNIFORM  -  ECONOMICAL 
THE  JOHNSTON  PAPER  COMPANY, 


Chesterfield  makeready  TISSUE 

.001  Thickness  for  Printers — 3000  lineal  feet  per  ndl 
15  inch . S  6.00 _ 20  inch . I  LH 

.0015  Thickness  for  Lithogrs. — 2000  lineal  feet  per  roD 

19  %  inch . $  7.00  44  inch . I16.H 

25%  inch .  9.50  48  inch . 17.50 

38  %  inch .  13.00  54  %  inch . 20.00 

2060  reading  road.  CINCINNATI,  OHIO 
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New  Paasche  Air  Gun 

i,  Paasche  Airbrush  Company,  1913  Diver- 
sey  Parkway,  Chicago,  manufacturers  of 
Paasche  System  “No  Offset”  Spray,  have 
just  announced  the  introduction  of  Type 
F980  Airgun,  a  completely  airoperated  unit 
said  to  embody  many  new  features  which 
promote  simplified  economical  operation 
and  improved  control  for  “No  Offset”  spray 
systems. 

In  this  new  type  Airgun  there  are  said 
to  be  no  wearing  parts,  no  friction  or  pack- 


Efiiciency,  dependabil¬ 
ity,  and  low  operating 
cost — these  are  features 
which  hare  made  Cost 
Cutter  Saws  known  by 
hundreds  of  printers  as 
today's  best  buy.  A  30- 
day  trial  will  prove  it. 


Model 


Sold  on  a 
Money- Back 
Guarantee 


ings  needing  to  be  oiled.  The  air  cap  is  of 
a  non-clogging  type  with  fewer  parts  and 
extra  springs  and  head  gasket  reported 
eliminated.  The  honed  stainless  steel  fluid 
tip  is  said  to  give  a  more  perfect  atomiza¬ 
tion  with  a  minimum  amount  of  air.  A 
Fan  Spray  Control,  located  just  above  the 
aircap,  provides  positive  adjustment  from 
round  pattern  for  small  sheets  for  a  fan 
spray  up  to  42". 

The  Air  Index  Calibrated  Control  Dial 
with  which  the  airgun  is  controlled  is  said 
to  be  a  feature  which  is  exclusive  with 
Paasche.  According  to  reports,  it  permits 
quick  control  of  beads  or  mist  regardless 
of  air  pressure  while  the  density  of  spray 
«n  be  adjusted  while  the  gun  is  in  opera¬ 
tion  without  changing  airregulators. 


Write  for  folder 
and  prices 


C.  B.  NELSON  &  CO. 

720  South  Dearborn  St.,  Chicago,  111. 
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Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO.  ILL. 


ELECTROTYPERS 
N ICKELTYPERS 
STEREOTYPERS 


Profitable  Composing  Room 

★  With  the  alluriog  title  “How  Your  Com¬ 
posing  Room  Can  Pay  Dividends,”  an  in¬ 
formative  pamphlet  has  just  been  issued  by 
the  Hamilton  Manufacturing  Company. 
Two  Rivers,  Wisconsin.  Every  printer 
wants  a  profitable  composing  room,  but  not 
every  printer  has  found  the  way  to  get 
one. 


Hamilton  tells  the  reason  for  the  disap¬ 
pointment  of  many  who  have  not  found  the 


answer  and  shows  some  of  the  things  that 
can  be  done  about  it.  The  pamphlet  has 
twelve  pages  of  crisp  copy  and  pictures. 
There  is  a  floor  plan  folder  and  sheet  of 
templates  with  an  invitation  to  each  printer 
to  use  these  materials  in  making  a  layout 
that  will  improve  the  arrangement  of  his 
own  equipment.  Here  is  a  chance  for  the 
printer  to  be  his  own  engineer  with  all  of 
the  necessary  materials  and  a  bit  of  advice 
offered  free.  The  pamphlet  is  sent  to  any 
printer  who  writes  a  request  on  his  letter¬ 
head. 


“Bull’s  Eye”  Paper  Drill 

Christie-Lucas,  Inc.,  25  North  Street, 
Rochester,  N.  Y.,  announces  the  Model  6 
“Bull’s  Eye”  Paper  Drill. 

It  is  claimed  for  the  drill  that  with  a 
capacity  over  1  inch,  it  will  handle  half  a 
ream  of  paper  at  a  time,  without  shifting  or 
turning  stock  over;  that  its  speed  permits 
of  as  many  as  100,000  holes  per  hour.  It 
has  an  18-inch  sliding  tray,  in  which  the 
stock  may  be  firmly  held  between  guides. 
There  are  seven  adjustable  stops. 

The  interchangeable  hollow  drills  used 
are  said  to  be  of  the  finest  s**el,  and  not 
to  heat  up  as  with  motor-driven  drills. 
They  range  in  size  from  54".  by  Idths  or 
32nds,  up  to  diameter. 

Among  the  other  features  are  the  adjust¬ 
able  guides;  right  and  left  guides.  Either 
one  or  both  may  be  used  or  removed.  The 
manufacturer  calls  attention  also  to  the 
adjustable  back-gage,  the  effortless  lever 
action,  the  automatic  chip  disposal,  and 
the  machine’s  simplicity  and  precision. 


For  Registering  Colors 

★  A  new  device  for  lining  up  and  regU. 
tering  colors  for  one  color  or  for  multi¬ 
color  printing  (the  invention  of  Benj.  I 
Kaye,  who  is  employed  by  J.  H.  &  G.  B 
Siebold  Inc.)  has  been  taken  over  and  wiB 
be  manufactured  and  sold  by  the  Speedee 
Register  Company,  who  are  opening  office 
at  218  William  Street,  New  York  City. 

This  new  invention  embraces  the  use  of 
a  transparency  upon  which  the  key  images 
are  printed  in  one  color  and  placed  upon 
an  imposing  table  to  guide  the  alignment 
and  to  register  all  successive  forms. 

'This  procedure  is  said  to  save  time  for 
the  printer,  and  to  eliminate  most  of  the 
idle  press  time  heretofore  found  necessary 
and  unavoidable. 


Speedee  Register  Company  has  been 
formed  to  manufacture  and  sell  only  this 
type  of  machine.  It  announces  that  the 
mechanism  is  inexpensive  and  easy  to  op¬ 
erate.  It  will  be  made  in  all  sizes. 
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For  Closer  Cooperation 

★  The  establishment  of  direct  contact  be¬ 
tween  management  and  every  wage  earner 
in  the  company’s  plant  is  the  feature  of  a 
plan  recently  instituted  by  American  Type 
Founders,  Inc.,  for  a  series  of  discussion 
group  meetings  to  be  held  during  working 
hours  at  the  company’s  factory  in  Elizabeth, 

N.  J. 

The  plan,  sponsored  by  Thomas  Roy 
Jones,  president  of  the  company,  contem¬ 
plates  the  holding  of  twenty  such  meet¬ 
ings  during  the  course  of  the  year.  The 
meetings  will  be  kept  small,  in  order  to 
promote  general  discussion,  and  attendance 
will  be  by  invitation  only.  Invitations  will 
be  allotteed  to  each  company  division  in  pro¬ 
portion  to  the  number  of  men  employed  in 
the  division,  the  actual  names  being  selected 
in  alphabetical  order.  In  this  way,  every 
man  in  the  plant  will  have  an  opportunity 
to  attend  at  least  one  meeting  during  the 
year. 

Subjects  for  discussion  will  be  selected 
in  advance,  largely  on  the  basis  of  sug¬ 
gestions  from  the  men  themselves.  Before 
each  meeting,  the  topic  selected  will  be 
posted  on  all  plant  bulletin  boards  to¬ 
gether  with  a  list  of  those  invited  to  par¬ 
ticipate.  This  permits  consideration  of  the 
topic  by  the  entire  force  before  the  meeting 
and  the  development  of  pertinent  questions 
and  suggestions  for  presentation  at  the 
meeting.  After  each  meeting,  condensed 
minutes  of  the  dbcussion  will  be  prepared 
and  distributed  to  the  whole  staff,  so  that 
even  those  not  in  attendance  can  get  the 
benefit  of  the  proceedings. 

Presiding  at  the  first  meeting.  President 
Jones  stated  that  the  purpose  of  the  plan 
was  to  establish  a  forum  where  manage¬ 
ment  and  employees  could  get  together  in 
an  informal  way  for  the  discussion  of  com¬ 
pany  problems  and  activities.  Speeches  of 
any  kind,  he  said  emphatically,  would  not 
be  permitted,  but  every  man  attending  was 
urged  to  join  in  the  discussion  and  to  ex¬ 
press  his  views  with  complete  frankness. 
He  pledged  equal  frankness  on  the  part  of 
the  company.  Each  meeting  will  be  under 
the  leadership  of  some  company  executive 
who  will  act  as  chairman  and  as  manage¬ 
ment’s  spokesman,  but  will  not  otherwise 
attempt  to  dominate  the  discussion.  The 
meetings  will  be  held  at  45  minutes  dura¬ 
tion,  and  the  men  attending  will  do  so  on 
company  time. 


PROFITS  FOR  YOU 

IN 

ROLL  -  A  -  MINUTE 
PRINTED  TAPE 


Here’s  a  machine  that  will  revolutionize 
specialty  roll  printing  ...  a  machine  that 
will  enable  you  to  offer  quicker  service — 
and  to  earn  quicker  profits — in  the  print¬ 
ing  and  rewinding  of  rolls  of  paper,  gummed 
tape,  cotton,  silk,  other  fabrics,  and  strip 
material  in  general.  The  Roll-A-Minute 
Rotary  Press  was  designed  expressly  for 
these  purposes,  and  is  priced  within  reach 
of  any  printer.  It  is  a  sturdy  machine, 
light  in  weight,  easily  movable,  simple  to 
operate,  and  practically  foolproof.  Tou  sim¬ 
ply  plug  it  into  a  light  socket  and  you’re 
ready  to  ga 

FEATURES 

Speeds  up  to  60,000  impressions  per  hour 
—depending  on  size  of  imprint.  About  250 
standard-size  gummed  tape  rolls  per  day. 

No  type  necessary.  Printing  is  done  from 
the  newly  perfected  semi-hard  rubber  dies, 
which  are  now  quickly  obtainable  at  nom¬ 
inal  cost.  Roll  widths  vary  from  up 
to  3"  .  .  .  imprint  lengths.  1"  to  12". 
Equipment  for  four  sizes,  no  extra  charge. 

Any  worker  of  average  intelligence  can 
operate  this  machine  immediately  afMt 
reading  the  directions,  and  can  become  an 
expert  operator  within  a  few  days. 

Finally,  the  Roll-A-Minute  Rotary  Press 
can  be  had  on  a  pay-as-you-profit  basis. 

Write  for  Details 

NEW  ERA 

MANUFACTURING  COMPANY 
371  Eleventh  Ave.,  Paterson,  N.  J. 
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Helpful  Ink  Book 

•k  A  new  book  which  demonstrates  a  col* 
lection  of  fine  halftone  blacks  and  process 
colors,  has  recently  been  issued  by  the 
Geo.  H.  Morrill  Co.,  Division  of  General 
Printing  Ink  Corporation,  100  Sixth  Ave¬ 
nue,  New  York  City.  This  book  is  de¬ 
signed  so  that  easy  practical  comparisons 
can  be  made. 

Illustrating  some  ten  or  more  halftone 
blacks,  they  have  shown  each  black  printed 
on  the  same  stock  and  from  the  same  en¬ 


graving.  By  this  method  the  results  of 
using  a  toned  black  can  be  compared  with 
one  that  is  untoned;  a  satin  finish  with  a 
dull  finish,  and  many  other  interesting  com¬ 
parisons. 

The  announcement  states :  “Develop¬ 
ments  during  the  past  two  years  have  com¬ 
pletely  revolutionized  the  method  of  mak¬ 
ing,  and  the  uses  of  halftone  blacks.  The 


introduction  of  new  synthetic  vehicles  com¬ 
bined  with  driers  of  an  entirely  new  type 
now  makes  it  possible  to  speed  up  produc¬ 
tion  to  a  point  which  was  thought  imposrible 
two  or  three  years  ago.” 

This  new  book  is  the  eleventh  in  s  se-  ! 
ries  on  specialized  inks  that  Morrill  hai 
issued  during  the  current  year,  and  b^ 
comes  a  part  of  their  specialized  ink  li- 
brary. 

»  <c 

ATF  Announces  Changes 

★  Frederick  B.  Heitkamp,  vice-president  ol 
the  American  Type  Founders  Sales  Corpo. 
ration,  announced  recently  that  Fred  A. 
Hacker,  supervisor  of  the  ATF  Rubb« 
Plate  Division,  has  assumed  additional  du¬ 
ties  as  supervisor  of  Offset  Equipment  and 
Accessories  Sales.  Associated  with  Hacker 
in  this  department  will  be  W.  Howell  Lee 
who  has  for  some  time  been  connected  with 
the  ATF-Webendorfer  organization  at  Mt 
Vernon,  N.  Y.  It  is  also  announced  that 
Herbert  P.  Paschel,  formerly  of  the  G^ 
vaert  Company,  New  York,  and  writer  on 
the  technique  of  color  photography  and 
reproduction,  has  accepted  an  appointment 
as  offset  camera  specialist  with  ATF. 

On  the  Pacific  Coast,  the  appointment  of 
Dave  O’Brien  and  Arthur  D.  Gilbertson  as 
manager  and  office  manager,  respectively, 
of  the  ATF  Portland  (Ore.)  office  became 
effective  recently.  O’Brien  for  the  past  IS 
years  has  been  president  and  Pacific  Coast 
manager  of  the  Monotype  Corporation  of 
California,  an  affiliate  of  the  Lanston  Mono¬ 
type  Company.  Gilbertson  is  being  trans¬ 
ferred  to  the  Coast  from  the  ATF  office  in 
Cleveland. 


TIPS  ON  PRESSWORK 
$1.50  a  Copy 

Get  your  copy  of  this  helpful  book  now. 
Send  check  or  money  order. 

GRAPHIC  ARTS  PUBLISHING  CO. 
608  So.  Dearborn  St.  Chicago,  ill. 


Write  for  our| 
folder 

TYPE  METAL 
HELPS 


(as  line  a  type  metal  as  is  made) 

UNITED  AMERICAN  TYPE  METAL 

United  American  Metals  Corp'n,  2246  West  Hubbard  Street,  Chicago,  Illinois 
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Mark  J.  Garlick 

★  Mark  J.  Garlick,  manager  of  the  Chicago 
of5cc  of  The  Challenge  Machinery  Co.,  died 
in  Chicago  on  September  15  after  an  illness 
of  several  weeks. 

Carlick  was  bom  in  Lansing,  Michigan, 
January  28,  1880,  and  spent  the  early  part 
of  his  life  in  that  city.  In  1894  he  entered 
the  employ  of  the  Launt  Thompson  Print¬ 
ing  Co.  of  Lansing  and  remained  there  until 
1898,  when  he  went  to  San  Francisco,  where 
he  worked  as  a  cylinder  pressman  and  press¬ 
room  foreman. 

In  1900  he  returned  to  the  Midwest  as 
salesman  and  press  erector  for  Barnhart 
Bros.  &  Spindler,  Kansas  City.  Eight 
years  later  he  was  transferred  to  the  Dallas 
branch  of  the  firm,  where  he  later  became 
asisstant  branch  manager. 

After  leaving  Barnhart  Bros.  &  Spindler, 
Garlick  engaged  in  the  manufacture  and  sale 
of  printers’  rollers  in  Dallas  and  Kansas 
City.  In  1921  he  joined  the  Challenge  or¬ 
ganization,  and  was  appointed  manager  of 
the  firm’s  Chicago  branch  in  1925. 

Mr.  Garlick  is  survived  by  the  widow, 
Viola  M.,  and  one  son,  Mark,  Jr. 

»  « 

Porchase  Linograph  Corporation 

*  The  Linograph  Company,  a  partnership, 
has  purchased  the  Linograph  Corporation. 
The  principal  partners  in  the  new  organ¬ 
ization  are  R.  R.  Englehart  and  R.  D.  En- 
glehart. 

The  avowed  purpose  of  the  Linograph 
Company  is  to  expand  production  of  the 
Linograph  “50.”  Plans  for  the  immediate 
future  include  a  new  factory  building  with 
the  most  efficient  production  line  in  the 
industry.  Adequate  financial  backing  in¬ 
sures  the  successful  completion  of  all 
projected  expansion,  and,  more  important, 
gives  assurance  to  the  industry  that  Lino¬ 
graph  is  to  become  one  of  the  key  suppliers 
in  the  typesetting  field. 

Definite  and  encouraging  increases  in  re¬ 
cent  sales  are  reported  by  the  new  Lino¬ 
graph  management. 

New  Carbro 

♦  Photochrom  Laboratory,  1141  Belmont 
Ave.,  Chicago,  has  developed  a  process 
which  the  company  claims  permits  for  the 
first  time  accurate  reproduction  on  paper  of 
Kodachrome’s  full  range  of  tones  and 
colors. 


WHICH  IS  MORE 


IMPORTANT? 


in  REUEF  PRINTING 

Quality  Sfieed 


Domore 

Automatic 

PROCESSING  MACHINE 

y^u  Sptk  ! 

No  longer  is  if  necessary  to 
slow  down  for  fine  plastic  relief 
printing.  The  DOMORE  Auto¬ 
matic  produces  quality  Virko- 
type  at  full  press  speed.  That's 
why  more  and  more  firms  are 
switching  to  DOMORE. 

Virkotype  Permanent  Com¬ 
pounds  with  "X"  Base  Inks 
give  hard  and  flexible  relief 
printing. 


Wood,  Nathan  &  Virkus  Co. 

Incorporated 

112  Charlton  Street  New  York  City 
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All-American  Teams 

*  An  unusual  type  of  sales  competition,  in 
the  form  of  an  intramural  football  league, 
has  been  organized  by  American  Type 
Founders  Sales  Corporation.  The  company’s 
entire  sales  force,  down  to  the  last  secretary 
and  office  boy,  has  been  divided  into  eight 
teams  that  will  compete  during  the  fall 
months  for  a  series  of  prizes.  Each  team 


These  executives  soill  officiate  in  the  ATF 
Football  League  (left  to  right):  Frank 
Shober,  Nese  York  manager}  C.  D,  Proctor f 
sales  promotion  manager;  E.  G.  Williams, 
executive  vice  president;  T.  R.  Jones, 
president. 


of  team  prizes  as  well  as  prizes  for  indi 
vidual  effort. 

Team  songs  and  cheers  are  already  pouj.  1 
ing  in  from  ATF  branch  offices  all  over  the 
country.  Typical  is  the  song  written  by 
Pittsburgh  cheer  leader,  Maryann  Geialer; 
Come  on  Spartans  I  Hold  that  line  I  I 
Get  those  orders— don’t  waste  time  I 
A  little  speed  is  all  we  need 
To  put  us  out  there  in  the  lead  I 
One  inspired  player,  operating  as  right  I 
end  on  the  ATF  Stymies,  reports  that  ht  f 
has  already  received  an  offer  to  join  the  | 
Green  Bay  Packers  after  the  ATF  Bfaum 
is  over. 

»  « 

Loose-Leaf  Plastic  Binding  I 

★  Tauber-Tube,  238  William  Street,  Nes  j 
York  City,  announces  the  completion  of 
the  genuinely  loose-leaf  Tauber-Tube. 
This  Tauber-Tube  is  the  latest  addition  to  ; 
the  company’s  growing  family  of  sizes ;  and, 
according  to  the  announcement,  was  in¬ 
vented  by  Rudolph  Tauber,  in  answer  to 
hundreds  of  requests. 

This  Tauber-Tube  is  said  to  open  and 
close  easily  with  a  simple  pressure.  “There 
is  no  need,’’  states  the  announcement,  "to 
force  a  slotted  sheet  of  paper  past  a  wire 
or  metal  ring,  thereby  weakening  the  edge 
of  the  paper  and  detracting  from  the  ap¬ 
pearance  of  the  book.’’ 

The  user  may  choose  from  a  wide  range  ; 
of  plastic  colors.  The  pages  lie  flat  and  in 
perfect  alignment.  No  special  machinery  it 
necessary  for  insertion,  and  licensees  may 
use  the  regular  T  -T  punch  heads  for  pund>- 
ing  holes.  | 

The  H'*  Tauber-Tube  can  be  used  for  [ 
sales  catalogs,  check  books,  sales  boob, 
school  books,  sales  portfolios,  sample  boob,  [ 
booklets  and  displays.  f 


has  its  own  captain  and  coach  chosen  by 
lot  from  the  head  office  executive  staff.  The 
ladies  are  appropriately  acting  as  cheer 
leaders  and  the  other  non-selling  members 
of  the  staff  are  filling  in  as  substitutes, 
water  boys  and  the  like.  President  Thomas 
Roy  Jones,  who  has  accepted  the  arduous 
duties  of  referee,  will  keep  an  eye  on  the 
whole  field. 

Points  are  scored  for  the  respective  teams 
by  the  making  of  quotas  assigned  to  each 
salesman  in  advance  on  the  basis  of  pre¬ 
vious  sales  record  and  territory.  Emphasis 
is  put  upon  team  play  by  the  establishment 


Opens  New  Sales  Office 

★  The  Champion  Paper  and  Fibre  Company 
announces  the  opening  of  a  new  sales  of¬ 
fice  in  Atlanta,  Georgia.  This  will  give 
more  intensive  coverage  of  the  South  by 
assigning  to  Atlanta,  part  of  the  territoriei 
now  being  served  by  the  company’s  offices 
in  Philadelphia  and  St.  Louis. 

The  new  office  is  located  at  1406  Fii^ 
National  Bank  Building.  W.  D.  Gillespie, 
from  Canton,  N.  C.,  and  W.  B.  Hugw. 
from  the  Philadelphia  sales  office,  are  in 
charge. 
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Clinic  Notes  Available 
♦  PAC  (sponsored  by  the  General  Print¬ 
ing  Ink  Corporation,  New  York  City)  an¬ 
nounces  that  the  notes  on  the  third  PAC 
clinic,  “Giving  Voice  to  the  Press”  are  now 
available  in  printed  form  to  interested  read¬ 
ers.  This  contains  the  complete  transcripts 
of  the  following  speeches ; 

“The  Mechanics  of  Newsprinting,”  by 
Archie  Burns,  mechanical  superintendent 
of  the  New  York  Herald  Tribune;  “The 
Newspaper  Format  of  Tomorrow,”  by  Gil¬ 
bert  P.  Farrar,  typographic  consultant  and 
designer;  “Color  Gravure  in  Newspapers,” 
by  Leonard  Pinover,  vice-president  of  In¬ 
taglio  Service  Corporation;  and  “News¬ 
paper  Production  from  the  Agency  Angle,” 
by  Austin  Thomas,  production  manager  of 
J.  Walter  Thompson  Company. 

Available  also  are  copies  of  clinical  notes 
on  the  first  two  sessions.  These  are  “Color 
Comes  of  Age,”  by  Faber  Birren,  Julian 
Gamsey  and  Frederic  Rahr;  and  “Public 
Relations— A  Challenge  to  the  Graphic 
Arts,”  by  Edward  L.  Bemays. 


»  «c 


Lem,  that  as  sheriff,  your 
imagination  is  overdoing  itself  for 
business  sakes.** 


ue  niRPORT 

TVPE  SERIES 

A  Composing  Room  in  itself! 

Master  typographers  recommend  the  use 
of  harmonious  type  faces.  The  Baltotype 
Airport  series,  hansome,  virile  sans  serif, 
is  a  complete  type  family,  from  Airport 
through  the  italics  and  bolds  to  Airport 
Relief.  Eleven  variations,  in  a  full  range 
of  sizes  I  Install  members  of  this  famous 
family— as  many  variations  as  you  wish 
—they  all  work  together . . .  and  listen  to 
the  approval  of  your  customers  1  Omitting 
Airport  Relief,  we  show  the  following: 

ABCDEFG  abcdefghi 
ABCDEF  abcdefg 

ABCDEFG  Semi  Bold  abcdefgh 
ABCDEF  abcdefg 

ABCDEFG  abcdegh 
ABCDEF  Bold  Italic  abcdefg 

ABCDEF^  ’  Condensed  abcdefgjiij 

ABCDEFG  Bold  Cond.  abcdefgh 
ABCDEF  abcdefg 

You’ll  be  amazed  how  reasonably  you 
can  install  these  Baltotype  faces.  Ask  for 
our  complete  Type  Catalogue  No.  9,  con> 
taining  a  wealth  of  material.  It  is  free. 

BALTIMORE  TYPE 

15-17  S.  Frederick  Street,  Baltimore,  Md. 
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ClaMd^fied  Adue/UiUku^ 

2>aie  ^  GofUf^  U  24tk  the  MoHtk  P^iecedUuf 

The  rate  for  advertising  under  this  heading  is  $1.25  per  agate  line  per  insertion  on 
a  one  time  order;  $1 .00  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion 
you  have  not  established  a  credit  rating  with  us 


ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 
PRINTER  is  qualified  to  make  the  most 
money.  Many  have  graduated  from  this 
long  established  school.  Send  for  free  book¬ 
let  outlining  home  study  course  and  re¬ 
quirements.  PAGE-DAVIS  SCHOOL  OF 
ADVERTISING,  3601  Michigan  Avenue, 
Dept.  222B.  Chicago. 


AIR  CONDITIONING 


HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  illustrated  pamphlet  entitled 
“Air  Conditioning  and  Humidity  Control” 

B.  OFFEN  &  COMPANY 

608  South  Dearborn  St.  Chicago,  Illinois 

ALUMINUM  BINDING  SCREWS 


- DISTRIBUTORS  OF - - 

B  ALUMINUM 

INDING  SCREWS 


DINDING  SCREWS 

Product  of  ALUMINUM  CO.  of  AMERICA 
Strong,  Light,  Non-Rutting,  Attractive 


Griffin,  Campbell,  Hayes,  Walsh,  Inc 


50  East  21st  St. 
N.  Y.  Cit 


538  South  Clark  St 
CHICAGO 


ANNOUNCEMENTS 


Paneled  Cards,  Wedding  Invitations,  Re¬ 
ligious  Cards,  Engraved  Sympathy  Cards, 
Informals,  Mourning  and  Personal  Station¬ 
ery.  M.  S.  House,  363  Canal,  New  York. 


ANNOUNCEMENTS.  BLANK  STOCK 
AND  THERMOGRAPHY 


SAVE  MONEY  ON  ENGRAVINGS 

Buy  Direct  from  Manufacturer 

Line  Cuts  blocked  min . 

Halftones  blocked  2"x3'' —  Qn#i 

65.  85  screen . OWV 

Coast  to  Coast  Daily  Mail  Order  Service 
ARTISTIC  PHOTO  ENGRAVING  CO. 
40  West  22nd  St.  New  York.  N.  T. 


The  Reliable  3  Disk  Cam  Wickersham 

Over  13,000,000  Sold 

This  quoin  wili  not  ioosen  or  siip;  conforms  to  non-parallei 
surfaces;  locks  instantly  by  one  turn  of  key.  When  limit  of 
expansion  is  reached  and  another  reglet  or  slug  is  required, 
it  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


art  work  and  cuts 


need  cuts?  Make  them  yourself  at  Ic 
each.  No  acids!  Many  newspapers  using 
our  method.  Send  stamp.  R- Press,  Wood¬ 
ford.  VVis.  _ 


ARTIST’S  RUBBER  CEMENT 


may^rt  rubber  cement  for 
mounting,  layouts,  art  work. 

S2.35  GAL..  FOB  CHICAGO  (POSTPAID  IF 
YOU  REMIT  WITH  ORDER).  QUANTITY 
quotations  on  request,  may  CHEM. 
ICAL  WORKS.  902  LARRABEE  ST.,  CHGO. 


BINDERS  CEMENT 


Hove  You  Tried  AMSOL 

A  Colorless  Flexible  Cement  for 
Padding  -  Tipping  -  Binding 
Applies  Cold  -  Dries  Quickly 
No  Thinning  Necessary 

Griffin,  Campbell,  Hayes,  Walsh,  Inc. 


50  East  21st  St. 
New  York  City 


536  South  Clark  8L 
Chicago 


BOOKS 


BOOKS  of  all  publishers  on  advertising, 
art,  color,  photography,  engraving,  print¬ 
ing,  offset,  silk  screen,  journalism,  sales, 
management,  correspondence,  etc.  Trade 
magazines.  Discounts.  Lists  free.  Com¬ 
mercial  Engraving  Publishing  Co.,  34A 
Xurth  Ritter  Ave..  Indianapolis,  Indiana. 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery,  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  W.  Jack- 
son  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


WE  MAKE  paper  punching  equip,  for  all 
standard  machines,  also  hand-punches  for 
mechanical  binding.  Bargains  in  rebuilt  per¬ 
forators  and  paging  macli. 

P.  A.  JUUL  CO.,  KANKAKEE,  ILL. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  AND  ANNOUNCEMENT 
STOCK 


Business  Cards  40c  per  M. 

Informals,  Box  35c  per  100. 

Weddings.  Box  78  per  100. 

Births,  acknowledgments,  panel  cards,  etc. 

American  Business  Card  Co. 

142  W.  24tli  St.  New  York,  N.  Y. 


BUSINESS  OPPORTUNITIES 


MAIL  ORDER  business  is  printers’  oppor¬ 
tunity.  Many  began  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 


“22  ^  a rs  of  Practical  Experience'^ 


LINOTYPES-INTERTYPES  I^DELS 

NO  BETTER  VALUES  ANYWHERE 

Experience,  Specialization  and  Volume  Gives  You  the  Best 
AT  MOST  REASONABLE  PRICES  —  GUARANTEED  PERFECT  —  EASY  TERMS 


LINOTYPE  MAINTENANCE  CO. 

237  Lafayette  St.,  New  York  •  CAnal  6-0242 
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BUSINESS  OPPORTUNITIES 


SELL  YOUR  PLANT! 

Have  cash  buyers  interested  in  good  plants, 
any  locality.  Strictly  confidential — LIQUI¬ 
DATIONS  OUR  SPECIALTY,  ANY¬ 
WHERE. 

PRIXTCRAFT  REPRESENTATIVES 
1440  Broadway  New  York,  N.  V. 


PHOTO  OFFSET  plant  San  Francisco 
Bay  District.  Long  established  going  busi¬ 
ness  with  good  yearly  turnover.  Modern 
equipment.  Box  1070,  G.A.M.,  Chicago. 

STOCK  FORMS  -Extra  profits  with  no 
extra  press  work.  Samples  and  details  10c. 
Arrowprint,  Desk  9GA,  Waterbury,  Conn. 


CALENDARS 


CALENDA 


COMPLETE  LINE 

WRITE  FOR* FREE  PRINTERS 
WHOLESALE  CATALOG! 

ALSO  ATTRACTIVE  ART  BLOTTER 
CATALOG  •  NOMINAL  CHARGE 


CALENDARS 


CALENDARS  FOR  PRINTERS^ 
plete  with  exception  of  printing.  SamnU 
set  $2.00.  Henry  Tirrill  &  Company  lyn* 
Delmar  Blvd.,  St.  Louis,  Mo.  * 


The  JIMAY  COMPANY 

103  WEST  19th  ST..  N  Y  C.  WAtkins  9-0357  8  9 


1941  CALENDAR  PADS,  sizes  from  IJ^xl 
to  22x10^.  in  black  and  white,  India  tint, 
red  and  black,  red  and  blue,  brown  and 
white,  maroon  ana  brown,  reverse  blue ; 
fish  pa<Is.  .T-months-at-a-glance  pads,  gold 
cover  pads.  Write  for  catalog. 

GOES  LITHOGRAPHING  COMPANY 
61  West  61st  Street,  Chicago 
.s3B  Park  Place,  New  York 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties.  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


CALENDAR  HEADQUARTERS  FOR 
PRINTERS,  84  designs  as  low  as  $2.35 
per  100  with  pads  attached.  Sarnples  75c. 
Ergang  Co.,  322  Spruce  St.,  Philadelphia. 


CALENDAR  MAILING  WRAPPeB' 


PULL  THE  STRING  and  Package  Flijj 
Open.  Great  Time  Saver.  Send  for  detaik 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  K.  Kinzie  St.,  Clig^ 


CALENDAR  PADS 


CALENDAR  PADS  -  BLOTTERS 


Largest  assortment  of  Pads.  Best  selling  line 
of  Art  Blotters.  Write  for  catalog  in  which  you 
are  interested.  Orders  Oiled  immediately. 


JOSEPH  HOOVER  &  SONS  CO. 
Market  and  49th  Sts.  Philadelphia,  Pa. 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment,  Catalog,  samples  on  request 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts. _ Philadelphia,  Pa. 

LATE-BUYER  BARGAINS  IN 
1941  LEAF-TO-A-DAY  PADS 

365  white  sheets,  744x9-kt”.  printed  in 
black  with  month,  day,  and  date. 

Write  for  sample  pages  and  price. 
SHIELD  PRESS.  INDIANAPOLIS 


THE  SULLIVAN  PRINTING  WORKS 

Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market; 
write  for  sample  books  and  prices. 


CALENDAR  PADS  in  all  sizes.  Attrac¬ 
tive  Prices.  Write  for  Free  Catalog. 

Standard  Advertising  &  Printing  Co. 
Fort  Scott,  Kansas 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City.  Iowa. 


Zinc  CTCHincs 

and  HRLFTOnCS 


Mew  PRICE 


IMARSHALL  NEWSPICTURES  INC 

P  O.  BOX  173  -  INDIANAPOLIS  ,  INDIANH 
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1/ CHRISTMAS  CARDS 


Orders  come  thick  and  fast 
with  our  large  selection 
of  outstanding  Christmas 
card  assortments.  Excel¬ 
lent  values — highest  qual¬ 
ity — special  low  prices — 
all  help  to  boost  your  sales 
and  increase  your  income. 
Also  luxurious  line  of  25 
rmd  50  for  $1  assorted  Per¬ 
sonal  Christmas  cards  in 
latest  intriguing  designs. 
Newest  printing  processes. 
Easily  imprinted.  Write  now  for  FREE  sam- 
trade  prices,  catalog  &  $1  box  on  approval. 

NEW  ENGLAND  ART  PUBLISHERS 
Q^it.  614  North  Abington,  Mass. 


CALENDAR  PADS 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washington,  Iowa. 


CALENDAR  PLATES 


CALENDAR  PLATES  ALMANAC 


READY-TO-PRINT— Yearly— Single 
Months— Three -at- a -Glance— One  and 
Two  Colors— Foreign  Language  Calen- 
darsand  Almanacs.  Send25cforcatalogof 
complete  line  to  be  credited  on  first  order. 
Specialists  in  calendars  for-  over  70  years. 

THE  FRANKLIN  COMPANY 

S22  West  Van  Buron  St.  Chicago,  III. 


CARBON  PAPER 


\AfU  AVO  You  have  a  Car- 
yy  n  I  •  bon  Paper  problem? 


Buy  your  "ZINC  CUTS  direct 
from  N-E-A  and  Save  Money! 


EtchingS'Halftones  8r£95lL. 


Write  for  lllustrafed  Price  List 

N  E  A  ENGRAVING  SERVICE 

P.  O.  Box  163  •  Indianapolis,  Indiana 


Let  IMPERIAL  give  you  the  answer.  One 
of  America’s  foremost  manufacturers  of 
carbons  for  every  commercial  use. 

CARBON  PAPERS  ALL  TYPERS 

Pencil  Carbon,  One  Time  Carbon 
Striped  Carbon,  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 
IMPERIAL  guarantees  better  quality,  long- 
lasting  economy.  Expert  technicians  will 
glad  to  advise  you  on  your  problems. 
Samples  and  prices  without  obligation. 
PEERLESS-KEY  IMPERIAL  MFQ.  CO. 
Factory:  401-7  Mulberry  St.,  Newark,  N.  J. 
Branch:  19  South  Wells  St.,  Chicago,  III. 


For  Carbon  Paper  write —  $i^o°o 

Rochester  Ribbon  &  Carbon  Co.,  Inc.  ioc. 

96  .\nderson  Ave.,  Rochester,  N.  Y.  Ave., 
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CARBON  PAPER 


Carbon  Paper  for  All  Purposes 

U.  S.  Typewriter  Ribbon  Mfg.  Co. 
1001-03  Filbert  St.  Philadelphia,  Pa. 


CARD  CASES 


SELL  PRINTING.  Build  business  with 
Card  Cases.  Handsome,  durable,  with  your 
advertisement  as  low  as  3c.  Samples  10c. 
Schramm,  113  S.  Louise,  Glendale,  Calif, 


CEMENT— PRESS  &  FOLDER  TAPE 


Overlapping  Printing  Press  and  Folder 
Tapes  cemented,  ready  to  run,  in  two 
minutes  with  May's  Rapid  Tape  Cement. 
Eliminates  sewing.  Unaffected  by  heat  or 
moisture.  Send  $1.00  for  SVi  ox.  jar.  May 
Chemical  Works,  902  Larrabee  St.,  Chgo. 


CHALK  OVERLAY  PROCESS 


LEADING  PRINTERS  and  Publications 
now  use  Collins  Chalk  Relief  Overlays  for 
all  halftone  makeready.  Great  improve¬ 
ments  over  slow  hand-cut  Overlay  method. 
Low  cost,  saves  time.  Improves  quality.  Ap¬ 
ply  on  company  letterhead  for  free  instruc¬ 
tion  books  and  prices.  A.  M.  Collins  Mfg. 
Co..  226  Columbia  Ave.,  Philadelphia,  Pa. 


CHRISTMAS  CARDS 


17  BOX  ASSORTMENTS 

One  Gauge  Line  including  50  for  $1.00 
and  25  for  $1.00.  New  and  latest  Designs. 
Lowest  Prices.  As  low  as  25c  per  box. 
Write  for  Catalogue  today. 

A.  B.  PLATELESS  COMPANY 


243  Canal  Street 


New  York,  N.  Y. 


BUSINESS  and  PROFESSIONAL 
Etchings  and  Engravings.  Cards  and  Fold¬ 
ers.  Large  choice  of  sentiments.  Best 
values  —  Lowest  Prices.  Blank  stock  or 
imprinted.  Manufactured  exclusively  by 
C\/CDI  ACT  Process  Printing  Co. 
Cyi:i\L.Mdl  27  W.24thSt.,N.Y.C. 


1940  ONE  GAUGE  Xmas  Folders,  50  for 
$1.00  line,  25c  per  box.  lots  of  20.  Samples, 
lOc.  Memorial  Specialty  Co.,  2194  Third 
Ave.,  New  York  City,  N.  Y. 


r*lTTC1^fl*'EK0LY 

L#U13  -fOLKS 

OmeiUau  LOW  POSTPAID 

COmPLETE  RRT  ROD  CUT  SERVICE 

Etchings  ^100 
OR  Halftones  — 

NATIONWIDE  ENGRAVERS 

TYLERTTEXAS 


CHRISTMAS  CARDS 


XMAS 

BOOK 


FREE 


BUSINESS  AND  PERSONAL  CARDS 

Cards  are  sold  either  blank  or  com¬ 
plete  with  your  customer’s  name  in 
Raised  Type. 

Also  CLOSE-OUTS  from  70c  per 
100  Xmas  cards  and  envelopes. 
EXCEPTIONAL  VALUES 
Write  today  for  your  samples 

SPENCER  PAPER  COMPANY 
409  Lafayette  St.  New  York,  N.  Y. 


CAPTIVATING  50  for  $1.  One  Gauge  .  .  . 
30c  box.  Sample  free.  Also  America’s  fore¬ 
most  boxed  assortments.  Evers,  5156G 
Simonson  Street,  Elmhurst,  X".  Y. 


FBEE  SAMPIE  OFFER 

Three  outstanding  values  in  ONE  GAUGE 
Dollar  retailing  Personal  Christmas  Card 
lines  for  your  own  imprinting.  50  beautiful 
and  vividly  colored  double  folders  or  25 
richly  embossed  french-folds  —  also  16 
Genuine  Engraved  single  folders  on  fine 
deckled  stock  —  ail  packed  for  quick  im¬ 
printing,  assorted  or  single  designs  to  the 
box  —  lowest  trade  prices  —  FREE  window 
display  —  salesman's  sample  kits  —  avail- 
aMe  —  WRITE  on  your  business  stationery 
for  FREE  samples  and  special  sales  plan. 
Address  Dept.  X9. 

STAUDER  ENGRAVING  CO. 

4130  Belmont  Avenue  Chicago,  III. 


Say  you  saw  it  in 
GRAPHIC  ARTS  MONTHLY 


AMSCO  CHASES 

Electric-Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet 

Tel.  STilwell  4-1089 

AMERICAN  STEEL  CHASE  CO. 

31-31  Forty-Eighth  Avenue 
Long  Island  City  New  York 


CHRISTMAS  CARDS 


SKETCH  of  customer’s  home  from  Photo* 
Printed  on  Stationery,  Bookplates,  Christ- 
mas  Cards.  Samples :  1  free,  set  6c. 

Brown’s.  1435  Rugby  Rd., Schenectady, N.Y. 


COMMENCEMENT  INVITATIONS 


1941  LINE  Now  Ready!  Completed  forms 
or  blank  forms  for  your  own  imprinting- 
big  values — 'liberal  discount — also  Personal 
Cards — Diplomas — Covers.  Write  for  sam¬ 
ples  and  details  on  your  business  stationery. 
Stauder  Engraving  Co.,  Dept.  CS-9,  4128 
Belmont  Ave.,  Chicago,  Ill. 


COMMENCEMENT  INVITATIONS. 

Also  other  engraved  stationery.  Samples 
furnished  to  printers.  Siegrist  Engraving 
Co.,  926  Oak  St..  Kansas  City,  Mo. 


COMMERCIAL  STOCK  CUTS 


3500  IDEAS— “TYPEPS”  (Stock  Cuts) 
Large  $2  Catalog  FRIit^  to  executives  and 
advertisers.  Write  TODAY.  BROUILLET 
SYNDICATE,  30  E.  Superior,  Duluth. 


ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Plundreds  to  choose  from. 
Write  on  vour  letterhead  for  catalog.  HUX 
CUTS.  Dept.  3,  11  W.  42nd  St..  New  York. 


"A  Cut  for  Every  Thought" 

Send  for  FREE  catalog.  Commercial  Cut 
Co.,  Inc.,  20’  Vesey  Street,  New  York. 


CUTS  FOR  EFFECT,  Profit,  Economy, 
35c  lip.  Sample.  Circular  and  printers  dis¬ 
count  for  10c.  F'ine  for  average  print-shop. 
Novateur  Line,  Box  55,  Jackson,  Mich. 
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LITTLE  BLACK 
&  WHITE  CUTS 

(Inexpensive)  helpful, 
add  zip  and  verve  to 
text  for  small  ads,  cir¬ 
culars.  blotters,  house 
organs,  booklets,  an¬ 
nouncements,  etc.  Send 
TODAY  for  FREE 
PROOFS  BAW  Cuts, 
232-b  North  High  St., 
Columbus,  Ohio. 


COMMERCIAL  STOCK  CUTS 


IDRAWINCW^ngC 

loNE  XINC  CUT 


.  'stamp 

IWOtTAILSl  _  _ 

1  imEPIMG*ILLUSTRATIOII 


CORDS  AND  TASSELS 


G.  HELM  US  &  SON,  Inc.  Large  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


CLEVER  CORNER 
PIECES 

Four  For  $1 .00  Postpaid 


ORDER  SET  S-616 
Cutalog  Free 

COBB  SHINN 

Indianapolis  Indiana 


rnpi; _ a  copy  of  the  new  TASOPE’ 

MAOAZIXE.  monthly  treas¬ 
ure  chest  of  photographic  and  photo-engrav¬ 
ing  information.  Learn  why  Aurora,  Mo., 
is  the  photo-engraving,  photographic  center 
of  America  .  .  .  how  publishers,  machine 
operators,  printers  and  free-lance  photog¬ 
raphers  are  making  money  witlr  pictures. 
No  obligation — postcard  brings  your  copy. 

TASOPE’  Dept.  521  AURORA,  MO. 


IP 


~'UI  ir  I  W  I  I  I 


Trtere  s  a  Market 
in  your  community  for  our  Slodi 
Posters  14x22  We  manufacture  Utem, 
in  fact  nothing  but  I  We  supply  them  in 
striking  colors  out  of  stock  by  return- 
no  waiting.  We  have  them  for  Dance, 
4t£  July.Thcatre.rootbail.fieskct^l.  etc. 


^  BOWER  SHOW  PRINTad^m  FOWLER  1ND| 


CUTS 


LETTERHEAD  CUT! 


CUTS  (FOUNDRY) 


SEND  US  A  SNAPSHOT  of  your  tea 
room,  colonial  home,  summer  hotel  or  the 
like  and  we  will  make  an  eye-catching  pen 
drawing  from  which  zinc  linecuts  of  any 
size  can  be  made.  Price  $5.00  and  up. 
Seven  days  delivery.  Sterling  Type  Foun¬ 
dry,  Vermontville,  Michigan. 


CUTTING  DIES 


MR.  PRINTER  —  you  sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


FANCY  STEEL  RULE  DIES— 75c  up. 
For  printers,  lithographers,  novelty  cutouts, 
etc.  Estimates  promptly  taken  care  of 
FINE-ART  STEEL  RULE  DIE  CO., 
INC.,  27  W.  24th  St.,  CH-2-2344-5,  N.Y.C. 


DECALCAMANIA 


PRINTERS  MAKE  EXTRA  MONEY. 
Sell  decalcamania  stock  blanks,  name 
plates,  imprinted  or  not.  Free  sales  sheets 
and  samples.  Supply  the  demand  in  your 
section  and  make  top  profits. 

Cogeshall  Decalcamania  and  Label  Co.,  213 
West  Hubbard  Street,  Chicago. 


DIES  (STEEL  RULE),  DIE  CUTTING 


STEEL  RULE  CUTTING  DIES 
for  Printers  and  Display  Manufacturers, 
etc.,  for  75c  up.  Also  clicker  dies  for 
leather,  etc..  $1.00  up.  Over  night  service. 

Steel  Rule  Die 
ii-iL  Mfg.  Co. 

114  West  27th  St.  New  York  City 


EASELS 


DISPLAY  SIGN  EASELS,  all  sizes.  Su¬ 
perior  quality  and  service.  Low  Prices. 
Sta-Set  Easel  Co.,  324  E.  3rd,  Cincinnaci. 


AXEL  HOLMSTROM  ETCHING  MACHINES 

LONG  LIFE— PLAIN  CONSTRUCTION— SUPERIOR  RESULTS 
WRITE  FOR  CIRCULAR 

328  Chestnut  St.,  Philadelphia,  Pa.,  U.S.A. 
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TRUCKS 

for  Pressroom  and  the 
Bindery  SAVE  Space, 
Time  and  Labor. 

Send  ior  Circular 
C.  F.  ANDERSON  &  CO. 

Folding  Machinet - Bundling  Presses 

3229  Calumet  Ave.,  Chicago,  Ill. 


EXCEPTIONAL  BUY 

One  Miehle  5/0  Two  Color  Printing  Press, 
bed  size  52  x  70,  serial  number  over  14,500, 
complete  with  Cross  Feeder,  Extension  Pile 
Deliverj’  and  Automatic  Electrical  Equip¬ 
ment.  For  full  details  write  to 

Sid  Weinstein  Machinery  Exchange 

31  Beekman  Street  New  York  City 


enCe  your 

r  il  C  C  first  Order 


J«r  and  Bruih  FREE  with  your  first  ordor 
S  S  Artist  Rebber  Cemeet.  N«tioR«ly 
mod.  3  qradm:  Light,  Modium,  Hoovy.  $2.7$. 
por  goL  postpaid.  For  Priskets  usa  $  $  Spe* 

ciol  Frisket  Cemeet.  $3.50  par  gal 


.O  RUBBER  CEMENT  tO.  \ ' 

itJS  No  Halsted  St  .  CHICAGO'lLL. 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  CORPORATION, 
515  State  St.,  Rochester,  N.  V. 


EMBOSSING  COMPOUNDS 


BURBANK’S  EMBOSSING  COMPOSI¬ 
TION.  Used  for  50  years  by  printers  to 
make  perfect  counter  dies  for  embossing. 
200,000  impression  with  one  counter.  Buy 
it  from  your  jobber,  please.  85c  per  can. 
$1.00  on  Pacific  Coast  and  Canada.  Manu¬ 
factured  by  Burbank  Embossing  Company, 
Rochester,  N.  H. 


ENVELOPE  PRINTING  PRESS(Auto) 


LIGHTNING  SPEED  Envelope  Press. 
Sizes  5  to  12 — 10.000  to  18.000  per  hour. 
Reinstallation  by  The  Public  Printer.  Post 
Mfg.  Works,  671  Diversey  Pkwy.,  Chicago. 


ENVELOPES 


10c  IN  STAMPS  brings  32  pp.  MONEY- 
SAVING  Envelope  Catalog.  Made  to  order 
and  in  stock  service,  every  kind.  GEN¬ 
ERAL  ENVELOPE  CO..  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


CLAYBOURN  Precision  Proof  Press; 
Pony  Miehle  Pres.s,  size  22x34,  with  A.C. 
Motor  equipt.  Laureate  Press;  38"  Auto¬ 
matic  Paper  Cutter ;  Seybold  Round  Cor¬ 
ner  Machine.  James  H.  Gentry  &  Co.,  1132 
Race  St.,  Philadelphia.  Pa. 


EQUIPMENT  FOR  SALE 


Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its  f 
extra  jig-saw  and  drill-head  take  this  prob¬ 
lem  over.  This  new  model  is  one  of  the 
biggest  time-savers  in  the  industry.  Pioneer 
Mfg.  Co.,  1232  Jackson  St.,  Toledo.  Ohio. 


COMPLETELY  REBUILT  and  guaran- 
teed.  All  sizes  job  presses.  Miller  units, 
Kluge  unit,  Kelly  presses.  Verticals.  John 
Thomson  presses,  papt-  cutters,  cylinders, 
etc.  Diller  Printing  Machinery  Co.,  154 
W.  26th  St.,  New  York  City. 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses.  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes.  Inter, 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE.  Inc. 
30  West  24th  Street.  New  York  City 


REBUILT  PRESSES,  Cutters,  Kluges, 
^liehle  Verticals,  Miller  Feeders  r.nd  Units. 
C  &  P  Miller  parts  in  stock.  Printers’ 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co..  298  Broadway,  N.  Y.  C. 


NEWSPAPER  PRESS  Hoe  X  Pattern  48 
page  complete  with  75  H.P.  motor  all  in 
A-1  condition.  Address  R.  R.  Crawford, 
212  N.  Liberty  St..  Winston  Salem.  X.  C. 


FOR  SALE 

2  Miehle  Horizontal  Presses 
Straightline  Delivery 
56"  Miehle  Automatic 
Miller  Major  and  Simplex 
No.  2  Kelly  Press 
44''  -  50"  Seybold  Cutters 
Linotypes:  Models  5-8- H 

Northern  Machine  Works 

Marshall  &  Jefferson  Streets 
Philadelphia,  Pa. 
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APPROXIMATELY 


$L 


AND  EQUIPMENT 

Formerly  of 

BURLAND  PRINTING  CO.,  Inc. 

421  Hudson  Street,  New  York,  N.  Y. 


LINOTYPES 

Models  6.  8  and  14  Lino- 
typea 

Linotype  Macazines 
Model  “C”  Intertypea 
Intertype  Macazinea 
Operators  Tablea 
Thompson  Transfer  Tmcka 
Steel  Galley  Cabineta 

CYLINDERS 

Miehle  8-0 
Miehle  2-0 
Miehle  No.  4 
Miehle  Vertical 
Miehle  Horizontal 
Miller  Simplex 
Miller  Major 

KELLYS 

Kelly  No.  2 
Kelly  B 
Kelly  A 

JOBBERS 

Chandler  &  Price 
Webendorfer  Little  Giants 


OFFSET  EQUIPMENT 

Potter  Offset  Presses 
Transfer  Pull  Over  Presses 

COMPOSING 

Cut  Cost  Cabinets 
Steel  Composing  Stones 
Wood  and  Steel  Furniture 
Cabineta 
328  fonta  of  type 
Self  Inking  P^f  Preesea 
Miller  Saws  and  Trimmers 
Ludlow  Type  Casters 
Thousands  of  Steel 
Galleya 

MONOTYPES 

Monotype  Key  Boards 
Caster  Machines 
Material  Makers 
Molds,  mats  and  cases 
Steel  form  trucks 

CUTTERS 

Oswego  88"  57" 

Seybold  44"  50" 

Dexter  44" 

Century  56" 


BINDERY 

Dexter  Folden 
Cleveland  Folders 
Book  Presses 
Wire  Stitchers 
Sewing  Machines 
Power  Drills 
Gang  Stitchers 
Sealing,  tying,  bundling, 
indexing,  gold  stamp¬ 
ing,  numbering,  sew¬ 
ing  machines 

MISCELLANEOUS 

Economy  baler 
Sted  Shelving  and  lockers 
Pen  Ruling  Machines 
International  Time  Re¬ 
corders 

Craftsman  Line-Up  Tables 
Desk,  chairs,  filing  cabi¬ 
nets,  baskets,  costum¬ 
ers,  safes,  fans,  lamps, 
cheek  protectors,  adding 
machines,  typewriters, 
etc. 


950,000  POUNDS  OF  METAL 

Also  Hundreds  of  Other  Items  Too  Numerous  to  Mention 


1608  N.B.C  Bldg. 

Sale  Under  Supervision  of 

G«n«ssee  Bldg. 

CImland,  Ohio 

GUS  &  RALPH  ROSEN,  Inc. 

Buffalo,  N.  Y. 

Phon«: 

421  Hudson  St.,  New  York,  N.  Y. 

PhoiM: 

Main  1861 

CAnal  6-1174 

Wnh.  2957 

Miller  Simplex  and  Major 
Kellys  No.  2-1 -B 
Miehle  No.  4  Units 
Miehle  No.  41  and  46  two  colors 
Miehle  2 — 0  Units  Ser.  17000 
and  up 

Seybold  and  Oswego  Cutter  44- 
50-68 

Harris  Offset,  various  sizes 
Linotypes  and  Intertypes 

• 

Hamilton  R.  Marsh  Co. 

11th  &  Race  Sts.,  Philadelphia 


EQUIPMENT  FOR  SALE 

MUST  SELL  AT  ONCE 

W.  S.  Warnock  Diagonal  Base  and  Hooks; 
Latham  Base  and  Hooks ;  Uprightgrain 
Wood  base.  Like  new  at  greatly  reduced 
prices.  Address  Box  1042,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 

EXCEPTIONAL  VALUES 

No.  2  KELLY,  22x34  Miehle  Automatic 
Unit;  41x52  Premier  with  extension;  40" 
Seybold  power  paper  cutter,  fully  auto¬ 
matic  ;  latest  model  Ludlow  complete ; 
Model  C  Intertype;  B  Cleveland  folder. 
Printers  Supply  Co.,  100  West  21st  Street, 
New  York.  N.  Y. 

Type  High  Planer 

Don’t  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson.  Toledo,  O. 

1  Levy  Standard  Screen  10x12  100  line  $35 
1  Levy  Standard  Screen  10x12  120  line  $60 
1  Levy  Standard  Screen  10x12  133  line  $75 
Service  Engraving  Company,  Inc.,  1009  E 

Street,  N.W.,  Washington,  D.  C. _ 

2 — 4/0  Miehles,  with  Cross  Feeders. 

2/0  Miehles,  with  Cross  Feeders. 

No.  4 — 4R.  Miehle  Automatic  Unit. 
Claybourn  Precision  Proof  Presses,  hand 
or  power. 

Miller  Saw,  with  Router. 

Laureate  Press,  with  motor. 

Pony  Miehle. 

JAMES  H.  GENTRY  &  CO. 

1132  Race  Street _ Philadelphia,  Pa. 

MAKATAG  Patching  Machine  Model  B. 
Three  years  old,  has  been  used  approxi¬ 
mately  three  months.  In  good  condition. 
T.  J.  CLEGHORN  &  COMPANY 
95  Bridge  St.,  Lowell,  Mass. 


EQUIPMENT  FOR  SALE  * 

CYLINDER  PRESS  Bargain  $500 
Premier  25  x  38 — 4  rol. 

Perfect  Condition. 

Craftsman  12  x  18 — $375.  Like  new. 
Artcraft,  86  Ellicott  St.,  Buffalo,  N.  Y 

MODEL  F.  Intertype  No.  12213,  Perfert 
Condition.  Address:  Box  1065,  Graohir 
Arts  Monthly,  608  S.  Dearborn,  Chicaffn 
32"  power  paper  CUTTER 
running  condition,  complete  with  motor 
belt  and  starter — $150.  Mr.  Moulton,  641 
Atlantic  Ave.,  Boston,  Mass.  Lib.  ^87. 

100  NUMBERING  machines,  Portland 
Punch  and  dies.  Craftsmen  Miller  Unit 
Wesel  Stereotyping  Outfit,  No.  00  Latbm 
Stitcher,  Hoole  Imprinter,  Stimpson  Per. 
forator.  AMERICAN  TICKET  CO.,  515 
Greene  Ave.,  Brooklyn,  N.  Y. 

MILLER  Simplex  Automatic  Unit.  Run- 
ning.  $985.00.  10x15  Rice  Automatic  Unit 
$750.00.  Write  Box  No.  1066,  Graphic 
Arts  Monthly,  608  S.  Dearborn  St.,  Cngo. 
TWO  COLOR  web  offset  press  (Weben- 
dorfer)  20"  web  x  2254”  cut  off  or  rewind. 
Practically  new.  Will  sacrifice.  Box  No. 
1063,  G.A.M.,  608  S.  Dearborn,  Chicago. 
OFFSET  PLATE  MAKING  EQUIPS 
ment  including  Instruction,  Supplies,  In¬ 
stallation,  at  your  shop.  Photo-Lith  Sales, 
5741  Division  St.,  Chicago. 

TWO  KIDDER  12"  x  16"  Roll  Feed  Bed 
and  Platen  Presses  with  slitting  and  cut¬ 
off  attachments,  flood  condition,  reason¬ 
able  price,  immediate  delivery.  Address 
Box  1064,  Graphic  Arts  Monthly,  608  S. 
Dearborn  Street.  Chicago. _ 

CAMERA  11  X  14  suitable  for  line  work 
complete  with  stand.  No  ground  glass  or 
plate  holder  $30.00.  6  rod  standing  press 
with  assorted  boards  $35.00.  Foot  power 
round  cornering  machine  $15.00. 

THE  WHITLOCK  PRESS,  INC. 
_ MIDDLETOWN,  N.  Y. 

5/0  MIEHLE,  Cross  Feeder  Unit  S  7  L 
Harris  Offset — Miehles  all  sizes — two  colors 
— converted  C  &  C — Kidder,  platens  and 
rotary — Magazine  and  newspaper  presses. 
Repairs,  Moving  and  Erecting.  Mason- 
Moore  Tracy,  28  E.  4th  St.,  New  York 
City,  Phone  Spring  7-1740. 
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first  see  IE 

HOOD 

FALCO' 


OUTSTANDING 

A] 


partial  list  of  offerings 

cylinder  PRESSES: 

1-6/0  Two-color  Miehle,  51x70"  bed, 
with  Feeder  and  Pile  Delivery  if  de¬ 
sired. 

1—510  Two-color  Miehles,  46x65"  bed, 
Dexter  Suction  Pile  Feeders,  Extension 
Deliveries. 

1—1/0  Two-color  Miehle,  43x56"  bed, 
with  Automatic  Feeder  and  Extension 
Delivery  if  desired. 

1— Miller  Major  Automatic,  27x40"  bed. 

1—5/0  Miehle  46x65"  bed,  with  Dexter 
Pile  Feeder,  Extension  Delivery,  op¬ 
tional. 

1—5/0  Special  Miehle,  46x68"  bed  with 
Extension  Delivery. 

1— 4/0  Miehle,  46x62"  bed  with  Exten¬ 
sion  Delivery. 

2— 2/0  Miehles,  43x56"  bed,  Dexter  Pile 
Feeders.  Extension  Deliveries  if  desired. 

2— No.  1  Miehles,  39x53"  bed.  One  of 
these  machines  particularly  adaptable 
for  7  or  8  column  newspaper  work. 

1—  No.  3  Miehle,  33x46"  bed. 

2—  No.  4-4R  Miehles,  29x41"  bed.  One 
with  Dexter  feeder,  and  ext.  del. 

1—  No.  3V2-2R  Miehle,  25x38"  sheet. 
Good  for  2  page  newspaper. 

2—  Pony  Miehles,  26x34"  bed. 

HIGH  SPEED  AUTOMATICS: 

1—  Miller  Major,  27x40". 

2—  Miller  Simplex  Automatic  Units,  20x 
26". 

1- No.  2  Kelly,  26x35"  bed. 

2- Style  B  Kellys,  17x22". 

2— Miehle  Verticals. 

OPEN  JOBBERS: 

1—10x15  COP  New  Series,  fully 
equipped. 

1—14x22  John  Thomson  Laureate. 

1—12x18  Craftsman. 

Power  Cutters. 

Stitchers. 

All  Standard  Make  Folders,  for  small  and 
large  publications. 

TYPESETTING  MACHINES: 

4— Model  "B"  Intertypes. 

—No.  3  C.S.M.  Intertype. 

1— Model  8  Linotype. 


1  T  W 


IT 


ARE  OFFERED  PRINT¬ 
ERS  and  BOX-MAKERS 

IN  THIS 

HOOD-FAICO 

EQUIPMENT 

These  machines  are  com- 
parahle  to  neto,  serviceable^ 
thoroughly  modern^  and  8atis~ 
faction  is  guaranteed. 


SPECIALS 

No.  4-4R  Miehle  Automatic  Unit,  sheet 
25x38".  Late  serial  number.  Like  new. 
1 — No.  1  Kelly,  Automatic,  22x28,  late 
model.  1 — Miller  Simplex,  20x26",  Auto¬ 
matic. 


Term  purchase  plan  available  to  accept¬ 
able  credit.  Any  further  particulars  fur¬ 
nished  on  request. 

IFrile,  Wire  or  Phone 

HOOD-FALCO 

CORPORATION 

Chicago  Office:  343  S.  DEARBORN  ST. 
Tel.  Harrison  5643 

New  York  Office:  225  VARICK  STREET 
Tel.  Walker  5-1554 

See  Us 
Before 
Buying 
and  Check 
Our  Stock 


^  COMPLETE  PLANTS  BOUGHT  AND  SOLD 


ELECTRIC  SHEET  HEATERS 
and  GAS  BURNERS 

For  all  kinds  of  Printing 
Presses  and  Folding  Machines 

The  J.  E.  DOYLE  Co. 

1150  West  3rd  St.  Cleveland,  Ohio 
Write  for  full  and  interesting  particulars 


EQUIPMENT  FOR  SALE 


LINOTYPE  —  Intertype,  used  motors, 
molds.  Monomelts,  Margach  Feeders,  2 
used  Reid  Magazine  Racks,  2  Miller  Saws, 
42  em  Intertype  elec,  pot ;  gas  and  electric 
pots.  William  Reid  Co.,  2271  Clybourn, 
Chicago. 


Paper  Drillers 


Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $68.50?  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  "‘See  Ryan  before 
buyin’.”  E.G.  Ryan,  729  S.  Dearborn,  Chgo. 


SAW  TRIMMERS— CASTING  BOXES 
All  Makes  and  Sizes.  “Really  Rebuilt” — 
LOW  Prices — Terms.  Johnson  Ptg.  Equip¬ 
ment  Co.,  Dept.  E,  Kalamazoo,  Mich. 


LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 
LINOTYPE  SUPPLY  CO. 

335  Canal  Street  Xew  York  City 


CUTS  10c  Pony  fonts  40c.  Spaces  30c,  Ink 
35c.  Hand  pow.  presses  and  cutters.  “Ev¬ 
erything  from  a  slug  to  a  complete  shop,” 
new  &  used.  Bradshaw,  3214-G  Huron,  Chgo. 


Rebuilt  to  a  Standard 

22x34  AUTOMATIC  MIF.HLE  I’MT.  Dex¬ 
ter  Suction  Pile  Feeder,  extension  dely. 

22x28  ^dlEHLE  HOItIZONTAL  straight- 
line  delivery. 

17x22  Kelly  B  Special. 

13  %  x20  Kelly  Mcnlel  A.  I 

22x34  Miehle  Pony  Press. 

14x22  National  Cutting  and  Creasing  Press 
inking  attachments. 

SEYBOLD  AUTO.  CLAMP  CUTTERS  44- 
incli  and  38-inch. 

INTERTYPE,  late  serial. 

Hamilton  type  cabinet,  steel,  22  cases,  $45. 

ABC  MACHINERY  WORKS 

566  West  Randolph  St.  Chicago,  III. 


SAVE  MONEY 

ON  ELECTRIC  MOTORS 

30% 


Electric  motors  for  every 
printing  press  requirement — 
adjustable,  variable  and  con¬ 
stant  speed  types,  1/6  to  10 
H.P.  at  prices  that  .save  you 
plenty.  All  Moreco  rebuilt 
motors  guaranteed  to  per¬ 
form  like  new.  Don’t  buy 
any  electrical  equipment  un¬ 
til  you  get  our  price. 


LESS 


THE  MOTOR  REPAIR  A  MFG.  CO. 
1548  Hamilton  Ave.  Cleveland,  Ohio 


EQUIPMENT  FOR  SALE 


REBUILT  VERTICALS,  Kluges,  Kellys, 
25x34  Newspaper  Proof  Press,  Galleys  and 
Cabinets.  Also  complete  shop  $3000.  Tomp- 
kins  Ptg.  Eqpt.  Co..  705  S.  Dearborn.  Chgo. 


POWER  PAPER  CUTTERS,  iron  furri. 
ture,  patent  base,  monotype  molds,  mats, 
keybars.  Write  your  needs.  Graphic  Arts 
Equip.,  608  S.  Dearborn  St.,  Chicago. 


Linotype  -  Intertype  Machines 
Bought  -  Sold  -  Rebuilt 
Linotype  Repair  Service  Co. 

27  W.  24th  St.,  New  York,  N.  Y. 


Everything  ioi  the  Printer 

Lowest  Prices  on  New  and  I 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

609  W.  Lake  St.  Chicago 

Telephone  Monroe  1814 


32"  C.  &  P.  PAPER  CUTTER,  32"  Dia- 
mond  Power  and  38"  Acme  Power  Paper 
Cutters,  12x18  C.  &  P.  Craftsman,  8x12 
and  10x15  C.  &  P.  Xew  Series  and  14x22 
John  Thomson,  Laclede,  Wesel  and  Hoe 
Pedestal  Saws,  Potter  Proof  Press  and  other 
general  printing  equipment  reasonably 

Sriced.  John  Griffiths  Co.,  Inc.,  145  Nassau 

t,.  New  York  City. _ 

OFFSE’T  PRESS— 2-color,  41x54  G.  T. 
Harris  with  D.C.  motor  control.  Fine  con¬ 
dition.  In  operation.  Located  N.Y.C.  Box 

1059,  GA^l,  Chicago. _ _ 

LARGE  stock  rebuilt  Printing,  Binding, 
Typesetting  equip.  Bargains.  Terms.  State 
requirements,  full  details  by  return  mail. 
_  Intergraph,  127  W.  24th  St.,  New  York. 
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desirable  equipment  AND^GU  ARANTEED ' 

1  Mleble  Vertical  1 — 14  %  x  22  G  &  P  Unit  10 — No.  2-3-4-5-7  Boston 

dlliller  ^mplex  1 — Model  5  Linotype  Stitchers 

CiModel  B  Kelly  Presses  2 — 4-Head  Boston  Wire  i m  »  le  p  i.  «  TTnif 

»;;:fn2--10  X  15—12  X  Stitchers  No.  16  No.  17  1  x  15  C  &  P  Rice  Unit 

*  18  C  &  P  Presses  8 — Portland  iSinch.  Mchns.  1 — 12  x  18  Kluge  Unit 

Hind  Lever  and  Power  1 — 4/4  MieWe  Unit  5 — Model  E — O — B  Cleve- 

Paper  Cutters  1 — No  2  Kelly  land  Folders 

T.»r«e  stock  printers’,  bookbinders’  machinery  and  equipment — easy  terms  to  responsible  parties 

ESOR  machinery  corporation  •  135  West  20th  Street,  New  York,  N.  Y. 


equipment  for  sale  .  E 


M-24  PRESS 

and  MULTICOLOR  PRESS 
Air  and  Continuous  F'eeders. 

Sales  -  Service 
All  Parts  Stocked 

B.  VERNER  &  CO.,  298  Broadway 
New  York  City 


bargains  for  printers 

Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1041,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


monotype  display  Caster  with  va¬ 
ried  assortment  of  38  fonts  of  mats....$900 
linotype  mats  — 6,  12  and  14  pt. 

DeVinne . $25  and  up 

Cleveland  Shopping  News,  5309  Hamilton 
Ave..  Cleveland.  Ohio. 


Addressing  Machines 

Also  Duplicating.  Sealing.  Stamping,  Fold¬ 
ing  Machines,  E^quipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  561  Sixth  Avenue,  New  York. 


Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 


$4  Two-color  MIEHLE.  Serial  No.  14703,  cross 
feeder  and  extension  delivery. 

Single  and  Two-color  45x65  MIEHLE  and  Sin¬ 
gle-color  41x54  Potter  OFFSET  PRESSES, 

Feeders  and  Extension  Deliveries. 

Model  B  CLEVELAND  FOLDER. 

40"  lOZ  Seybold  Cutter. 

2  MIehle  Verticals. 

INDUSTRIAL  EQUIPMENT  CO.,  INC. 

71  West  23rd  Street  New  York,  N.  Y. 

Tel.  STuyvesant  9-1266 

FOR  SALE — Goss  Comet  and  Duplex 
Model  E.  Flatbed  Newspaper  Presses. 

JOHN  GRIFFITHS  CO.,  Inc. 

145  Nassau  Street,  New  York  City 

MILLER  Automatic  Press,  10x15,  $250. 

J.  L.  May  Co.,  Ill  W.  19th  St.,  N.  Y.  C.  _ 
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equipment  for  sale 


Router 

Simplest  in  operation — quick  to  lock  up — 
precision  equal  to  big  machines.  $28.50.  Pi- 
oneer  Mfg.  Co.,  1232  Jackson  St., Toledo,  O. 


equipment  wanted 


POWER  paper  cutter  36  inch  or  wider. 
Box  1067,  Graphic  Arts  Mo.,  Chicago. 


Miller  High  Speed 
SSVz"  Challenge  Lever  Cutter 
Model  E.  Cleveland  Folder 
Colts  Armory  Press 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 


"PRINTING  PAPERS" 

is  a  good  book  on  paper 
by  William  Bond  Wheelwright 
Order  from  GAM  Price  $2.50  per  copy 


FOR  SALE 


4 — 2/0  Miehles,  equipped  with  Dex¬ 
ter  suction  pile  feeders,  ext.  dels, 
and  a.c.  motors.  Latest  type  in 
perfect  condition. 


1 — 5/0  Two-color,  with  ext.  delivery. 

1 —  46  Two-color  Miehle.  latest  type. 

2 —  Harris  H.K.  Two-color  flat  b^. 

2 — Miehle  Verticals. 

1 — No.  2  Kelly. 

6 — Model  8  Linotypes. 

1 — No.  1  Miehle.  with  ext.  delivery. 

4 — 2/0  Miehles.  hand  fed. 

1 — 44"  Dexter  auto,  clamp  cutter. 

1 — 48"  Seybold  auto,  clamp  cutter. 

All  of  Above  Equipment  Will  Be  Sold 
OM  and  Where  la  at  Bargain  Price 

THE  VANCE  R.  HOOD  CO. 

225  Varick  St.,  N.Y.C.  Walker  5-5083 


WOOD  RECLET 


FURNITURE] 


Fast  service!  Buy  any 
amount  In  any  width  from 
6  pt.  thru  24  picas. 

6  pt.  Reglet,  $3.00  per  100  yd.  bundle 
12  pt.  Reglet,  3.25  per  100  yd.  bundle 
18  pt.  Reglet,  2.00  per  50  yd.  bundle 
24  pt.  Reglet,  2.75  per  50  yd.  bundle 

AMERICAN  WOOD  TYPE  MFQ.  CO. 

518  S.  Dearborn,  Ohgo.  272  Lafayette,  N.  Y.  C 


FLEXIBLE  AND  PERMANENT 
COMPOUNDS 


100%  Hard,  flexible  and  permanent  coni- 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.,  Inc., 
251  William  Street,  New  York. 


FOLDING  MACHINES 


SPECIAL  BUILT,  also  repairing  and 
overhauling  all  types  of  machines.  Rollers 
reconditioned  at  minimum  cost.  Clybourn 
Machinists,  302  N.  Loomis,  Chicago. 


FOLDING  MACHINES,  all  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


BAUM  QUINTUPLET  —  Suction  feed. 
Nearly  new  Bargain.  Box  1068,  Graphic 
Arts  Monthly,  Chicago.  


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 

Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing  Trade,  since  1910.  535  S.  Franklin 

St.,  Chicago,  Ill. 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Static  Eliminator  and 
Printing  Press  Heater  Co.,  239  Centre  St., 
New  York.  N.  Y. 


GATHERING  EQUIPMENT 


The  Low  Gathering  Cabinet 


A  thorouRlily  practical  inexpensive  device 
that  greatly  facilitates  gathering  (collating 
or  assembling)  sheets  of  paper  into  sets. 
Quickly  adjusted  for  every  size  sheet  up  to 
12"  X  18".  Saves  time,  space  and  energy. 
Users  are  gathering  6000  sheets  per  hour. 
Folder  on  request. 

JOHN  M.  LOW  A  CO. 

223  W.  Madison  St.  Chicago,  111. 


GAUGE  PINS 


ipP' 


^■1  Gaugr* 
^  Pin 


HHHi  Improved  Dozen  $1. 6S  ■■■§ 
Ssunple  Free  -  Send  Dealer’s  Name 

=  ~  CHAS.  L.  STILES  CO.  ~~ 

64  Hanford  St.  Columbus,  Ohio 


MEGILL’S  GAUGE  PlNj 

Th©  SfdnddPd  of  Compdrison 
Best  on  the  Market 


Spring  Tongue  Gauge  Piu 


Reg.  D.  S.  Pat.  Office 


Vise  Grip — $1.75  set  of  3 


We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 


Complete  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.Y. 


GROVE'S  Improved  "NO-SLIP" 

Register  Gauge  Pins  with 
Spring  Tongues 


GAUGE  PINS 


THE  JOHNSON  Patented  No-Get-Under 
side  gauge  overcomes  register  difficulties  on 
Kluge  automatics.  Either  for  slotted  or  bar 
gauge  holders,  $1.25  each.  The  Johnson 
Mfg.  Co.,  Pittsfield,  Mass. 


SALE  — USED 
GRAPHOTYPES 


Bought,  Sold  and  Exchanged 
Reconditioned  and  Fully  Guaranteed 


NATIONAL  ADDRESS  PLATE  CORP. 
900  W.  Van  Buren  St.,  Chicago 


I 
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HOLD-TITE"  1 

Holds  Tight  as  a  Vise 


GALLEY 

LOCK 


A  simple,  efficient,  inexpensive  galley  lock. 
Holds  type  in  a  vise-like  grip.  For  locking 
stored  metals,  taking  galley  proofs,  etc.  Save 
time  and  do  better  job  at  very  small  cost.  Just 
the  right  steel  and  temper,  made  to  fit  all. 
galleys,  never  wear  out. 

A  Saver  of  Time  and  String 


"COWAN"  PERFORATING  GRIPPERS 


Patent  20355164 


FOR  A  Only  12  Point  Space  Required!'—^" — 

JOB  PRESSES  I  Print  and  Perforate  at  same  time.  No  plungers  to 
deposit  ink  on  tympan.  Will  not  sever  draw  sheet. 
Will  not  cut  rollers.  No  additional  make- 

ready.  Grooved  Impression  Bar  is  locked  in  MORGAN  EXPANSION  RO 

form.  Perfect  register.  No  dust  to  fill  draw  TRUCK  CO. 

sheet.  No  stopping  to  change  packing.  Park  W.  Cowan 

Pleate  State  Type  of  Press  to  Be  Fitted  P.  O.  Box  216  Hollywt 


MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

Park  W.  Cowan 

P.  O.  Box  216  Hollywood,  Calif. 


GLUE 


PENETRATING  padding  glue  for  single 
set  forms.  Will  not  wrinkle.  Ready-to-use. 
Carb-n-set  Co.,  Dayton,  Ohio. 


GOLD  AND  METALLIC  INKS 


MAROHN  METALLIC  INKS  will  not 

rub  off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  samjjles.  Marohn  Chemical 
Co.,  20  W^est  22nd  St.,  New  York  City. 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


Add  to  Your  Profits 

Sell  Printed  BINGO 
Supplies.  Free  Samples. 

MORRIS  MANDELL 
1123  Broadway  New  York 


GUMMED  TAPE— PRINTED 


SELL  Printed  Gummed  Tape.  20%  to 
100%  profit.  Interested  jobbers  write, 
EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 


DEALERS  WANTED— 5  rolls  1"  Ptg. 
Tape  and  Tape  Machine  $6.95  less  discount 
of  $4.00,  net  to  Dealer,  $2.95.  Richards  & 
Co.,  Fort  Scott,  Kansas. 


INK  SAVER 


SEALSPRAY  prevents  “Ink  Skinning.” 
Great  Time  Saver.  Send  $1.75  for  1  lb.  and 
sprayer.  Money-back  guar.  Monogram 
Co.,  150  N.  5th  St.,  Philadelphia,  Pa. 


PRINTERS 

Meet  or  Beat  Competition 
With  Our  Line  of 

1  A  A  DUPLICATE  $Q  OEAVjr 
I  U  U  8ALE8BOOK8 
Imprinted  with  your  name  on  every  sheet. 
14  Day  Delivery  8ervlce.  Write  Today. 

KELLNAi  SYSTEMS 

236  E.  LONG  8T.  COLUMBU8,  OHIO 
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fit  Style  and  Comfort 

That'*  the  thought  that  ia  alwajs  uppe^ 
most  in  the  minds  of  those  who  attend 
you  at  Hotel  Fontenelle.  In  keeping  with 
thiK  policy,  the  management  is  constantly 
adding  new  features  for  your  comfort 
and  convenience.  The  Amber  Room  Cof* 
fee  Shop,  the  King  Cole  Room,  and  the 
Black  Mirror*  Bombay  Room  invite  you. 


BOTH 


FONTENEIII 


pep, GET  YOUR" 
Htt  COPY  NOW 


This  interestitiR  booklet  Bhows 
how  automatic  sIur  sawine  with 
M07IU  can  speed  up 
simplify  odd-measure  jobs  effect, 
ing  worth-while  savings. 

Ask  for  your  copy  today 

MOHR  LINO-SAW  CO 

124  No.  Union  Ave.,  Chicago 


INSTRUCTION 


Learn  Linotype 

Operating  and  Maintenance. 
Individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  for  free  Booklet  "G." 

N.  Y.  Mergenthaler  Linotype  School 
244  West  23rd  Street,  New  York  City 


MR.  PRINTER  .  .  . 

Remit  with  order  and  we  will  send  you  t 
trial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  Job.  Bond,  Half¬ 
tone.  Utility  and  Magazine  Art 

Black — 5  lbs.  for . 

( 50c  additional  beyond  5th  zone) 

VAVRA-FREY  INK  CO. 

312  N.  Laflin  St.  Chicago,  III. 


LABELS 


LIBERAL  DISCOUNTS  to  printers  on 
all  kinds  of  label  work.  Design  free.  45 
years  of  experience. 

ED  A  CCD  LABEL  COMPANY 
rivMdCiV  732  S.  Federal,  Chgo. 


Serving  the  Trade  for  over  50  Years 

PRINTED  TnCFTC  engraved 
EMBOSSED  L  n  D  Jb  L  □  METAL 

SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BEKNETT  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  correspondence  and  prac¬ 
tical  instruction.  Men  from  Honolulu, 
California.  Wa.shiiigton,  Florida,  even- 
where,  attend.  Free  catalog.  Address 

Milo  Bennett's  School  Maumee,  Ohio 


EMPIRE  Mergenthaler  Linotype  School, 
206  E.  19th  St.,  New  York.  16  machines: 
14’s ;  Intertypes.  Established  1906.  Print¬ 
er’s  course  $100.  Operators  supplied. 
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SPECIAL  SALE  FBICES 


Buy  several  at  these  low  prices! 
Specify  forward,  backward  or  skip  wheel 
machines. 

f  NUMBERING  MACHINE  SERVICE  CO. 
618  S.  Dearborn  St.,  Chicago 
AMERICAN  WOOD  TYPE  MFG.  CO. 
I  270  Lafayette  St.,  New  York  City 
NATIONAL  NUMBERING  MACHINES 
1  Beekman  St.,  New  York  City 


Order  from 

Try  NATIONAL  FOR  SPECIAL  MACHINESI 


MAILING  MACHINES  i  MULTIGRAPH  TYPE 


DICK'S  PATENT  MAILER 

137  WEST  TUPPER  STREET 

BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


mechanical  overlay  process 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
lor  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion.  128  White  Street,  New  York,  N.  Y. 


MENU  COVERS 


CASH  IN  ON  MENU  COVER  PROFITS 

Send  for  descriptive  folder  and  price  list. 
Selection  of  Binding  Materials,  Priced  as 
low  as  $2.64  doz.  Buy  direct  from  mfr. 
Act  today.  Sanitary  Menu  Cover  Co., 
910  W.  Van  Buren  St..  Chicago,  Illinois. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers’  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad¬ 
way,  New  York  City. 


Salesbooks,  Autographic  Register 
Forms,  Rotary  Printed  Manifold  Books, 
One-Time  Carbon  Forms,  Envelopes, 

etc.,  for  the  printing  trade  exclusively. 
Get  our  wholesale  prices.  We  confine 
ourselves  strictly  to  the  printing  trade. 

CONSUMERS  PRINTING  &  PAPER  CO. 
Newport,  Kentucky 

(Across  the  river  from  Cincinnati) 
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SPECIAL — 10  pt.  Stymie  Lt.  and  Med. 
complete  font  for  typesetter — $6.50,  cast 
from  foundry  metal.  Multigraphers  Com¬ 
posing  Co.,  422  S.  Dearborn,  Chicago. 


NUMBERING  MACHINES _ 

PRESS  &  HAND  NUMBERING  MACHINES 

Bought  -  Sold  -  Rented  -  Repaired  -  Parts 

Price  list  upon  request 
PRINTERS  NUMBERING  MACHINES  CO. 

100  West  21st  St. _ New  York  City 

We  repair  •  rent  •  buy  and  sell 
NUMBERING  MACHINE  SERVICE  CO. 
618  South  Dearborn  St.  Chicago 


OFFSET  FOR  THE  TRADE 

DON’T  LET  HALFTONE  and  composi¬ 
tion  costs  make  you  lose  that  difficult  job. 
Get  an  estimate  from  our  complete  Offset 
Department,  and  meet  competition.  Let  us 
quote  on  your  difficult  finishing  operations, 
such  as  strip  gumming,  punching,  perforat¬ 
ing,  etc.  The  Schneider  Printing  Company, 
Palmyra,  Pa. 


PAPER  BARGAINS  FOR  PRINTERS 

1,000  Gold  border  die  cut  cards,  6x8. ...$1.00 
1,000  Litho.  Blotters,  3j4x6)4.  40  des.  3.25 

1,000  Kraft  Envelopes,  6j4x9j4" .  3.00 

1,000  Colorful  Announcement  Cards....  2.50 

1,000  Calendar  Backs,  5x10" .  3,00 

10,000  Round  Cor.  Cards,  size  63 .  6.00 

Christmas  Card  Catalog  Now  Ready ! 
Save  40%  or  more  on  many  Paper  Needs! 
Large  Bulletin  Free  1  Liberal  Samples,  25c. 
FANTUS,  440  N.  Wells  Street,  Chicago. 


OLD  FASHIONED  TYPE 


OLD-FASHION  TYPOGRAPHY- 
200  faces.  Repro.pfs.  Bklet.  250 
“Modern  Usesof  AntiqueTypes’* 
We  want  to  buy  more  old  fonts. 
F.N.  Phillips, 305  E.  45,  N.Y.  City 
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PADDING  SERVICE 

PAD  with  a  CS  PADDING  DEVICE— 
the  modern  way.  No  tipovers.  H^vy  pres¬ 
sure  without  weights  or  blocks.  Simple  and 
easy  to  operate.  Write 

ADVANCED  PRODUCTS 
202  E.  Main  St. _ Ionia,  Mich. 

PAPER  DRILLS 

MODEL  B  BULL’S  EYE  PAPER 
drill.  You  drill  clean,  accurate,  easily 
located  holes  through  1"  paper  stack  with 
the  newly  patented  BULL’S  EYE.  Its 
easy  hand  operation  avoids  friction,  re¬ 
pairs  and  frequent  sharpening.  Write  for 
circular.  CHRISTIE-LUCAS  INC.,  23 
North  St.,  Rochester,  N.  Y. _ 

PERFORATING  EQUIPMENT 

ROTARY  PERFORATOR— Many  types 
of  perforations,  including  snap-out.  Effi¬ 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 

PICTURE  POST  CARDS 
PRINTERS — Send  $1.00  (refunded  on 
first  order)  for  special  price  list  and  new 
large  display  book  of  Pictorial  Specialties 
— Post  Cards,  Business  Cards,  etc.  Con¬ 
solidated  Color  Reproductions,  55  West 
42nd  St.,  New  York  City. 


PRINTERS*  ART  SERVICE 


THEO.  MOSS  COMPANY,  Inc. 

33  Flatbush  Avenue  Brooklyn,  N.  Y 


PLATEMAKING  EQUIPMENT 

HALFTONE  SCREENS,  Vacuum  frames, 
lenses,  cameras,  cold-top  enamel,  acid  proof 
process  ink.  Write  for  bargain  list,  stating 
wants.  Can  save  you  up  to  50%.  One  of 
the  largest  screen  stock  in  U,  S.  W.  L. 
Moore  Laboratories,  4835  Woodward  Ave., 

Detroit,  Michigan. _ 

MAKE  your  own  offset  plates.  Save  money. 
Send  for  circulars.  Cameras,  Printing 
Frames,  Whirlers  and  Accessories. 

LITHO  EQUIPMENT  &  SUPPLY  CO. 

215  W.  Ohio  St. _ Chicago.  Ill. 

FREE  Stereotype  Caster,  Details  Stamp. 
GREEN.  543A  Broadway,  Lawrence,  Mass. 


PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oil-proof  synthetic 
rubber  or  combination  for  newspaper, 
magazine  or  job  work,  any  press  .022 
to  .151  gauge.  Guaranteed  for  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

158  North  Wells  Street  Chicago,  III. 


Save  on  Non-Offset  Sprays 

Build  them  yourself.  Write  for  information. 
Box  1061,  Graphic  Arts  Monthly,  Chicago. 


2/^  SALES  BOOKS 


m  Serve  your  customers ;  increase  your  profits. 
■  Deal  direct  with  plant  established  50  years, 
f  We  help  you  with  wide  variety,  fine  quality, 
fast  service,  low  prices,  lilieral  discounts. 
Ask  for  free  samples  and  local  agency  today. 

Adams  Bros.  Salesbook  Co.,  Topeka,  Kans. 


RUBBER  PLATE  EQUIPMENT 


H.H.H.  ELECTRIC  or  STEAM  HY¬ 
DRAULIC  VULCANIZERS  and  our 
proven  methods  insure  precision  rubber 
printing  plates.  H.  H.  Heinrich,  Inc.,  200 
Varick  St.,  New  York. 


_ SAW  SHARPENING _ _ 

"Business  Is  Good  When  Things  Are  DhH" 

Saws  and  Knives  sharpened,  also  new  Saws, 
Knives  and  Cutting  Sticks.  Returned  same 
day  received. 

KNIVES  AND  SAWS,  INC. 

520  N.  Cicero  Ave..  Chicago 


_ SAW  TRIMMERS _ 

YOUR  OLD  reliable  Miller  Saw  rebuilt 
and  modernized — better  than  any  other  saw 
you  can  buy — as  low  as  $102.50.  Wallm 
Mfg.  Co.,  Omaha,  Nebr. 
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SITUATION  WANTED _ 

flS^SET  Photographer,  plate  maker  and 
combined,  steel  plate  or  cuts.  610 
\Vest  Jersey  Trust  Bldg.,  Broadway  and 
Cooper.  Camden,  X.  J. _ 

- - STAPLES 

/TiiTRANTEED  to  work  perfect  in  all 
machines.  Standard  10  boxes  (SOM) 

<7  85;  25  boxes,  $6.45.  Cash  prepaid, 
foithmann,  600  W.  Jackson  Blvd.,  Chicago. 
^ANDARD  — Guaranteed  A-1  frozen 
to  fit  all  machines,  except  Acme.  (50,000) 
10  boxes,  $2.85  ;  25  boxes,  $6.45  cash  pre- 
naid.  DiBari.  304  East  149th  St.,  N.  Y.  C. 
for  BOSTON  3  bxs.  $1.50;  10  bxs. 
$4.75.  10c  bx.  extra.  Stan.  10  box. 

50M  $2.85.  Special  and  Acme  Staples. 
Economy  Supply.  15818  Bringard,  Detroit. 

^  STEEL  RULE  CUTTING  DIES 
WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu¬ 
facturers,  434  Elm  Street.  Cincinnati.  Ohio. 

STRIP  GUMMING 
DON’T  LOSE  that  difficult  job  because 
you  can’t  handle  the  finishing  operations. 
Years  of  confidential  service  to  the  trade 
on  strip  gumming,  punching,  perforating, 
etc.  assure  you  of  prompt  efficient  service. 
Estimates  cheerfully  furnished.  Complete 
Offset  Department.  The  Schneider  Print- 
ing  Company.  Palmyra.  Pa. _ 

THERMOGRAPHY  SUPPLIES 

STORE’S  COMPOUND  produces  beauti¬ 
ful  Raised  Printing  with  regular  type.  Di¬ 
rections  and  Kit  of  Black,  Cold  and  Silver, 
h.OO.  Stokes  Co..  Hudson.  Ohio. 


JOBBERS:  The  above  are  just  a  few  of  the 
100  leather  advertising  novelties  shown  in  our 
latest  catalog,  sent  free.  Easy  to  sell — 100% 
profit.  Billfolds,  secretaries,  desk  calendars, etc. 

WINSTON  MANUFACTURING  CO. 

752  Broadway _ New  York  City 

TYPE 

WE  USE  REG.  FOUNDRY  TYPE  METAL 

4  FTS.  6  PT.  COPP.  PLATE.  1-2-3-4.  $2.00 


_ THERMOMETERS _ 

STEP  UP  your  specialties  with  ACCU¬ 
RATE  Thermometers.  Specializing,  tubes, 
plain  or  mounted.  50  years.  HARTLEY 
COVE’S  SONS.  Hart  St..  Vineland.  N.  J. 


TICKETS  OF  EVERY  DESCRIPTION 


TICKKTS  AND  SALKSBOOKS 
Send  us  your  inquiries  for  Roll- Foldcd- 
Ktservcd-Tradc  Boosting  Tickets  Coupon 
B  '  ks  anri  Salesbooks.  Handsome  Profits. 
KLLIOTT  TICKET  COMPANY 
409  Lafayette  Street.  N.  Y.  C 


SPECIAL  PRINTINGyou’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G.,  Toledo,  Ohio. 


TYPE 


See  our  ad  on  page  86 

NEON  TYPE  FOUNDRY 


4  FTS.  12  PT.  COPP.  PLATE  GOTH,  $2.50 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT.  25A-50a.  $1.25 
8  PT..  COMPLETE  FONT.  25A-50a.  $1.65 
10  PT..  COMPLETE  FONT.  25A-50a.  $2.60 
12  PT..  COMPLETE  FONT.  25A-50a,  $3.30 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  FREE.  DEPT.  9 
RULEX  TYPE  CO..  549  S.  WELLS.  CHGO. 

GUARANTEED  Type,  leads,  slugs,  rule, 
quads  and  spaces.  Mfd.  by  us.  Send  for 
complete  specimen  price  list  free.  Rayco 
Type  Founders,  604  W.  Lake  St.,  Chicago. 
FOR  DISPLAY  TYPE,  metal  type  and 
galley  cabinets,  galleys,  etc.,  write  L. 
Beecher.  1150  Diversey  Pkwy.,  Chicago. 


_ TYPE  (FOUNDRY) _ 

REAL  FOUNDRY  TYPE— Copperplate 
Gothic,  Chelt.  B.,  Goudy  B.,  Wedding  Text, 
etc.  Also  monotype  in  $1.00.  20%  to  30% 
Disc.  Quaker  City  Type  Fdy.,  418  Arch 
St.,  Philadelphia,  Pa. _ 

ATF  DISPLAY — 14  to  144  pt.  Genuine 
Foundry,  Grayda,  Kaufmann,  Park  Ave., 
etc.  Descriptive  folder.  Oakdale  Composi¬ 
tion,  Germantown  &  Sedgley,  Philadelphia. 
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UlOOD 


Buy  a  word,  tine  or  font  of 
wood  type.  Large  stock,  fast 
service.  Modern  faces.  48  pt. 
to  to  inches  high.  Catalog. 

AMERICAN  WOOD  TYPE  MFQ.  CO. 

272  Lafayette,  N.  Y.  C.  618  S.  Dearborn,  Chgo. 


TYPE  CLEANER 


NEW  TYPE  CLEANER 

Formula  for  Sale.  Cost  approximately  $.30 
per  gallon  to  manufacture.  Cleans  wood, 
metal  or  rubber  instantly  and  (juickly  with¬ 
out  injury  to  materials.  Guaranteed  supe¬ 
rior  to  other  cleaners  selling  for  $2.50  per 
gallon  up.  Write  for  particulars.  Address 
1*.  O.  Box  788,  Boston,  Mass. 


TYPE  MOLDS 


MOLDS  for  typesetting  machines,  all 
kinds,  made  or  repaired.  Phil  Nuernberger, 
Type  Founders  Engineers,  655  S.  Wells 
St.,  Chicago,  Ill. 


TYPE  WASH 


“FRANK  COLENE”  type  wash.  An  effi¬ 
cient  ink-removing  solution  especially 
adapted  for  the  quick  removal  of  hardened 
ink  deposits  from  Rollers,  Presses,  Plates, 
Fountains,  type,  etc.  Dries  instantly.  No 
time  lost.  $1.85  per  gal.  Franklin  Printers 
Sui)ply  Co..  606-610  Cherry  St.,  Phila.,  Pa. 


WANTED:  PARTNER 


PARTNER  in  offset  plant.  Owner  other 
interests.  New  equipment.  Box  1069, 
Graphic  Arts  Monthly,  Chicago. 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 

Ask  for  Your 
Stitching  Wire 
Calculator 


DON'T  GUESS 

THE  LINE  GAUGE  a*nd%ON VERSION  (mu 

supplies  this  information  quickly  and 
In  addition,  it  is  a  Line  Gaugre  of  the 
quality;  well-nigh  indestructible.  __ 
Price,  posqiaid,  with  illustrated  Rt  PCDTlIU 
instructions,  $2.00.  Address:  UL  ULnl|\||l 
FRANK  J.  GEERS.  121  Albert  St..  St.  Bernard.  Mi, 


SIGNATURE  fRQM  YOU. 

Wood  Cuts  m  Srsruv'iS 

Fac-Similie  Engr.,  179  W.  Wash.,  Chicago 


WOOD  TYPE 


BUY  WOOD  TYPE  from  mfr.  Sendio^ 
postage  for  large  catalog.  BIG  DI5 
COUNTS.  Globe  Wood  Type  Co.,  2704  N 
Front  St.,  Philadelphia,  Pa. 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY!  We  fur. 
nish  40  Profit  Making  Tried  and  Testd 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis^ 
ing  Course  also  $1. 


JOURNALISM  m  20  Lessons  only  $1  pre¬ 
paid.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia. 


LITHOGRAPHED  Place  Cards  and  Tal- 
lies  for  Bridge,  500,  Euchre.  B.  &  J.  Co., 
901  Brown  St.,  Dayton,  Ohio. 


MEGAPHONES  for  Printers— White  13* 
—$3.50  per  100  ;  $17.50  per  1000.  C.  S. 
Mercer  Co.,  Plainfield,  Ind. 


Plainfield,  Ind. 


VARNISHING 


VARNISHING.  LACQUERING  AND 
STRIP  GUMMING. 

Printers  Finishing  &  Mfg.  Co.  Inc. 

101  N.  Haven  St.  Baltimore,  Md. 


BOOKBINDERS’  Stitching  wire.  , Price 
list  on  request.  Bookbinders  and  printing 
machinery.  Henry  A.  Muller,  137  West 
19th  St.,  New  York.  WAtkins  9-7142. 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  comjilete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  ro.,  2855  N.  Rockwell  St.,  Chicago. 


A  Plastic  Tube  Binding 


In  8  colors.  Bound 
in  your  own  plant. 

FREE  LICENSE. 

No  special  machin¬ 
ery.  Write  now  for 
details. 

Tauber-Tube 
236  William  St. 
New  York  City 


Are  you  looking  for  a  piece  of  equip¬ 
ment?  Ask  for  it  under  the  heading  of 
WANTED  in  these  pages. 
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Solve  Your 
raphic  Arts  Problems 
Quickly  and  Easily 


An  Invaluable 
Aid  . .  . 

to  printers,  lithographers, 
salesmen  and  advertisers. 

Color  Analyst 

is  a  book  that  is  an  accurate  guide 
for  any  possible  combination  of 
two,  three  or  four  colors.  This  is 
made  possible  by  squares  of  col¬ 
ors,  showing  the  dot  sizes  neces¬ 
sary  to  produce  the  combination 
desired. 

Price  $25,00 

Please  send  check  tcith  order 

THE  GRAPHIC  ARTS  PUBL.  CO. 

608  South  Dearborn  St.,  Chicago,  III. 


One  Gauge 

CHRISTMAS 

CARDS 


as  low  as 

17  Vac  per  box  of  50 

other  One  Gauge 
Xmas  Leaders! 

100  bx.  price 

Economy  Line.  bx.  of  50;  10  dee . 20e 

3900  Line.  bx.  of  50;  10  dee . :25c 

Catok  Block  Prints,  bx.  of  25;  5  dee. . 12c 

Die  Cut  Folders,  bx.  of  25;  8  dee . 25c 

100  piece  Gift  Wrape  Box . 25c 

21  piece  Bargain  Flasli  Asst . 15c 

25  piece  Xmas  Boxes  as  low  as . 22c 

Calendar  Backs  and  Hangers  at  big  savings! 
Choice  of  Samples  —  35c  per  box  postpaid. 
Illustrated  Christmas  Bulletin  Free! 

E.  Fantus,  440  N.  Wells  St.,  Chicago 


Helps  you  to  get  small  jobs  on  and  off 
the  platen  press  quickly.  Saves  time  In 
setting  gauge  pins.  Each  of  your  press¬ 
men  should  have  one — and  your  layout 
man  would  appreciate  a  Gauge  too.  Made 
of  durable,  transparent  celluloid.  Price, 
35c  each,  3  for  $  1 .00  postpaid. 

Send  money  or  stamps  with  order 

Graphic  Arts  Publishing  Co. 

608  S.  Dearborn  St.,  Chicago 


1.  MATH-O-METER— A  handy  disk  cal¬ 
culator. 

2.  FIGUROLOGY — New  96-page  book  full 
of  hundreds  of  mathematical  short  cuts. 

3.  MAGNIFYING  GLASS  WITH  PENCIL 
ATTACHED. 

4.  BEAUTIFUL  LEATHERETTE  CASE  car¬ 
ries  complete  unit  and  fits  in  your  coat 
pocket. 

Special  Complete  Price  $1,00 
Postpaid,  V.S.A, 

Please  send  money  with  your  order  to 

THE  GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  St.,  Chicago,  111. 
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Now  you  Know— It  pays 
to  buy  dependable 

PROTECTION 


and  CROMWELL  TYMPAN 

is  your  guaranteed  time  and  money  saving 
makeready  protection 

You  can't  always  avoid  trouble — but  Protect  yourself  against  costly  make* 

you  can  be  prepared  for  it.  Crom*  ready  trouble  as  thousands  of  leading 


well  Special  Prepared  Tympan  is  the 
best  protection  you  can  buy  against 
makeready  trouble.  It  is  specifically 
manufactured  to  meet  any  emergencies 
that  may  arise.  High  tensile  strength, 
calipered  uniformity,  resistance  to  oil, 
moisture  and  extreme  atmospheric  con* 
ditions — these  Cromwell  qualities  are 
unconditionally  guaranteed  for  your 
protection.  That  means  fewer  make* 


printers  do  today.  Use  Cromwell  Spe¬ 
cial  Prepared  Tympan  on  every  job. 
See  for  yourself,  on  your  own  presses, 
how  it  helps  you  cut  dollars  and  cents 
from  your  Job  tickets  and  time  sheets 
by  doing  away  with  most  of  the  time 
and  labor  wasting  mishaps  experienced 
with  inferior  tympaa  sheets.  Cromwell 
Tympan  comes  in  rolls  or  sheets,  accu- 


ready  mishaps,  less  worry  and  wasted  rately  cut  to  fit  any  size  or  make  of  high 
hme — better  looking  presswork  at  big-  speed  press.  Order  today  from  your 


ger  profits. 


local  distributor. 


THE  CROMWELL  PAPER  CO. 

4801-39  S.  WHIPPLE  STREET  .  .  .  CHICAGO.  ILLINOIS 


this  broad  earth  of  ours,  ■ 

Amid  the  measureless  grossness  and  the  slag,  a 
Enclosed  and  safe  within  its  central  heart,  1 

Nestles  the  seed  ‘PERFECTION r  1 

— ^Walt  Whitman.  | 

i 

Friends  of  the  Graphic  Arts  Industry  ...  if  you 

install  the 

Automatic  | 
Baum  Folder  | 

I 

I  believe  you  will  say  .  . .  ^Hhe  seed  perfection  has 


blossomed.” 


RUSSELL  ERNEST  BAUM  .  .  .  PHILADELPHIA 


